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STUNTOH 


Now 




Introducing the Stanton CD-22. 


Pitch (up to 12%) 


Scan Dial 

(up to 16 times Speed 
Forward & Reverse) 


Digital and Bar Graph Display 


Fine Pitch Button 


Full Program Memory 

for Up To 90 Tracks Monitor Button 

I f Select Buttons for 

Play Button j Player & Track 
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Stop 

(pause) 

Button 
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Jog Dial 

(great for Special Effects) 


Power Switch & LED 


Fully Independent Suspension 
on each CD Tray 
Eliminates Skipping 


\ 


Std. 19” Rack Mounting 


Function Buttons for: 
Previous Track 
Next Track 
Display Mode 
Continue 
Program 
Check 
Recall 
Memory 


From The New Leader in DJ Products. 

For more information on the CD-22, our complete line of professional mixers. 

and any of our other Pro DJ equipment, call or write: 


STUNTOn electronics, 


101 Sunnvside Boulevard 
Plainview, NY 11803 


“The Choice of the Professionals."™ Phone (516) 349-0235 Fax (516) 349-0230 
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compiled and edited by mike buonaccorso 


WANTED: #1 COUNTRY DJ 

First it was Garth Brooks. Now, Billy 
Ray Cyrus’ rocket to the top of the pop ami 
country charts with "Achy Breaky Heart" 
has truly established crossover country 
music as a force in today’s music scene. The 
mail of the last few months has steadily 
reflected the interest of our readers in coun¬ 
try 1 music regardless of where they are from. 

Recently, Steven Cox of STAGES MO¬ 
BILE DJs in Dixon, IL writes... 

“Country dance is getting real popular 


out here.. .1 think 1 have tripled my country 
category in the last few weeks. How about a 
feature on COUNTRY DANCE?” 

Howard Heckendom ofHECKENDORN 
MUSIC SERVICES in Arva, Ontario, states, 
“ I’d love to see some coverage on the danceable 
music of the country category. I realize you 
list the *Top Ten Country', but that’s it." 

We agree! Most likely, many DJs who, 
while willing and anxious to integrate more 
new country into their playlist, may be hav¬ 
ing a problem knowing what to add. As we 


know, just because a title is on any top ten 
does not automatically make it usable to 
Mobile DJs. 

So, the HELP WANTED sign is out . If 
you, or someone you know is familiar with 
contemporary country and country dance 
music as it relates to Mobile DJ'ing, we’d 
like to know! Drop us a line or call us at 
716 - 385 - 9920 ! 

I<s^ 

AND NOW, TO THE MAILBAG... 

First off, two letters on the continuing 
saga of "radio mobiles vs. mobile mobiles." 

Dear Mobile Beat: 

In the April/May, 1992 issue of Mo¬ 
bile Beat, I wrote a letter to the “Feedback" 
column about radio station disc jockeys 
who are allowed to advertise their per¬ 
sonal mobile disc jockey business, without 
having to pay for the air time. I am pleased 
to say that I received 43 total letters in 
response to my complaint. 41 mobile disc 
jockeys from across the country' all have 
similar complaints. Two radio/mobilc DJs 
did write a letter that basically said that 

» 



To You 


F ET-IOOO, FET-1500, FET-2000. Introducing the latest series of professional power amplifiers from 
Ashly, featuring more models, with more power, than ever before, From movie theaters featuring the 
sonic excellence ol Lucasfilm's TUX ni sound reproduction systems to outdoor stadium events covering 
well over 80,000 satisfied audio enthusiasts, Ashly amplifiers have developed a solid reputation for 
rock steady performance and near-perfect reliability. And now that legendary Ashlv power advantage is 
available in even more configurations to meet the needs or any amplification situation. 

Ashly amplifiers utilize Power M05-FET Technology to achieve superior overload and square wave 
response, with no ringing or unwanted transients that degrade program material. Ashly amplifiers are sta¬ 
ble into virtually any load and deliver full output even under the most demanding cireumstances. 
Unrestrained, uncolored sound reproduction with remarkable accuracy is assured by choosing Ashlv for all 
your power needs. All Ashly amplifiers are now backed by our exclusive Five Year Worry-Free Warranty. 
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Shown is the MX500 preamp digital mixer 
for the professional DJ. 



Get ready to be treated like a Professional DJ 

mECSOUNDCRAFTSMEN 

24 YEARS OF PROFESSIONAL SIGNAL PROCESSING & AMPLIFICATION 


555 West Lamm Road 
Freeport, IL 61032 
Phone: 815-232-2000 
































they feel that thev are entitled to the 
free ride th.it they receive. Their let¬ 
ters were printed in the June/July is¬ 
sue of Mobile Beat. I would like to take 
this opportunity to respond to their 
criticism. 

First, Ray Thomas from Carlisle, 

PA writes that a station owner “who 
may not be able to pay very high sala¬ 
ries”, should be able to “compensate” his 
employees with air time to help promote 
their business activities. Ray compares 
this employee “benefit'’ with that of a res- 
luurant owner who provide.' his employ¬ 
ees with free meals. Well, Ray, I can’t 
think of any other employee “benefit" that 
has the capability of putting a substantial 
dent into the profits of other competitors, 
or possibly putting other competitors out 
of business. I call t his a “Monopoly”, notan 
employee benefit. 

Ray also writes that he trades the use 
of his mobile equipment for station events 
and remote broadcasts for promotional 
airtime. The problem with this practice, is 
t hat anyone can claim that their free radio 
ads were paid for by this method, but there 
is no way for anyone to verify that ALL of 
your free radio ads were paid for by this 
method. The radio station DJs in my area 
are running 15 ads a day promoting their 
busino'S. You tell mi*... v heredu they get 
the time to do S5.250.00 worth of remote 
exchanges per week?? By the way, I’m 
sure the IRS would love to hear this. My 
accountan t tells me that you arc required 
to pay federal and state income taxes on 
the value of the free air time that you 
receive, and the radio station would have 
to pay tax on the value of the free services 
that you provide them. 



FEED 
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Write 

Now! 


Mobile Beat invites your 

FEEDBACK 

ON ANY ISSUE RELATIVE TO 

Mobile DJs or Karaoke 

Write: Feedback, c/o Mobile 
Beat Magazine, P.O. Box 309, 
East Rochester, NY 14445 

OR FAX YOUR LETTER TO 

716-385-3637 

VlEWS EXPRESSED /.v “ Feedback" no 
NOT NEC ■ESSARILY REFLECT THE VIEWS 

of Mobile Beat Magazine or 
LA Communications, Inc . 


Ray's last statement take the cake!! 
Ray writes that instead of whining, that I 
should apply for a job at my local radio 
station so that I can get the same “benefit” 
as he does. Well, Ray, first off, my mobile 
business is a full time job. I pay my bills 
with the profits from this business. 1 don’t 
have time to work another job and I 
SHOULDN'T HAVE TO WORK PART- 
TIME AT A RADIO STATION JUST TO 
COMPETE WITH YOU FREE-LOADERS AT 
RADIO STATIONS!! It was your choice to 
take that low-paying radio job in the first 
place, so 1 don't want to hear YOU whining 
about the low pay. If I were to take your 
suggestion, all ! would be doing would be to 
stoop as low as you, and I don’t care to do that. 
1 don’t mind WORKING for my business. Ail 
I am asking, is that guys like you do the 
same!!! 

Dan McKay, from New Orleans, some¬ 
how interpreted that I felt that all radio 
station DJs get this advertising for free. If my 
letter appeared to imply that, I must apolo¬ 
gize. I simply meant that some (judging by 
the mail, probably most) radio station DJs are 
getting this advertising for free. Dan writes 
that he gets his airtime as an exchange, 
similar to what Ray Thomas stated. Dan says 
that his radio station sets a cash value for the 
spots, and he sets a cash value for his mobile 
appearances. 1 don’t have a problem with 
that, as long as the value for the radio station 
spots is the same price that I would have to 
pay if I wanted to advertise my Mobile Disc 
jockey business on HIS radio station, and the 
value of his mobile appearances is the same 
value as what any person on the street would 
pay Dan for a private appearance. The prob¬ 
lem with this exchange deal is that the radio 
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We’ll send a sample copy of Mobile Beat to your friends! 


If you have friends or business associates who are Mobile DJs or do karaoke shows, 
just fill in the blanks below. Well send them a sample issue of Mobile Beat free of charge. 

Name 


n 


Address 

City 


State 


Zip 


L 


Note: OFFER GOOD TO NON-SUBSCRIBERS ON A ONE TIME ONLY BASIS. 

Outside the US. enclose $2 per copy (US funds only) to cover postage I surface mail). 
Clip & Mail to: Mobile Beat Magazine, P.O. Box 309, East Rochester, NY 14445 
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Register Now for 

The 1992 East Coast DJ Forum! 


presented by the American Disc Jockey Association 


AUGUST 29 - 31,1992 

Valley Forge Convention Center King Of Prussia, PA 


Don’t miss this opportunity to meet DJs from across the US & CANADA 
Attend informative seminars and see the best variety in equipment 
displays and exhibits gathered in one centralized location! 


SPEAKERS • AMPLIFIERS • TURNTABLES * MIXERS * MU ROTHONES 


LIGHTING * RECORDS . TAPES, CDs * PUBLICATIONS* ACCESSORIES * 
PLUS A VERY SPECIAL ATTRACTION ROBOTIC BOXING 


KARAOKE • ('D PI A YERS 
ADVERTISING NO\ ELTIES 


SEMINARS ON: INSURANCE* ADVERTISING * MARKETING * BUSINESS * LECrAL & ACCOlINTING 
INFORMA TION * REC'ORD POOLS * WEDDINGS & DJ ETIQUETTE * LIGHTING A SOUM > * I HE 
AMERICAN DJ ASSOCIA TION • PLUS MUCH . MUCH . MORE !! 


PLACE: VALLEY FORGE CONVENTION & EXHIBIT CENTER - KING OF PRUSSIA, PA 
DATES: SATURDAY, SUNDAY, MONDAY — AUGUST 29-^31, l l >92 

REGISTRA TION FEES: (pre-reeistered only) 

FULL AD.JA MEMBERS - FREE 

-Sill- 

LIMITED & ASSOCIATE ADJA sm MEMBERS - $15.00 per day — 3 day pass $35.00 

NON-MEMBERS - $25.00 per day — 3 day pass $60.00 

ALL ON SITE REGISTRATIONS: — $30.00 per day — 3 day pass $75.00 

All registrations include exhibits, seminars and nightly parties. There nil I be N( > exhibit nub badges issued! 


REGISTRATION FORM 


please prim legibly: 


BADGE NAME(S) 


COMPANY NAME 


ADDRESS 


CITY 


STATE 


/II 


PHONE 


PLEASE MAKE YOUR CHECK OR MONEY ORDER PAYABLE TO: 


ADJA - 

P.O. BOX 151, HORSHAM, PA 19044-0151 

1-800-355-6060 

215-675-9567 (IN PA) 



DIRECTIONS AND INFORMATION 
ON HOTEL DISCOUNTS WILL BE 
SENT BY RETURN MAIL 
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Lineartech® 


Audio 

The D.J.'s Choice 

" Three Y#,ar Warranty " 



Amps • Mixers • Turntables • Electronic Crossovers • Equalizers 
Tuners • Pre-Amps • Sound Effects • Echo Chambers • D,J. Accessories 

U.S. Headquarters 

HARBRO CORPORATION 

75 21st Street Brooklyn, NY 11232 

Telephone (718) 788-5300 • Fax (718) 788-5375 • Telex 422 359-HARB Ul 

DISTRIBUTED IN CANADA BY HEADWATER INDUSTRIES 519-256-5665 1 Fax: 519-256-2522 












station could place a value of $1.00 for a sixty 
second spot for an appearance for the radio station, 
but charge the public $200.00. There is no way to 
ensure that this “dear is on the up-and-up, and you 
get right back to receiving dirt-cheap, if not free air 
time. Dan, ifyour exchanges are credible, I have no 
problem with that. 

In closing, I would like to refer to the Civil War. The south 
fought the north because they had a special interest in keep their 
free labor. I’m quite sure that all those opposed to a rule change by 
the FCC to prohibit free airtime to radio station disc jockeys are in 
fact the radio station disc jockeys who receive free air time. 
Judging by the mail that I have received, you radio stat ion DJs who 
are getting the free ride are out-numbered, by far. I have a 
challenge for the radio station DJs who arc getting mobile 
job's from free advertising: Take an ad out in the yellow 
pages, get out and “beat the bushes” and earn the jobs you 
get. You don’t earn mobile jobs from receiving free adver¬ 
tising. All you’re doing is hurting people who are trying to 
make an HONEST living. 

The effort to have a rule change is mounting. If you are 
competing with radio-station DJs who receive free advertising, 
please write: The D.J. Connection, P.O.Box 1471, Front Royal, VA 
22630. 

Paul Beardmore, The D.J. Connection 


rather than waiting for the commission to create 
new rules, which is somewhat unlikely. (These 
y » . _ are the feds we re talking about here, i Proving 
ill) Ad your case could he difficult, and even if vou do, 

although you would endanger die station's li¬ 
cense, YOU still get nothing! 

Realistically, then... why fight it when you can joint it? Since 
you state the "WXXX already has a cozv agreement with its own 
jocks, go see their competition, “WYYY"! Offer to provide your sound 
equipment for their next shopping center remote. (You run the 
equipment, their on-air jocks do the talking, i In exchange, they run 
(logged and legal) spots for your company up to the value of you and 
your equipment's time! This has worked well for me in the past, 
•’specially since most station outside promotions are in the daytime, 
when mobile equipment is otherwise sitting in storage. Fve even 
been in the position of providing equipment to stations competing 
with the one I was working for at the time! 

Chances are. the WXXX jocks aren’t getting rich off their free 
advertising anyhow, since no one form of promotion, including 
radio, can totally cover the market. Word-of-moudi referrals from 
jobs well done arc awfully hard to bent! 


Lew Jones, JSA Radio Network 
Travclsound DJ Systems 

4r 

Denver, CO 

^ 
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Dear Mobile Beat: 

In reference to the letter from (whom¬ 
ever?) at The DJ Connection, complaining of 
radio DJs cuttinginto their mobile business 
with “free” advertising, allow me to speak to 
you from both side of the fence! I've owned 
a mobile disc jockey service for 17 years, hut 
I’ve also been a radio disc jockey for many 
years before that, working in markets such 
as Phoenix, Tulsa, and Denver, and cur¬ 
rently host a daily satellite radio show. 

Although Fm not an FCC attorney, 
maybe I can shed some light on the law and 
current practice by most radio stations. To 
begin with, a radio station can charge any 
amount for its product i air time), including 
zero, if the management wishes. However, 
provisions of law emerging from the payola 
scandals of the past dictate that any an¬ 
nouncements broadcast for which anyone 
employed at the station receives any form 
of compensation i the incoming mobile busi¬ 
ness) must be logged on the station's com¬ 
mercial log, each and every t ime it is broad¬ 
cast. 

If this is not being done, you have the 
basis for a complaint to the PCC now, 


GIVE YOUR DJ EQUIPMENT 
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The Only Choice 

SOUND . CASES . RACKS 

qrundorf 

W0 _ cor p 0 tm 

721 NINTH AVENUE * COUNCIL BLUFFS, IA 51501 • PHONE (712) 322 3900 • FAX(712) 322 3407 
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The W Fro Shop 


“The DJ Pro Shop” 

Your Source For Equipment • Lighting • Special Effects 

[featuring : Numark * Stanton /Vcstax * Ortofon * Community * Grundorf * Knight 

Laser Vision * Gemini * Denun * Nady * Crown * Shure * Ness * Technics 
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CALL OR WRITE FOR FREE CATALOG 


1153 Deer Park Avenue • N. Babylon • NY 11703 

Mobile Music??? Call Our 12" • CD • 45 Hotline 516-667-1112 


516 - 667-2300 
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CATERING A COMMISSION 

In our next letter, DJ Jeff Holztnan 
shares with us a potentially dangerous situ¬ 
ation he recently encountered: 

Dear Mobile Beat, 

Enclosed is a copy of a letter sent to me 
by a local caterer after they received a copy of 
our Liability Insurance policy. 

Basically, what this letter is saying is 
that if you wish to be on their list of‘‘recom¬ 
mended” DJ services, you must pay them a 
kickback of $50 per job. I have no major 
problem with that much. 

However, if you read on, you'll see that 
they’re saying their clients are ONLY AL¬ 
LOWED TO USE A DJ SERVICE FROM 
THE LIST... no “outside” services allowed. 

Now, maybe I’m naive, but in 13 years 
in this business, I’ve NEVER come across 
anything like this! Oh, I’ve paid “commis¬ 
sions” and “finders fees” in the past, but to 
say “either you pay me $50 a pop, or you 
never work here again", seems to me just 
short of extortion! 

I guess I'm a little concerned that just 
as the Liability Insurance thing spread like 
wildfire five or six years ago, this, too, may 
end up being a trend. It would he a little 
difficult to stay in business ifl had to keep 
raising my prices to cover the demands of 
greedy banquet facilities all over the state! 

Any advice you can offer, and all feed¬ 
back from other MDJ business owners would 
be greatly appreciated. 

Jeff Holzman 

Alan Jeffries DJs, Haledon, NJ 

DJs with similar experiences or advice 
are invited to write. 
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WHAT DO YOU THINK? 

Dear Feedback: 

I would be interested in knowing opin¬ 
ions of other DJs about the American Disc 
Jockey Association, After reading a tittle 
about them in Mobile Beat, it seemed that a 
national association of DJs made sense and 
would be a great way to organize and share 



Mobile Beat Wants To Know: 

How far are you willing to 
travel to take part in a major DJ 
Exposition? 

During what rnunlh should such an event 
lie held? And, how long (number of days) and 
on what days of the week would such a confab 
attract the greatest attendance? Fax your 
responses to 716-385-3637 or send your sug¬ 
gestions to: NAMDJC Survey, c/oMobile Beat. 

Fax Your Opinion to 

716 - 385-3637 

NO LATER THAN 

August 21st, 1992, 


information. 

However, yesterday 1 received their 
newsletter and after reading it wondered if 
I was naive in thinking this was an organi¬ 
zation of DJs? It would seem that the ADJA 
might be more interested in selling insur¬ 
ance and other items such as tuxedos. The 
general attitude of the newsletter was some¬ 
what patronizing and did not contain any 
useful information at all. 

Now I can be pretty think at times so 
what’s the story? If this is just a business 
there’s no crime in that, but being called the 
ADJA seems to lead one to believe it is an 
organization of DJs. 

What do you think? 

Dave Lutyen 

Hot Wax Entertainment 

Massillon, OH 

Overall, we think the idea ofDJassocia¬ 
tions, whether loc al, regional or national is a 
good idea provided they are run in a profes¬ 
sional and legitimate manner. We invite all 
recognized DJ associations to keep us in¬ 
formed of their activities including meetings 
and events. To date, the only associations 
which have actively taken advantage of this 
service ha ve been the Canadian Disc Jockey 
Association, and The ADJA. The latter is 
sponsoring this year’s East Coast DJ Forum 
in Philadelphia fAugusl 29-311, and will 
have representatives available toanswerques- 
tions. As Mobile Heat routinely publicizes 
and participates in as many DJ Expos, Fo¬ 
rums, Seminars and events as possible, we 
are planning to have a booth at the East 
Coast Forum and invite all readers to stop 
by! 































































With everyone heavy into the heat oi the 
summer wedding and party season, things 
have been fairly quiet at the MB News desk. 
There are several important events coming 
up, and a fax poll question which gives you a 
chance to influence future DJ events. But 
first... 


Top 200 • Vinyl Recycling • 
Important Dates 

WHAT'S IN YOUR MIX?- 

Last year, hum! reds of Mobile Beat read- 

v 

ers participated in determining the All-Time 
Most Requested Mobile Hits. This year, we 
need your help again, as we put together l he 
l op 200 Most Played Mobile Hits. What’s 
the difference? We learned from last year’s 

m 

list that crowds request the same basic core 
of music. What’s most requested, however, 
doesn’t necessarily make it what’s most 
played. Most MDJs have their own special 
selection of crowd plcasers to make their mix 
unique. What's in your mix that you think 
belong on the list? Take a second look at last 
year's list (see page 141 and send us: 1.1 Ip U) 
ten songs you play that are not on the list, 2. 
lip to ten songs you always play that are on 


the list, and 3. Up to ten songs that are on live 
list that you never play. Send your sugges¬ 
tions by October 15,1992. Results will he in 
the December 'January issue. 


FORUM SEMINARS, EXHIBITORS 
ANNOUNCED. 

It's reported that l).Js from as far away 
as San Antonio, TX, Denver, CO, and Santa 
Barbara, C A have pre-regi si ered for t his year’s 
East Coast DJ Forum near Philadelphia. 
Seminars and workshops at the event will 
cover such varied topics as “Wedding Market¬ 
ing and Etiquette”, “Karaoke", "The Art of 
Sound and Wattage ”, and "Club owner vs. 
Club DJs". A partial list of exhibitors in- 


NEXT 


iim 


Mobile Beal’s Annual 
Guide to DJ Lighting 

Featuring - The latest in lighting and effects 
A complete reference guide of manufacturers 
listing all makes and models! 

PLUS: HALLOWEEN PARTY TRICKS 

Equipment reviews 

Biamping 

How To Keep Your Best DJs! 

b_ 

ProFile: DJ on the Mountain 

ALL IN THE 

OCTOBER / NOVEMBER 
ISSUE OF 
MOBILE BEAT 

Street date September 15 ,'H 
Closing dates: 

Space reservations & 
Editorial: August 14th 
Advertising materia i s: 
August 21st 





THE FUN IS IN 

When synchronized beams of color start twisting, spinning, whipping and spi 
railing across the dance floor, it may be the wotk of SHOW* pro s new 
’FUN FAMILY: At the head of the family is PIZAZZ'^ which is actually three 

effects in one. Effects #1 
creates 16 multicolored 
beams which criss-cross to 
the beat while the second 
effect produces 8 beams 
1 which dance up and down 
f to the music. The final effect 
is eight flat oeams dancing 
in a dramatic criss-cross. The PIZAZZ™ comes with a hand held controller 
which allows switching effects manually or in intervals of from one second to 
one minute automatically. Retails for only $855. 

Other members of the Fun Family” are similar in exterior design but quite dif 
ferent in the effect they create. The HIP HOP™ (retails $63*?) utilizes t8 lens 
es to project a dazzling light show with beams changing dichroit colors as 
they sweep from floor to ceiling. The TEMPO™ (retails $621) creates a clus¬ 
ter of vibrantly colored beams that scan up and down white twisting side to 
side. The JUBILEE™ (retails $ 567) sprays dichroit colored beams that spiral 
to the beat of the music. 

For audio, each member of the Fun Family has a built in mic or accepts 1/4 
All units are fan cooled and use halogen lamps. 


SHOW A PRO, 111 SO. STATE ST., HACKENSACK, NJ 07601 

TEL: (201) 646-9522 ■ FAX: (201) 646-1922 
IN CANADAS AUDIONOVA (514) 631-5787 




























































































eludes: Steel City DJ Supply (representing MTX Soundcraftsmen. 
TOA, American DJ Supply, and Genesis Cases); Connecticut DJ 
Supply (representing Stanton, EV, and NESS), Allstage Sound and 
Lighting (representing KLS Electronics Rondo Music (representing 
Grundorf and Omni Systems); Vibration Technology; World Robotic 
Boxing; and Mobile Beat. The event will be held at the Valley Forge 
Convention Center in King of Prussia, PA, August 29-31 and is 
sponsored this year by the American DJ Association. For information 
call 1-800-355-6060. 


CHECK YOUR CALENDER 

Three Amigos Productions has announced the dates for next 
year's DJ Expo in Canada. The show will be held at the TORONTO 
INTERNATIONAL CENTRE, June 11th, 12th & 13th of 1993. Al¬ 
though June is a busy month for DJs, the promoters decided it is also 
an excel lent month for travelling. By having the show over three days, 
DJs can attend as their schedules allow. It should l>e a spectacular 
show, so operators in Canada, as well as the Northeastern US should 
make sure they have coverage for the weekend. For information, call 
416-284-6591. 


IF YOU PLAN IT. THEY WILL COME 

i n an effort to insure the largest possible attendance, the promot¬ 
ers of the First North American Mobile DJ Conference have asked us 
to poll our readers for suggested days and dates. Therefore, our fax 
poll question for this issue is: How far are you willing to travel to take 
pail in a major J Exposition? During what month should such an 
event be held'.’ And, how long( number of days) and on what days ofthe 
week would such a confab attract the greatest attendance? fax your 
responses to 716-385-3637 or send your suggestions to: NAMDJC 
Survey, c/o Mobile Beat. 


LDI ‘92 SPACE EXPECTED TO SELL-OUT 

With over 75% ofthe quiet zone booths, and 
over half the noisy zone space reserved, the 
producers of the 1992 LDI show are looking 
forward to a very successful show. Pres¬ 
ently, over 425 booths have been reserved 
by internationally known companies such 
as Clay Paky, Cocmar, Yarilito, and High 
End Svsleins. The show, which features 
the latest in theatrical, stage, club and I>J 
lighting is scheduled for November 20-22 at 
the Infomart in Dallas, TX. For informa¬ 
tion on attending or exhibiting, call 212- 

677-5997. 

WEST COAST BRIDAL 
PROMOTIONS ANNOUNCED 



DJs in the San Francisco and Sacra¬ 
mento areas interested in marketing to brides-to-be may want to 
display at one or all ofthe following “Bridal Expos'". 

10/2-4/92 - San Francisco Shopping Center, 5th and Market in 
San Francisco 

1/15-17/93 - Country Club Plaza, Sacramento. 

A February 1993 Expo is also being scheduled for the San 


Francisco location and two shows, one in February and one in 
September (93) are being set for the Sunrise Mall in Sacramento. For 
information, call (San Francisco) 415-541-0881 or (Sacramento >916- 
482-3010. All expos are three day events and include a real wedding. 


TUNA CANS AND OLD VINYL 

In response to last issue’s fax poll question “What can you do 
with old vinyl records’, Calvin John of Apple Music, Seattle, WA, 
suggests donating them to 1 .oodwill (or other charitiesJ and taking 
the tax deduction or using them as decorations at sock hops. 1 alvin 
also brought to our attention a book entitled Reuses: 2,133 Ways fo 
Recycle <6 Reuse Things You Ordinarily Throw Away, by Carolyn 
Jabs (Crown Publishing, NY). Jabs notes that “records are made of 
thermoplastics, and can be reshaped into practical and whimsical 
objects”. She explains to reshape a record, put it on a foil-covered 
cookie sheet in a 350 degree oven or plunge it into a pan of very hot 
water. When the plastic is pliable, it can folded down to make a 
bookend or letter rack, or rounded into a fruit or snack bowl. The book 
cautions, however, that before you do anything irreversible, check 
the value of your old records with the Price Guide Popular and Rock 
Records 1948-1978 , by Jerry Osborne. That guide is available di- 



Old vinyl reincarnated as a bookholder & 
or as a tuna can lazy susan. © 


rectly from the publisher at 2218 East Magnolia, Phoenix, AZ 85934, 

ROLODEX UPDATE.. 

Mobile Beat has moved to new. larger offices. The mailing 
address for the new Mobile Beat Tower Complex, is P.O. Box 309, 
East Rochester, NY 14445. 

CORRECTION 

Two incorrect phone numbers made it into the last issue. In 
“What's New” under Flip-top CD locker produced by CD3, the 
number shown is the company’s fax number. To reach a real person 
dial 512-259-2464. In the Karaoke Manufacturer’s directory, the 
number for Pioneer Laser Karaoke should have been 310-816-5111. 

■f 


Items for Mobile Beat News or Fax Poll questions 

SHOULD BE SENT TO 

Mobile Beat News, 

P.O. Box 309, 

East Rochester, NY 14445, 
or Faxed to (716) 385-3637 
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Video joins list of 
“how-to’s” for DJs 


Watching how something should be done is often easier than reading about how to do 
it. As a result, video tape has become the in-vogue teaching medium for a wide variety of 
subjects. Now, Fantastic Entertainment in cooperation with Pioneer Laser Entertainment and 
Star DJ’s of Old Bridge, New Jersey, has produced the first, mass-marketed, DJ training 
video: “How To Be Successful In The Mobile DJ Business” which combines a one hour video 
with a ninety page workbook. 

As a team, the tape and workbook hit on a variety of topics, while missing several rather 
important facets of the business. The hits include a concise, step-by-step explanation of 
equipment set-up, a terrific explanation of music mixing by Star DJs' Nick Brino, some good 
footage spotlighting Star DJs' personalities demonstrating how they use the performance/DJ 
concept and well as a valuable primer on karaoke on how to incorporate it into a DJ show. 

The workbook follows the topics covered in the video and provides additional information 
which is quite useful. Of particular significance is the section dealing with “Music Literacy 
Here you will find a comprehensive listing of essential songs, broken down by category, that 
no DJ should be without. The sections on “Performance and Attitude”, and “Audience 
Interaction and Participation'' are also helpful and compliment the video. These were the 
strongest segments on the video and make it clear to every beginner that there is more to being 
a successful MDJ than punching up CDs. 

As good as the program is in detailing what is involved in being an MDJ, more time could 
have been dedicated to explaining how to do it successfully. For example, the video narration 
discusses popular party games and dances, but never explains what they are or how to do 
them. In the karaoke section, the point is made 
that to get people to come up to the stage, you 
have to excite and motivate them, but the 
viewer is nevertold how this should be accom¬ 
plished. The program also ignores the fact that 
DJ presentations are individual and varied. It 
concentrates solely on the performances of 
one DJ company. 

Production wise, the video is a step above 
many of the programs seen on cable televi¬ 
sion, There is good use of visual effects and, 
for the most part, the narration and back¬ 
ground music keep the viewers’ interest. Dur¬ 
ing a few unfortunate moments, including 
Brino’s, the audio sounds as if the on-camera 
subject forget to clip on his microphone, which 
could have been avoided. Plugs for Star DJs, 

Star DJ's videosand the Star DJ’s clothing and 
accessories line are distracting from the over¬ 
all presentation. Being the program costs 
$99.95, these could have been left off the tape 
and been presented by way of a separate flyer 
or catalog enclosed with the program. These 
are nit-picks, however, that anyone serious 
about the content is likely to overlook. 

Viewing this not as an in-depth training 
program, but simply as a video about the 
Mobile DJ business, it is good. It emphasizes 


the importance of proven “Dale Carnegisms' 
such as being enthusiastic and having the 
proper attitude about yourself. It encourages 
all DJs to see themselves as performers, and 
in doing so, elevates the business. It's a good 
starting point for beginners and should be a 
big help for DJs who have the technical 
experience but need guidance in formulating 
their performance. 

Multi-service operators may want to in¬ 
tegrate the video and workbook into their own 
training programs. First, it’s a good way to find 
out if a new trainee is really sincere. After 
watching the video, they'll either be pumped 
up and ready to go, or ready to toss in the 
towel. Eitherway, it saves the operatormoney. 
Secondly, having trainees learn about equip¬ 
ment set-up, music, mixing and crowd moti¬ 
vation from the tape will cut on-location train¬ 
ing time. Most importantly, for every profes¬ 
sional MDJ who has yel to find a practical and 
understandable way to explain to their par¬ 
ents, spouse or significant other exactly what 
it is they do for a living, it may be invaluable. 

How To Be Succesful In The Mobile DJ 
Business is available from Fantastic Enter¬ 
tainment, 400 Perrine Rd, Ste, 400B, Old 
Bridge, NJ 08857 
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A TOTAL LIGHTSHOW IN A CASE 



MOVE ME NT: 

4 Motorized Sound Activated Mirrors 

COLORS: 

4 Dichroic Filters (Interchangeable) 

PATTERNS: 

4 Gobos (Interchangeable) 

LAMPS: 

4 250W/120V (ENH) HALOGEN 

: 4 Channel Chaser with! 6 preset programs each 32 steps (512 
steps total) with music sync, auto/manual manipulation, full on, standby, 
speed and music sensitivity control. Can be locally or remotely controlled. 

COMMENTS: Self contained unit designed for floor, wall or ceiling 
mounting; Installed in minutes; Extremely compact, portable; Highly 
automated; Weighs only 28 lbs.; Highly affordable; MADE IN USA, 
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SHOMrtrPRO 111 SO. STATE STREET, HACKENSACK, NJ 07601 

TEL: (20?) 646-9522 » FAX: (201) 646-1922 

IN CANADA: AUDIONOVA (514) 631-5787 
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Bam. 1 THE DllUM RrMtMiHKN 

Asofnii R Oni Bites The hr ' tr ■ Queen 

Pi hh It Sal i & Pkpa 

What A W( INPfcKn WoitD * Air ■. 

SwiNii THE M‘h)D ^ Jim Runny 
Auet Cat ■ Fabric 

Crazy - Cl INK 

Kyehyuo >v, KvKHVmiijy - Riack Box 

Kewm.onn - LncsfiiNs 

Thai - Whai Friends Ape Fok ■ Ksi h j 

i ilJJRLA * R KAN I OAK 

Hi MITY DAN4>: - DtcilTAL UNDKKuRoHND 

Rt>cio Top * Osbornt a / |)iht Band 

Tequila * Champs 

YMCA - Vimaoe Peon k 

PJU9 - Prince 

Hk.uk Jean - Jackson 

Chances Are - Mathis 

Hi ii lijay * Malm inn a 

I Feel Go. »d - Brown 

You Lhkt That Lovin' FYklin 1 Rif.mr.0VN Bros. 
Mv Wav - Sinatka 

Pi ay That Funky Mi sic ■ Vaniua Ice 

Sat t seal i ion - Stones 

I Want To Sex You Up ■ Coijor Me Baud 

Si mmem W m.' Sinatra 

Supkhkhkak - James 

Wandkrkr - Pi on 

When A Man Loves A Woman * Slkuok 

Wipe Oct - Sukkakikn 

After The livin’ * Hum it kdink 

Amiikic yn I*ii- - MuLe \N 

Angel Eves - Hi vi v 

Ai The Hop- Danny Ami The I mors 

The Bird - Morris Day 

Birthday - Beyn es 

Bristol Stomp - Doveub 

Ci lit ago - Sinatka 

Cott «\ r Hyep Joe Various 

Family Tradiii >n - Williams Jr, 

Forever And Ever -Tiuvis 

Good Lovin' - Rascals 

Hotel California ■ Ragles 

I Knew The Bride - Lowe 

Johnny B, Goods Beiiky 

Lurr Dance - Si mmer 

I just In The 60's Mh hap 

Moonlight Serenade - Miller 

M> (tlHl. - Tl MFrATIONS 

My Prekimjative; - Broun 

Party Train * Gap band 

ItV Raining Men Weathergiiils 

Rim k Lgrs rKit - B")2s 

I Sw Her Standing There Bkati i s 

S.t Many Men - Brown 

Start Mi; Uj- Stones 

In The Stc i, Of The Night - Satins 

Wild Wild We r Escape Clod 

Baii Lhud Brown - Chi h i 

I Can 1 i Help Myself - 4 Toi« 

Dancin' in Dark - Sihinc.^tein 
Jungle Love * Time 
M m With Y n r - Mod English 
OpI'ositks Attract - Abdul 
Ri ItiR. i Si inc Varh i is 
Run Aunt vr> Sir Dios 
Sim hr Dio ;shed Man - ZZTup 


Stardust - Various 

Takis' Care Op Business - RTO 

Ti Ait Is My Bleu Williams 

The Dance Brooks 

Twist Again - Checker 

White Wedding - Idol 

Addicted To Lovk * Paimek 

Bad To The Bone - TltoftnVnHufinh 

Bizarre l.itvi ThiANGLK - Nku Order 

Born To Be Wild Stei tunwolf 

Build Me Up Buttercup - Foundations 

Don i Be Churl - Presley 

Free Bird - Skynarp 

Funkytown - Llpps INC* 

Hani. On Sloopt - McCoys 

Hold Me* Thrill Me, Ki^ Mi- - Carter 

Hi kt So Goo-D - Mej.lym amp 

Jut To Wi>rld - 3 Doc Night 

Kokomo - Beach B> >ys 

Luiis - ZZ Top 

Misty - Mathis 

Ohh Bahy Baby - Minaci.es 

She Drives Me Crazy * FYC 

Sim fin USA - Beach Bo'pH 

Thunder Rolls - Brooks 

Two Ou r Of Three - Meatloae 

All In The Game - Edwards 

All My Rowdy Friends - Williams 

Always on Mind - Nelson 

Bad Moon Rising - CCR 

Beth - Krsa 

Brown Sugar - Stones 

I Just ( aij e;ij i o Say t Lovr You - Wondrr 

1 ’AHKIRE’N Qui EN (JCEIAN 

Crocodile Rok Jojin 

De pe it a no - Eagles 

Dmi, With The Blue Dress * Ryder 

Gimme Some L ivin’ - Davis 

Give It To Mi - James 

Hound Dog - Presley 

Just A Gigolo ■ Both 

Jus i Tin Way You Are - Joel 

FlASRDANCE - Cara 

Kansas City - Harrison 

Lady - Rogers 

Nights In White Satin - Moodik* 

Oitin Arks - Journey 

Pump Up Tiik Volume - MAARS 

Rock And Hun Part 2 - Gi min 

Rim k N’ Roll - LeoZeplin 

!{' m’K Ste.au’i - Whdp-ps 

Sr \ Of Liivk - Hunkyiiku hp 

So 1. Man - Bu ks Bfto> r S\M & Dave 

Spanish Eyes - Martino 

Strike It Up - Black Box 

Sw i it 11 imp Alabama S h\ nahjj 

Thank God I’m A Coi ntbv Bov - Denver 

Theme From A Summer. Pi_ve Faith 

Tuhi hTH Or Never - Mathis 

Wale Lik Euyimian Banufi s 

Walk Of Li ft - Dire Straits 

Way You Make Me Feel JaukbON 

I’m So ExcrriD - Potmteilh 

Trukly * RmniK 

Wi;v C Sot Tonight - Sicfh 

Word I t p - Cameo 

Let Fiif Mt sir l J i ay - Shannon 


INSTRUCTIONS 

Compare what you play to the following 
list of songs from last year’s TOP 200 voting 
and then send us your list of up to: 

1. Ten songs you always play that are 
not on the list. 

2. Ten songs you never play that are on 
the list. 

3. Ten songs on the list that you play 
the most. 

Fax your list to 716-385-3637 or Send to: 
Mobile Beat 1992 Top 200, P.O. Box 309, 
East Rochester, NY 14445. Hurry! All lists 
must be received by October 15,1992 


Old Time Rock And Roll Seder 
Shout Islets i Day 1 Di i 
Mdny Many ltmi James 
Unchained Mr ion y Righteous Bros* 

Tub Twist - CiirncBR 

\ t em York, New York - Sinatra 

Twnt And Shout - Bkatlk.s 

C>rt.KiiRATiDN * K<mh & The dang 

V Can’t Tikich This - Hammer 

Can't Help Falllni; In Luvk With You Presley 

Chicken i Hi hid Dan. k - Km era ids 

In The M<job - Miller 

What Like About You - Admanth'r 

Electrii <Sudi:i Boogie * Griffiths 

UNITHtUKiTAHI F - COI F A ('Ol.l 

Wi nd Beneath My Winds - Midler 
Yoi Shook All Ntuirr I a ini; * AC DC 
I’ve Gin Fiibnds In Lou Places - Bkdoks 
Love Shack * B52^ 

Proud Mary - CCR 

Paradise By The Dashboard Lights Meatloak 
I’ve Had The Time or My Life - Medley/Warn eh 
Lvdy In Red DeBuruu 
W t Are Famji y - Stapuk Singers 
hi\ Bamsa * Log Lotiosi 

Gonna Make You Swsat (Everybody Dance) - C&C 

Limuu Rock - CHECKER 

The No key Pokey * Anthony 

He he And Now - Vandieuss 

Im vfk, Luuii - Kings men 

Lcmxhmitiun Mincxiui- 

Throi uh Tiie Years - Ri.m,*-;k> 

Hot, Hot* Hum Poimikxtkic 

JAtLHtn Sh Ru K - PhEM KY 

Strokin' - Clarence Carter 
Always - An anth S'j yk 
(“iinc \ - Miami Lytkyu 
Kd k AkuunuThi: Ci n< * * 1 Lm.es 
P.\ Butt * EU 

Chapel «v L ive - Dixiri iips 
Wonderful ToKioin - Clapton 
Phi tty Wdii vM - Orbi^>k 
Always And Forevi r Heatwave 
M vk The Knife - Daren 
Vogue Madonna 
BHICKHOL M, - CuMMOlMlKbS 
Coutj) I Have Thjf Dance: Murray 
Hands Cp - Oitowan 
D u You Love Me * Contour# 

Ei t.KY t Misti I Di t I Dr t Fok Yiil - Adams 

The Strou. * Diamonds 

Brou n Eyed Girl - Morrises 

111eaiit i It Through The Grapevine - Gaye 

Respkit - Filvnkmn 

Stairway To Heaven* Led Zeeun 

Bust a Mov i - Young MC 

Wild Thing - Tost Lir' 

Moi sjaiv Music Aluvysli 
Pi mp Up Jam - lYrUNOTRONicp 
GUKYr Balls ()> Fire - J. L. Leu js 
li i , In- Bary - Vamiu * lor, 

1nt« > The Groove - Madonna 
Jump - Pointers 

Some Kind Wonderful - Grand Fi nK 
Yoo Dropped A Bumh - Gap Banu 

You A HE Si R> 11 TIM i - Cin 
Wooi.y lln i v - Sam The Sham 
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By Mike Erb 


Turning Music Into Gold 

“A Sales & Marketing 
Manual for Mobile DJs” 

Jeff Mulligan - Videostar. 37 Spring Cove 
Rd. Ste. 103, Nashua, NH 03062 $24.95 

This is not a "How to be a disc jockey' 
manual. Instead, it is well designed, intelli¬ 
gently written manual on sales and market¬ 
ing techniques. The author has had his own 
DJ business since 1981 and shares with his 
readers many tips that might take years to 
discover on your own. There is no filler inside. 
Rather it is chock full of insightful and valu¬ 
able tips on how to better sell your sendee. 
There are chapters on Advertising, Direct 
Mail, Publicity, and Telemarketing. Each 
topic is covered in great detail and the author 
demonstrates an excellent understanding o: 
the material covered. A brief justification on 
why you should consider using a compute]' in 
your business is also included. This manual 
should prove to be just as valuable to the 
seasoned professional as to the newcomer. 

Readability- • • • • 

Usefulness- • • ■ • • 

Value to Novice- • • • • 

Value to Pro- • • • * • 


The DJ Handbook - 

‘‘A Complete Manual for the 
Beginning and Expert DJ (1990) 

Louis A. Mnngello - IjAMCO, 977 Belvidere 
Ave., Ste. 1 A. Plainfield, NJ 07060 - $19.95 

Although marketed for the ‘Beginning 
and Expert DJ”, it is really more suitable for 
the newcomer to the business. The manual 
begins with a simplistic overview of equip¬ 
ment. Other topics include basic mixing and 
sampling techniques, organizing your record 
collection and how to go about starting a 
Mobile DJ business. The manual was written 
in a very informal writing style and had a 
multitude of typographic errors that proved 
to he very distracting. The strongest part of 
the manual is the chapter on contracts. Tips 
on what to include in a contract are given and 
a sample DJ contract is illustrated that might 
be of value if you don’t already have a contract 
designed. 

Readability- 

Usefulness- • • 

Value to Novice- • • • • 

Value to Pro- • 


RATING POINTS 

• Poor 

• • Passible but could be better 

• *• Good 

• • • • Very good „ 

. Excellent *7 


Get More Gigs! 

USE... 

Turnin g Music j 
Into Gold. 

Do more shows and make more 
money. Acquire this marketing 
manual and use it t<> increase your 
business. It's packed with ideas, 
techniques, and solid information 
that will boost your DJ income. 

Written by a 12 year veteran 
mobile DJ with an MBA and 5+ 
years of ad agency experience, 
this manual is packed with 
facts. It even includes press 
releases and articles you can use in voui 
own local newspapers and magazines, livery DJ, trom 
the novice to the seasoned pro, will learn new money-making idols 
from Turning Music Into (iold. 



Hands-on tips include: 

► I low to gel free pul dicity 

^ Where you should and 
shouldn't advertise 

► Direct mail strategies 

► Writing ads that work 

► Telephone selling tactics 

w Common sales mistakes 
DJs make 

► and much more! 


\ 


Finding just one or two ideas 
that help you gain more busi¬ 
ness will be worth hundreds 
or thousands of dollars. You 
already know how to lx* a 
gtxxl DJ. Now make an 
investment to improve your 
sales and marketing skills. 

Call now. 

Full 1 year Uncotuiitumal 
Money-Back Gttarantee 

To order by phone 

with Visa or MasterCard call: 

1-800-892-4060 Ext 103 

(24 hours) 

In Canada call U.S. 
603-894-4060 Ext. 103 

VIDEOSTAR • Suite 103 • 37 Spring Cove Road • Nashua. NH 03062 


J 



To order by Mail: 

Send $24.95 plus $4.00 Shipping 
and I kindling to: 


nm 





Don't Miss A Beat! 

( lip or copy your current address label and send it to us with 
your new address - We* II do the rest. Mail to: Mobile Beat . 
Subscription Depl.. P.O. Box 309. Last Rochester, NY 14445 











































































The ST15-2 from Grundorf is a two-way, 
15-inch speaker design with a one-inch tita¬ 
nium compression driver to provide crisp and 
dear highs. The trapezoidal enclosure is all 
plywood with steel corners and a durable black 
carpet covering. The ST 15-2 is the first in a 
series that will also include a 12-inch 2-way, a 
15-inch 3-way, a dual 15-inch 3-way and a 
dual 15-inch subwoofer. All will be available in a ‘‘Plus" version that will accommodate 
higher power handling capacity where needed. Prices range from $298 to $698. For 
more information, contact Grundorf, 721 Ninth Avenue, Council Bluffs, IA 51501. 


Send press releases, photos 

AND INFORMATION ON YOUR 
NEW PRODUCTS, SERVICES AND 
TECHNOLOGIES TO’ WHAT’S 

New, c/o Mobile Beat 
Magazine, P.O. Box 309, 
East Rochester, NY 14445. 
(FAX-716'385-3637). 
Photographs should be sent 

BY FIRST CLASS MAIL OR 
OVERNIGHT COURIER SERVICE 

only. Unless requested, 

MATERIALS WILL NOT BE RETURNED. 


Bright New Image 

The Laser Image is a complete, self-contained laser system which produces 
brilliant graphic images and 3-D aerial beam effects. Images are selected using 
the scanner speed and direction controls. A line level direct audio input activates 

the audio transducer to produce infinite 
music generated patterns. Add audio to 
the scanner generated patterns and the 
images bend and change shape with the 
music. Comes complete with scanner 
head, 19" rack mount controller and 25 
feet of cable for $972. US made. Show* Pro, 
111 South State Street, Hackensack, NJ 
07061 201-646-9522. 


Power 


Traps 
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Mobile Four-by-Four 

The Quatro by American DJ Supply is a compact and affordable 
fixture ideal for MDJs. It features four Par 16 fixtures mounted on one bar 
that chase to the music via an internal mic. The effect is bright washes of 
light that can be colored using gel paper or dichroic lams. S299 retail, 
American DJ Supply, Los Angeles, CA 90040. 



Back from the Boardwalk 


Iq 


At the recent NAMM Summer 
Session in Atlantic City (June 20 & 
21), SoundTech introduced several 
new speaker systems engineered 
around new STS drivers. The Uni¬ 
versal Series consists of all-purpose 
systems, rectangular in shape with 
constant directivity horn tweeters or 
H piezo horn tweeters and all new 
heavy duty woofers. The Bantam 
Series Trapezoids are eleven mod¬ 
els constructed of marine plywood 
and available as 2-way, 3-way or 
subwoofer systems. SoundTech’s 
Radial Trapezoid speaker systems 
are 2-way systems featuring either a single 15" woofer or dual 15"$ coupled to 
SoundTech's H30 radial horn. SoundTech, 255 Corporate Woods Parkway, 
Vernon Hills. IL 60061 708-913-5511 . 




O' 



Goin’ 

For 

The 

Gusto 


The effect is a 

rapid fire spray of multi-colored beams. The source is Show’Pro’s new GUSTO. 
Using a specially designed asymmetrical colored mirror cylinder and dual 250 Watt 
MR16 high output lamps, GUSTO is one projector that can fill the room. A built-in 
microphone keeps the movement in sync with the music. $765 retail. US made by 
Show’Pro, 111 South State Street, Hackensack, NJ 07601.201-646-9522. 


COMING OCTOBER 1st - 

MOBILE BEAT’S ANNUAL DJ LIGHTING AND 



High Intelligence 

Like the other members of Martin's 
Roboscan family, the Pro 218 is compact, 
mobile and very capable. With eighteen 
built-in colors, eighteen gobos, and a 
strobe fast shutter, this unit can produce 
effects from slow sweeping beams to rapid 
flashes. Like all Roboscans, it’s program¬ 
mable, or can be set to follow the music 
through its built-in mic. Priced below $2,500 
with new 2000 hour lam. Tracoman. 3015 
Greene Street, Hollywood, FL 33020 305- 
927-3005. 



EFFECTS ISSUE 
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Outboard Sampler 

The PDM-301 Digital Sampling Processor from KLS gives DJs the ability to add 
sampling to their current equipment without purchasing a new mixer. According to KLS, the 
ease of operation and set-up will appeal to most DJs and the quality of the unit is better than 
other samplers on the market. The unit takes a feed from the headphone jack of a standard 
mixer and sends it back in any line input. From there, it is controlled as a source. The unit 
has its own headphone jack to replace the one it uses from the board. KLS Electronics 
Group, 27501 Schoolcraft Rd. Livonia, Ml 48150. 313-425-6620. 


Adaptable for DJ use 

Towards 2000 has introduced a com¬ 
mercially available version of their in-house 
sales and rental tracking computer soft¬ 
ware. The program was designed by the 
company after a lengthy search for a rea¬ 
sonably priced package with the features 
they required proved fruitless. According to 
Towards 2000’s, Mark Rowlands, “All the 
packages we looked at either fell short of 
what we needed or extended way beyond 
our requirements and were priced out of our 
budget," The program provides rental allo¬ 


cation information on all rental inventory as 
well as providing separate inventory control 
for sales inventory. The program features a 
full customer/vendor database and calender 
scheduling system. A full accounts receiv¬ 
able package is included with genera! ledger 
and accounts payable modules also avail¬ 
able. 

The program is written in Foxpro and 
uses DBase compatible DBF files, making 
use of existing data easy, and allows for user 
manipulation of data with standard programs 
such as Dbase The program is available in 


the single user (list $995) or network (fist 
$1495) and is currently being used by many 
rental and production companies. It's a 
natural for Mobiles who rent out their equip¬ 
ment, but can also be used to track bookings 
and do accounting. Towards 2000, 5302 
Vineland Ave., North Hollywood, CA 91601 
818-769-5622. 


SUBSCRIBE! 

1 - 800 - 836-9355 


Outrageous !! 


ST-17A 

(Slide-Type) 

17 space DJ Case 

Accommodates deep 
hot tout mixers. 



The case 
when cl used is a 
cum pact 61" long, 15” 
high and IK” deep and weighs a 
mere 64 lbs* The top section slides 
hack for access to all components and a 
removable front panel protects the electronics 
for transporting. 



enesis 


6106 Whittier Blvd. 

Los Angeles, CA 90022 
(213) 728-8007 
(213) 728-8510 (FAX) 


Innovative Designs 


18 


Mobile Beat 



















Bored with your board? 

Are the sliders getting aoppv? 
Do you find yourself squeezing 

FOR GAIN AND GETTING NOTHING BUT 
NOISE? As RELIABLE AS MIXERS CAN 
BE, THERE COMES A TIME WHEN YOU 
NEED TO UPGRADE TO ONE OF THE 
NEW, EXCITING MODELS OF THE ' 90s. 
For THIS PARTICULAR COMPARISON, 

Mobile Beat invited Davou of 

North America, Furman Sound, Gemini, Gem, Stanton and Uneartech to submit a single mixer from 
their line. (For a complete listing of mixers see the 1992.5 DJ/Pro Sound equipment Directory, 
beginning on page 33). The units in this report represent the state-of-the-art in mixer technology. Very 
soon, we'u. have the first reviews of the new line of mixers from MTX Soundcraftsman, KLS, Ecler and 
others. Below is a chart which illustrates the differences between the mixers in this report . A BRIEF 

DESCRIPTION AND REVIEW OF EACH MIXER FOLLOWS THE CHART. By H Collins 



















-1 








MODEL 


INPUTS 


CROSS 


EFFECTS | 

MONITORING 


SUB-BASS 


i:y 1 

SIZE 

LIST 

MWUFUTI m 


OUTPUTS 


FADER 


SEND 

CUBING 


X-OVFk 



tr x w M \ d h 

PRICE 

PR1£ A-6 


2P/3I/3L/2M/II 


FIXED 


YES 1 

DUAL LEDS 


YES 


4 BAND 

8 JW X 19 X ) V4 1 

$1195 

DAVOU 


UR 1JBAL/EQ/FX 


AUTO 



SOURCE/MIX 


I00/I5QHZ 


SUDER 











L 






DJM-K 


2P/6L/2M 

_ 

REMOVABLE 


YES 

DUAL LITIS 


YES 


4 BAND 

51/4 \ (9X4 1/2 

SK49 

FURMAN 


UR UBAL/BAL 


ASSIGNABLE 



SOltRCE/MIX 


85 m 


ROTARY 



FMX-15 


2W2L/IM 


REMOVABLE 


NO 

DUAL LEDS 


m 


BASS 

4 A10 X 7 1/2 

$215 

GEMINI 


UR UBAUREC 





SOURCE/MIX 

L, 



TREBLE 



DS4900* 


3P/5L/2M 


ASSIGNABLE 


NO 

DUAL LEDS 


NO 


DUAL 

| 43/SX 19X II 

$4W 

GEM SOUND 


UR IBAl. 





SOURCE/MIX 




7-BAND 



PM€ 625 


muiu 


! REMOVABLE 


YES 1 

1 DUAL LEDS 


NO 

_ 

5 HAND 

1 3 X19 X B 3/4 

$100 

STANTON 


UR UBAUCUE 


TRANSFORMER 


1 SOURCE/MIX 







X5U 


mum 


nun 


NO 

1 VtlS 


NO 


5 BAND 

>2/5 X 1! 2JS X 9 LA 

$209 

LISEARTECI1 


UK UBAL/REC 





1 SOURCE 




sum rn 

















— 


Legend: Inputs/Outputs: P=Phono, A=Aux, L=Lme, M=Mic, 1=Instrument. 
* This unit features a built-in 12-second sampler and digital echo 




Davoli PRE A-6 

The PRE A-6 is a production-quality board offering a number of mixing features you would expect to find only on a studio console. The 
slider controls have a snug, smooth feel with high-rimmed covers for sure fingertip operation. 

One of the most striking features of this 19" rack-mountable mixer was its ultra slim profile. The mixer chassis, with the exception of 
the power supply, had a depth of just 11/2". The power supply 
is at the bottom rear portion of the chassis and is 2 1/2' deep. 

This elevates the rear of the mixer and slopes the front panel 
making it ideal lor tabletop use. The PRE A-6’s slim profile is 
achieved through the use of board-mounted switches and 
faders. While this approach helps reduce chassis size and 
improves overall sound quality, it can often compromise dura¬ 
bility. But , according to Davoli, this is not the case as the return 
rate on this unit is just 2 percent. 

For exciting, ground-pounding bass, the PRE A-6 fea¬ 
tures a built-in sub-bass processor with switchable 100 Hz and 
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150 Hz crossover points. The unit also fea¬ 
tures electronic fading with adjustable time 
control. This feature provides automatic fad¬ 
ing of program materia! when the mic func¬ 
tion is in use. 

This mixer is an excellent indication of 
where DJ mixer design is going. The input 
jack for a musical instrument, electronic fad¬ 
ing and sub-bass processor will soon become 
standard equipment on many high-end dub 
mixers. 

Furman DJM-8 

The DJM-8, at first glance, looks like a 
piece of complicated test equipment. The 
front panel is jammed with sliders, pushbut¬ 
tons, indicator lights and rotary controls. 
Despite the abundance of controls, the DJM- 
8 is very straightforward and quite simple to 
use. (hie of the t hings that impressed me with 
this unit is the excellent balance exercised in 
the use of slider and rotary controls. Rotary 
controls are used for adjusting level and EQ, 
while all mixing is performed with sliders. It 
features a replaceable crossfader and gives 
you the choice of routing the signal through 
the crossfader or going straight to the amp. 


Microphone equalization is provided to 
help you cut through crowd noise and both 
mic inputs have talkoverswitches. The house 
level is adjusted with a single slider control, 

The DJM-8 also feature's sub-bass pro¬ 
cessing and two RCA phono jacks on the rear 
panel that lets you hook up an additional 
amplifier for use with a separate bass cabi¬ 
net. A rotary control on the front panel allows 
you to pump the bass without affecting the 
overall program level. Outs are also provided 
for lighting controllers. 

While the DJM-8 is a most impressive 
unit, it is primarily a production board for 
club or PA mixing applications. Mobile jocks 
who like to fly by the seat oftheir pants might 
find mixing on the DJM-8 a little awkward. 
On the other hand, mobiles who are used to 
working beh ind a radio console are apt to find 
this board very comfortable. 

Gemini PMX-15 

Budget price, compact size and popular 
mixing features are just a few reasons why 
the PMX-15 has become a hit with many 
first-time DJs and mixing enthusiasts. Bet¬ 
ter known as the “Scratchmaster", the PMX- 


15 features a removable crossfader for easy 

w 

servicing. For today’s popular transformer 
effects, the PMX-15 features two transformer 
controls, one for each phono/line input. 

The PMX-15 is a tabletop unit which 
draws its power from a separate 12V DC 
power source. Layout of the main controls is 
clean and uncluttered. The unit is designed 
for lightning fast mixing and scratching. 
Priced at about $200, the PMX-15 is obvi¬ 
ously not intended for production work. This 
is a bare hones mixer designed for use with 
outboard equalization and effects equipment. 
So, with a minimal investment, you can cre¬ 
ate a basic mixing system that can be cus¬ 
tomized to meet your current and future 
needs. Since slidei’s take a lot of abuse, the 
PMX-15 I features removable crossfaders and 
transformer controls, both of which are user 
serviceable. Replacement crossfaders and 
transformer switches for the unit can he 
purchased from any Gemini dealer. 



Sound DS 900 


One look at the DS9900 and you can 
quickly see that its design is inspired by 
Numark’s DM1775 and DM1975 sampling 



y *■ 






Twister 

This powerhouse produces stunning multi 
colored beams that twist and flash 


1 he new standard Eight super bright colors 
in a whirlwind of motion 


Scatterspot 

A compact & powerful multi-beam 
projector, perfect for the MDJ 


Abstract 



« 




WIMstar 

Shower your dancefloor with 
sound-activated colored beams 


The new leader in dynamic, affordable mobile and club lighting. 



KLS Electronics U.S.A. 

27501 Schoolcraft Road • Livona, Ml 48150 
Tel (313) 425-6620 • Fax: (313) 425-2103 


CALL TODAY! 


USA: (313) 425-6620 • Canada : ( 416 ) 238-8244 
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up or stow down playback of a recorded sample. In addition to t ho 12- 
second sampler (The unit I tested actually yielded 14 seconds of 
sampling timet. The HSiWu also features digital echo and reverb 
with a variable delay rate of 50'* to 100%. The only shortcoming I 
found with the unit was that it didn't offer pre-cuing of sampled 
material. 


Stanton-Vestax PMC 625 

The PMC 625 is a production-quality mixer with enough knobs 
and features to satisfy even the most power-mad 1)1. The unit 
features transformer pushbuttons and a flush-mounted removable 
ssfader. Replacing the crossfader takes about three minutes and 


mixers. The DS9900 is a medium-priced, 19 inch rack mount unit 
offering a host of mixing and program control features. 

While priced at nearly half the cost of the DM1775. the 
DS9900 offers three times the amount of sampling time avail¬ 
able on the Numark unit. 1 have field-tested an early produc¬ 
tion sample of the unit for over six months. The only adjust¬ 
ment that was required during this time was tightening a knob 
on a slider after it took a three-foot fall to the floor. The only 
damage sustained was a slight bend in the front panel and a 
mild heart palpitation. 

Operating the sampler is simple and fumble-free. Simply 
put the unit in the record mode, select a program source and 
push the large Start/Stop button to begin sampling. Playback 
and mixingofthe sampled material was alsoa “no brai ner*. The 
DS9900 also features a pitch central which enables you to speed 


requires a small Phillips screwdriver 
Armv knife. 


—1 used tm small pocket Swiss 





Liteck A-405 

4 channel chaser with auto-change 
sound-to-light control 




Uteck A-410 

4 channel chasei with 16 
program pattern switches 


* Pin Spots 



All new Uteck London Fogger 

High output /low profile • 3 to 5 minute heat up • 
removable low voltage remote control 


An outstanding collection of value price lighting. 

KLS Electronics Group 

1707 Sismet Road, Unit 12 • Mississauga, ON L4W 2K8 
Tel (416) 238-8244 • Fax: (416) 238-1073 



* Strobes 

* Fog Machines 

* London Fog Fluid 

* Polished Aluminum Par Cans 

* Miters 

* Digital Samplers 

* Osram & Philips Lamps 
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Layout and design of the PM< ’ 625 is 
virtually identical to the PMC 900 reviewed 
in the February/March issue of Mobile Beat. 
Like its more expensive counterpart, the 
PMC 625 features pushbutton cueing 
(slightly im pm wd over the previous model), 
effects send, and dual function LED indica¬ 
tors for monitoring the live mix and source 
inputs. The “Mouse Loud” feature found of 
the PMC 900 was not offered on this unit, 
The PMC 625 is designed to satisfy a 
wide variety of mixing preferences. Dual 
transformer controls let you perform trans¬ 
former effects, scratch mixes and laser fast 
crash mixes with pushbutton ease. Layout 
of the front panel is clean, uncluttered and 
aesthetically pleasing—I’m partial to the 
unit’s gun metal grey finish which is popu¬ 
lar in Europe and among most recording 
studio equipment manufacturers. Once 
again, the only fault I found with the unit is 
the placement of the rear panel jacks. When 
an XLR connector is inserted, the cable 
extends beyond the top edge of the front 
panel. This can be remedied by allowing 
adequate space above the top edge of the 
front panel for cable clearance. 


Lineartech 850 

DJs looking for a compact and inex¬ 
pensive mixer either for primary or back-up 



use may want to consider the Lineartech 
850 from Harbro Corporation. The unit fea¬ 
tures a total of six channels and ten inputs. 
Channels one and two are dedicated mic 
inputs. On channels three and four you can 
choose phono or line inputs. Channels five 
and six provide for up to to four more CD/ 
tape/VTR or other line level ins. 

Dual stereo outputs are provided for 
amplifier and tape inputs. Five band equal - 
i/ation(60Hz/250Hz/lKHz/3.5KHz/12KHz) 
is provided as are dual VU meters. 

Other notable features of the Lineart¬ 
ech 850 include: 3-position mic AUTO TALK- 

Cont'd page 49 
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NEWS 


SOLID GOLD 70'S! 

Mobile Beat has again tracked down a terrific music deal for readers. This time, we have 
obtained a high quality collection of the greatest hits of the ‘70s on CD! The set includes 166 
of the decade’s best on 9 CDs. For more information, see the facing page. 


COUNTRY HITS 

DJs seeking new country releases should check out CD XPRESS of Nashville. The 
service is by subscription and sends out a new CD, containing ten to eighteen new releases, 
every two weeks. With the exception of RCA, all country labels participate in the service. 
Contact C-DX, P.O. Box 125, Nashville, TN or call 615-321-0800. 


BLESS THIS WALTZ AND SHOVE IT 

Hot Hits has made available to DJs Music For All Occasions , Volume #7. The CD 
contains sixteen DJ favorites including: two versions of “Happy Birthday” (Eddy Howard’s and 
an instrumental), “The Wedding March” by Lawrence Welk, Guy Lombardo’s original version 
of“Auld Lang Syne”, “The Anniversary Waltz” by Eddy Howard, “The Beer Barrel Polka” from 
the Polkateers, “The Liechtensteiner Polka” from 
the Mom & Dads, “The Cotton-Eyed Joe” and 
“Hava Nagilia”. There is also a trio of patriotic 
numbers, “America The Beautiful ” is done by Cristy 
Lane and Pat Boone sings both “God Bless America” 
and “The Star Spangled Banner”. To complete this 
diverse collection of sixteen tracks, the producers 
topped it off with Johnny Paycheck’s, “Take This 
Job and Shove It." The CD sells for $9.98 plus 
shipping and can be ordered by calling 1-800-874- 
0265. 


OFF THE WALL AND IN YOUR EYES 

By now you have probably picked-up Lionel 
Ritchie’s best-of set entitled Back to Front. It’s a 
good collection but for some unknown reason, they 
left off “Dancin’ On The Ceiling”. A similar 
disappointment was noted with Peter Gabriel’s 
Shaking The Tree, Sixteen Golden Hits, which 
contains such Gabriel hits as “Sledgehammer”, 
“Shock The Monkey”, “Big Time” and “Solsbury 
Hill”. Absent, however, is “In Your Eyes”. Can’t 
please everyone, I guess. 



Peter Gabriel's Shaking The Tree is a 
treasure except for one missing hit. 






Other new anthologies reaching the shelves are: Olivia Newton John’s Hack To Basics, 
and, in case you haven’t yet found a CD version of “Do Wah Ditty Ditty”, The Best Of Manfn 
Mann. 






COMING SOON 

August 25th has been scheduled as the release date for the long awaited Talking Heads 
anthology. Entitled Popular Favorites 1976 1992 (Sand in the Vaseline),the double disc pack 
features “28 classics plus five new songs”. Prime cuts include: “Psycho Killer", “Taki > !e To The 
River”, “Once In A Lifetime”, "Burning Down The House”, “Girlfriend is Better” and “Wild, 









































Wild Life”. 

A Rod Stewart anthology is expected by Fall. The 2-t D set will 
include tracks from Every Fu ture Tells A Story, and .Vet er a Dull 
Moment, as well as other material recorded while Stewart was with 
Mercury. 

New on Rhino is a forty-four song collection of songs by The Rascals 
(originally. The Young Rascals) which includes "Good Lovin'", "People 
Got To Free” and ''Groovin’’ plus many of their top-forty hits of the 
sixties. Additional releases from Rhino resulting from their recent deal 
with Atlantic records include The Bar Kays: Soul Finger, Sam & Dave: 
Soul Men and Booker T. and the MGs.And Now! Rhino has announced 
the release ofTune In; Summer of Love Vol. 1 and Turn On: Summer Of 
Love Vol 2. On the former are such Woodstock era rememorables as 
“Love Is All Around” by the Troggs, "Up, Up and Away" from the Fifth 
Dimension, and the Youngbloods “Get Together”. The latter is a more 
psychedelic collection with“Too Much To Dream" by the Electric Prunes, 
“The Beat Goes On” from Sonny and Cher, The Grassroots’ “Let’s Live 
For Today" and the Pro col Hamm masterpiece *‘A Whiter Shade Of 
Pale”. In the box set department at Rhino, The Buck Owens Collection, 
1959-1990, a thrce-CD set containing forty-five of Owen’s top ten hits, is 
slated for late summer dispatch. 

Other forthcoming CD releases include a double CD by Manhatten 
Transfer entitled Anthology, The Best of The Average White Band, 
Fi refall’s Greatest Hits and The Best Of Sister Sledge. 

TEN CANDLES 

In celebration of the 1(h h anniversary of the CD, Sony is reintroduc¬ 
ing its Mastersound line of audiophile pressings. Ice, the monthly CD 
newsletter reports that a handful of remastered CD titles, including 
albums by Billy Joel, Bruce Springsteen, Bob Dylan and Miles Davis will 
be released during September, 

AT A POLISH WEDDING 

“ODCZERPINY” iThe Polish Wedding Unveiling Ceremony) is a 
must for DJs who play Polish weddings and anniversaries. 1 1 s a callable 
on cassette with Polish and English versions of: “Serdeczna Matko”, 
“Spadia Z Wisni" and traditionals such as “I Love You Truly", “Let Me 
Call You Sweetheart”, and others. The price of $15.95 (plus $2 Postage t 
includes cassette and twenty-five sing-along sheets. Write Ted Szymc- 
zak, 4397 Clinton Street, West Seneca, NT 14224. 

WHAT’S HOT? 

What are Mobiles playing this summer? According to an informal 
survey, “I Can’t Dance" by Genesis tops the list of most played new pop 
tunes. The video for the song features Collins, Banks and Rutherford 
engaged in a rather silly walk which looks like three men on quaaludes 
domg'The Locomotion,” Because of the extensive MTV play of the video, 
mobile audiences are requesting the song and imitating the walk. 

Other hot summer hits include Billy Ray Cyrus’ surprise smash 
“Achy Breaky Heart”, “I’ll Be There” by Mariah Carey, and still holding 
on is “Jump” by Kris Kross. Expect The B-52’s “Good Stuff and “Too 
Funky” by George Michael to be hot requests before long. 

QUESTIONS! 

1. Two classic dances of the Forties were The Foxtrot and The 
Jitterbug, but what exactly is the music that goes with these dances? 
When you’re asked to play a Foxtrot or Jitterbug, what do you play? And 
does it work? 

2. Readers are asking for a CD version of Bruce Springsteen's “Pi nk 
Cadil lac”, Dd you know of one? 

Drop us a line or fax, and we’ll report back in the next issue. v 

*7 


THE GREATEST 
HITS OF THE 70s 



SINGLE CDS! $18.99 PER TITLE PLUS S/H: 


THQSi; IAliilots UMI 

23 hiiN including: Hay That Hunky music Brother t imic Svhu % \toilier J Think 11 me 5 mi 
n iiunhy \i?’hi - An/oiu - Indian IWrution - Rhine done Cow buy ■ Tandy Min • plus 14 others 1 

MORE FABULOUS ‘71k (IMF70I i 

23 hits itk lulling: Rod N' Roll Hc«a\cn - Signs * Sweet City Woman Little Willie ■ Joy To the World 
Welcome Bad Jackie Blue In The Summertime Rod Me Gently pin II others! 

THOSE FUNKY ‘Tlk {#TH702) 

21 Ink including Superfreak - Dancin' Machine * Rick Up The Pieces * Shining Star - Lnh 
MarmaMk * Tell Me Something Gt«xJ Keep On Truckin' - Jungle Bougie ptu\ 13 others! 

DOUBLE CDS! S24.99 PER TITLE PLUS S/H: 

ROCKIN’ '70s | WRR7031 

hits including SwedHoiru' Ydhuiw ■ takin'( are nl ituMdesv SibtidVOul Ml Die Wng 
Dudes - Frankenstein * My Shnrona - VV alk I hi (he Wild Side Lovin'. Twit Inn'. Squeezin' i \ 

Ri II Phil 2 Rock On All Right Mbmvdpps ijiucn phi 27 nthcr^ 

DISCO FEVER itDF704) 

40 hits including YM< \ Night Lever - Hanky Town I idi Night ■ The Jluvtle Disco Intemo ■ I 
Will Survive - Turn The Heat Around - Boogie Night* - Bad laid -Boogie fever Cur Wash l ly 
Rohm, Fly - plus 27 others! 

SWEET SOUL *711 i#55705) 

40 flitis including: Let's Get ll On - Midnight Train To Georgia Frond Mary R<d I he Hi Mt C ut 
The Cak Aiwa) > and Forever Family Allair Mr Big Stull t Jh t irrl 5 Very 11. r I To Cm 
R ock Your ILiby * Love's Theme ptu* pother* 1 

TO ORDER: 

Said S! K 99 for l i l 11 i I) sci nr 524 99 fur cadi dnuhlc CD. Add S3.50 for total flrtfiping A 
handling on jny tnder. New York Suite reside nLs im^i include 7Y jl 1 ^ U% on total Send died 
or moiey order (nyshk to Mphilc Beau along w ith Name. Address, Ctty/Statc/Zip and item number 
of each Cl> Mobile Heal UK P-O. Ho* MYK HaLvt Rnrfintrr. V V 14445 

If Visa or MC: Acci #_______. 


Si/urunt___ Hip DMK__ * 

I urtmlian orders mid >5. So Phone onkr\ 

100% Money Back Guarantee 
ORIGINAL ARTISTS - ORIGINAL RECORDINGS 

DIGITALLY REMASTERED 
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Contemporary / Rock 


1. ACHY BREAKY HEART - Billy Ruy Cyrus / Mercury 

2. I HOLD ON M Y HEART - Genesis/Atlantic 


3. I’LL BE Tl I ERE - Mariah Carey / Columbia 

4. Tl IE BEST TIIINGS IN LIFE ARE FREE 

- VANDROSS-JACKSON 1 A&.M 

5. FIFE IS A HIGHWAY - Tom Cochran / Capitol 

6. WISHING ON A STAR - Covergirls / Epic 

7. T<)() FI INKY - George Michael / Columbia 

8. FRIDAY I'M IN LOVE • Cure / Elektra 

9. JUST FOR TONIGHT - Vanessa W illiams / Mercury 

10. STRAWBERRY I.ETTER 23 - Tcvin Campbell / Qwest 

11. YOU WON'T SEE ME CRY - Wilson Phillips / SBK 

12. BABY-BABY-BABY - TLC i Arista 

13. IF YOU ASKED ME - Celine Dion / Epic 

14. TAKE THIS HEART - RICHARD MARX 1 Capitol 

15. 57 CHANNELS Bruce Springsteen / Columbia 

16. GOOD STUFF - B52s / Reprise 

17. JUST ANOTHER DAY - Jon Secada / SBK 

18. GIVING HIM SOMETHING . . - On Vogue / Atco 

19. I WILL REMEMBER YOU - Amv Grant / A&M 

nr 

20. DO IT TO ME - Lionel Ritchie / Motown 

* CLOSER TO ME - The Outfield / MCA 
WHATEVER IT 'FAKES - Troop ! Atlantic 

* YOU REMIND ME - Mary J. Blige / Uptown 
WARM IT UP - KRIS KROSS / Rufihousc 

* FAI L IN I .OVF. AGAIN - Eddie Money / Columbia 

Country 


1. THE RIVER - Garth Brooks / l.ibcny 

2. THE NIGHT THE LIGHTS WENT OUT IN GEORGIA - 

Reba McEntire / MCA 

3. I SAW THE LIGHT - Wynonna t Curb 

4. ACHY BREAKY HEART - Billy Ray Cyrus / Mercury 

5. MIDNIGIIT IN MONTGOMERY - Alan Jackson / Arista 

6. SOMETHING IN RED - Lome Morgan / RCA 

7. ACES - Suzy Bogguss / Liberty 

8. BILLY THE KID - Billy Dean / Liberty 
9 TAKE A LITTLE TRIP - Alabama / RCA 

10. THIS ONE'S GONNA HURT YOU - Stuart & Trilt / MCA 


WK FELL <H KSEI.VES Clint Black / RCA 


HUBBA SHOT THE JUKEBOX - Mark Chestnutt / MCA 

- - 



MB Top Traxx is based on playlist and request reports from Mobile 
Beat readers. Other considerations include radio airplay and sates 
performance according to Billboard and other publications. To report 
the top songs tn your area, send or fax a list of YOUR TOP TEN 
MOST REQUESTED SONGS to Mobile Beat anytime between 8/17 
-6/21. Fax Number: (716) 385-3637. 
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Dance / Top 25 






1. MY LOVIN’ -En Vogue 
ATCO - 95 BPM 

2. HERE THE MUSIC - Gypsyman 
E-LEGAL - 126 BPM 

3. IN THE CLOSET - Michael Jackson 
EPIC - 118 BPM 

4. RUNAWAY - Deee-Lile 
WARNER MUSIC - 129 BPM 

5. PENNIES FROM HEAVEN - Inner City 
VIRGIN - 122 BPM 

6. LIVE AND LEARN - Joe Public 
COLUMBIA - 107 BPM 

7. KEEP ON WALKIN’ - Ce Cc Penislon 
A&M - 120 BPM 

8. GOT TO BE FREE - 49ers 
ISLAND - 120 BPM 

9. JUMP - Kris Kross 
RUFFHOUSE - 102 BPM 

10. FOLLOW ME - Aly-US 
STRICTLY RHYTHM - I22BPM 

11. NU NU - Lidell Townsell 
MERCURY - 122 BPM 

12. CLUB LONELY - til* Louis 
EPIC - 124 BPM 

13. HELPLESS - Urbanized 
MAXI - 126 BPM 

14. DEEPLY DIPPY - Right Said Fred 
VIRGIN - 126 BPM 

15. THEY WANT EFX - Das EFX 
ATCO - 100 BPM 




16. SET ME FREE - Clubland 
GREAT JONES - 120 BPM 

17. DON’T LOSE THE MAGIC - Shawn Christopher 
ARISTA - 122 BPM 

18. WORKAHOLIC - 2 Unlimited 
RADIKAL- 125 BPM 

19. PARA LOS RUMRFROS-Tito Puente 
ELEKTRA - 124 BPM 

20. DON’T TALK JUST KISS - Right Said Fred 
VIRGIN - 124 BPM 

21. STROBE1 IGHT HONEY - Black Sheep 
MERCURY - 120 BPM 

22. I .A SCHMOOVE - Fu Schnickens 
BMG- 107 BPM 

23. TENNESSEE - Arrested Development 
CHRYSALIS-98 BPM 

24. O FORTUNA - Apotheosis 
RADIKAL - 124 BPM 


25. JUMP AROUND - House Of Pain 



TOMMY BOY - 107 BPM 



TOP 25 courtesy of 
Streetsound 
North America's 
international dance 
music authority. 
(416) 369-0070 































































WHAT IS X-MIX? 



P. O. BOX 410342 
I. CAMBRIDGE, M A 
02141*000 4 USA 


AMERICA'S NEWEST AND MOST INNOVATIVE REMIX SERVICE 
DJ Friendly Format: 

Six songs on every issue • Consolidate your collection! 

Three song continuous mix side A • Three separate songs Side B 
Remixes of dance floor classics 

Extended Intros • Outros on all songs • Eye-cue break lines 
Song titles and BPM on record jacket lor easy access 

Our research staff picks the dance hits ol tomorrow today Have the hits belorc they happen! 

For ordering information: Telephone 617-661-XMIX • Fax 617-661-6785 
Mention Mobile Beat and We pay shipping! 



having these tracks on the inner and outer 
diameter, you will, 1. Have a backup of a 
certain sample you have worn out and, 2. you 
may find the tone arm is more stable on the 


by 'DJ Joe' Ragona 

highlighting the best from independent remix services 


Welcome to all new mobiles who have just 
joined us. As always, it is my pleasure to 
report on some of today's hottest releases in 
the remix industry. 


ULTIMIX RHYTHM & SCRATCH, 

VOL 2. 

Here it is, the long-awaited second re¬ 
lease to Ultimix’s Satellite Series of Rhythm & 
Scratch Tracks. This is not your regular 
Ultimix remix service. It features ten, seven 
minute bonus loop beats from songs includ¬ 
ing “Motownphilly", “G ood Vi brations", ‘3 A. M. 
Eternal’’, “Funky Drummer”, “Push If and 
more, plus fifty samples and scratches. 

Ultimix has provided us these excep¬ 
tional bonus albums and went to great lengths 
to make them easy to work with. 

Each rhythm track features a defined 
number of intro beats and a definite kick-in 
point. Some kick-in points may utilize the 
vocals from the particular song, samples, 
scratching, or a combination of all three. All 
of the intro beats are indicated on the label. 
Not only that, but the vinyl provides an eye 
cue break line to help distinguish when the 
rhythm changes to a steady beat. The CD has 
a corresponding index point as well. If you 
would like to use a rhythm track alone, all you 
do is cue it up after the eye cue break line. 

The rhythm tracks even have what they 
call a "Sonic End Cue” which is an audible 
end cue that lets you know the track is about 
to end. At precisely 64 beats prior to the end 
of the record, you’ll hear a “Whip-Clap” sound 
indicating you’d better get another freakin’ 
record ready quick! The track ends cold with 
an explosion and sound effects so you can 


drop into another song or change the beat 
entirely. 

Continuing on to the Scratch Tracks. I 
have never heard samples and scratches 
being so precisely recorded before. At 1.5 
second intervals and arranged in alphabeti¬ 
cal order, these scratch tracks are among the 
hardest to find. Ultimix has also placed the 
scratch tracks at two points on the disc. By 


inner or outer grooves for a particular scratch. 
It is also quicker to cue a scratch on the outer 
dimensions of the disc, however it takes less 
rotation of the disc to achieve a scratch effect 
on the inner groove if you are looking for 
speed. It’s your choice. 

Overall, Rhythm & Scratch Tracks, Vol. 
2 is good. It does what it’s supposed to do and 
gives us something else to play with The 
sample effects are just that. Ultimix has pro¬ 
vided us with more samples than actual 
scratch effects. Transformers note: the end 




WoiamVideo Makes You More Appealing. 

They wont you, you had dog. Want you mote than (hose other mobile 
entrepreneurs. You have video-the only truly legal video-to set you apart 
from the pack. You can charge more, get rich and turn down the weenie-profit 
jobs. Just pluck die big, fat ones. You won't have to spend a lot. Wolfram’s 
1 lot Video costs only about $3.80 per video-less than vinyl or CDs. They 
want you. so don't let that wolf-like panting on the phone scan: you. It's 


only us. We want you. loo. Call toll-free. 800-433-1652. 
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of the scratch tracks have five or six different 
tones for you transform the life out of. 

X-MIX 

The third release from X-Mix continues 
with the professionalism and smooth blend¬ 
ing techniques that are featured in their first 
two. However, issue three, side A is geared 
towards the underground DJ. Each of the 
mixes use the underground versions from the 
original twelve inch in order to keep it synony¬ 
mous. 

Club Lonely uses the “I’m On The Guest 
List" mix and is really restructured overall. A 
few overdub samples are added, but you may 
not notice too much of a difference from the 
original. Each mix though, is segued better 
than the first two issues as you can hardly tell 
when the songs are changing over to the next 
one. A great credit goes out to the X boys for 
that. 

Along with Club Lonely, “Keep on Walkin’" 
also utilizes the underground mix. This time, 
the IMaurice UndergRound Mix” is used and 
the entire remix is again slightly restructured. 
Some fancy overdub loops of Ce Ce herself 
are thrown in at about the halfway mark. 


If you’re not familiar with Para Los 
Rumberos, don't worry, coming out of Ce 
Ce’s new hit will definitely have your crowd 
up for more. The Latin-Underground is here 
to stay. Be assured that this one hits home for 
the party animals. 

Side B has a great re-work of “Strobe- 
light Honey." This, in my opinion, is the best 
cut on Delight 90 which spices up the original 
“Maybe we did it" mix from the twelve inch. I 
don't like Rap too much, but this one is 
playable. They give intros, breaks and out- 
ros for mixing. Overdubs from 900 number 
are also included. Check out the mix of “Last 
Night A DJ Saved My Life” as well, the 90’s 
housed up version kicks! 

FACTOR 3 RECORDS 

As a first timer to this report, Factor 3 
slams out issue #4 with a great rework of 
Eddie Grant’s “Electric Avenue”. Their new 
bedtrack features an instrumental segue be¬ 
tween Michael Jackson’s ’Billie Jean" and 
the Beat Club’s “Security”. Fancy edit tricks 
and smooth overdubbing will haveyourcrowd 
praising your mixing style! 


Janet and Luther have it together in 
Factor's remix of ‘The Best Things In Life Are 
Free" as they add the appropriate Jackson 
samples and overdubs while transform-pan¬ 
ning the voice for an interesting sound. Breaks 
are provided for the mixing genius. 

Workaholic get some of its own overdub¬ 
bing action with sequencing and slice edits for 
a new version workable for any DJ into the 
techno scene. 

If you’re looking for a medley to introduce 
some new hits, this Kriss Kross megamix is it! 
It begins with “Jump" but it is not your average 
"Play this tune then mix in the next one" 
medley. Factor does some neat slicing ef¬ 
fects once again along with awesome back¬ 
wards overdubs while continuing to play out 
many of the future Kross hits from Ihe kids' 
album, Totally Krossed Out. 

REMINDER 

City Wide is coming out with their Classic 
Medley Mix combining forty solid minutes of 
classic dance tracks from the late seventies to 
early eighties. It's on wax and CD! Have fun 
and keep spinnin' loud! 
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Our new 1-STOP DJ Warehouse is NOW OPEN to the public - Ask For Details! 


Let Us Cater your DJ Needs: DJ Accessories •'How To' Videos & Books •Monthly Newsletters • 
Free BPM Listings ’Complete Bock Issue Listings •Special Gold Discount Cards 

CALL OR WRITE US FOR OUR FREE INFORMATION PACKAGE: 

260 Spinnaker Way - Unit # 6, Concord , ON, L4K 4P9 


Tel: (416) 669-2306 


Fax: (416) 669-6921 
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Now you can hit the road 


for just $995.95 





'Turntables purchased separately 


At $995.95, Gem Sounds PDJS1 Portable DJ System is one of 
hottest buys on the road today. 

Especially-designed for first-time DJs. the PDJS1 features Gem 
Sound's popular SA3090 6-channel mixer with digital sound 
effects, high-power, three-way speakers, a 500-watt power 
amplifier, carpet-covered DJ console and equipment rack. Add 
your favorite turntables, mic and headphones and you're all set 
to bust a move. 

The PDJSt is perfect for rocking house and block parties, 
weddings and other social events. To make getting there a lot 
easier, the carpet-covered rack, speakers and console are 
designed to ensure greater portability and increased durability. 

For cooler, more reliable operation, the GA555 power amplifier 
features a built-in turbo fan and solid-state output protection 
circuitry. With your choice of six built-in sound effects, the 
SA3090 mixer lets you add machine gun, police car, ray gun 


sounds and more with the push of a button, The mixer also 
features a precision crossfader, dual seven band equalizer, 
selectable source monitoring, and echo. 

To pump out penetrating bass and sharp, crisp highs, the PDJS1 
comes complete with two 1003C speakers each with a massive 
15" woofer, three piezo super horns and a 4" x 10“ midrange 
horn. 

So, if high price has kept your from becoming a professional 
mobile DJ, check out Gem Sound's PDJS1 system at your local 
audio retailer. At just $995.95. it's one move that can help put 
money back in your pocket. 

gem sound 

The first choice in DJ and club sound products. 

600 East 156th St, Bronx. NY 10455 (212) 292-5972 Fax: (212 ) 292-7976 
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In the past, “Mobile Entertainer” has 
been synonymous with “Mobile Disc Jockey.” 
But thanks to a growing group of pioneers, 
the term Mobile Entertainer is now becoming 
an umbrella that covers not only IV obile Disc 
Jockeys, but Karaoke Hosts and other spe¬ 
cialized forms of on-location entertainment. 
With this evolution comes new opportunities 
for individuals to profit from their talents. 
While the market remains open to those who 
excel in the traditional role of DJ/MC, this 
band of pioneers is elevating the DJ concept to 
a new high. Enter, the PERFORMANCE DJ/ 
ENTERTAINER, whose show combines mu¬ 
sic with extensive audience interaction. 

In this segment of Mobile Spectrum, 
we’ll meet t!tree people with different ap¬ 
proaches to performance entertaining. The 
first is a DJ who’s goal is to have a DJ show 
that has “the quality of a Las Vegas style 
review”. The second is a lady who mixes 
celebrity impersonations with DJ’ing. The 
third is a performer who, for over ten years, 
has lieen combining his talents as a singer 
and “DJ-like” entertainer with the concept of 
karaoke. Together, this trio presents some 
interesting ideas and possible new trends in 
Mobile Entertainment. 

FACING THE MUSIC 

One of the first to develop the perfor¬ 
mance DJ/entertainment concept on a large 
scale was Dave Hastings, of Sound Solution, 
Toronto. Dave has been in the DJ business for 
over seventeen years and recently reached 
the milestone of performing at his two thou¬ 
sand, one hundred twenty-fifth wedding re¬ 
ception. Hastings explains there is much 
more to being a performance DJ/enterlainer 
than picking up an inflatable guitar and lip- 



Shiriey McAfee as Marilyn Monroe 

syncing. “A lot of it comes down to the amount 
of preparation that goes into the show, My 
show, for example, is practiced, video taped, 
redone and practiced again.” 

Hastings has developed fifty-four differ¬ 
ent skits, each built around a DJ standard 
and usually featuring an impersonation of 
the selected artist. The skits are performed at 
various times throughout his DJ show. Dur¬ 
ing Jail House Rock, for example, Hastings 
dons an Elvis mask and while lip-syncing the 
words, he mimes Preslev’s infamous move- 
ments. He uses an extensive wardrobe of 


costumes and lavish props including a custom 
made guitar with over 23 feet of electric neon 
lighting. Some of Hastings’ other personali¬ 
ties include Dion, Mick Jagger, Bob Marley 
and Michael Jackson. In designing his rou¬ 
tines, he carefully studies the movements of 
the personalities he mimics and is obsessed 
with getting it right. He will even call in 
professional dance choreographers to help 
him perfect the steps and movements. 

Essential to his routines, Dave’s music 
library includes nearly twenty-one thousand 
selections on tape and CD. To initiate re¬ 
quests from the floor, cards are placed on the 
tables and collected personally throughout 
the performance. 

Although each routine is well rehearsed, 
Hastings says the overall performance is flex¬ 
ible, “1 would never do al! fifty-four skits 
during a show, but I have them available. I 
decide which routines I’ll do when I get a feel 
for what the crowd wants.” On average, he 
does a single, two and a half to three minute 
routine every fifteen minutes. 

Wien not in costume, Dave is on the 
dancefloor, teaching the Chicken I Bird I );inc:n 
or getting the guests to go for a new record for 
the Conga line. He recently led one of the 
longest conga lines on record when over seven 
hundred and fifty people followed him out the 
main entrance of the Metro Toronto Conven¬ 
tion Center, down a main street, and back in 
another entrance. 

For Hastings, the performance/DJ con¬ 
cept is working well as many of Toronto’s 
major hotels now recommend Sound Solution 
to their corporate clients. In addition, several 
other area Disc Jockeys are experimenting 
with performance entertaining to keep up 
with the growing demand for this type of DJ 
show. 
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MOBILE MATERIALIZES AS 
MARILYN, MIDLER AND 
MADONNA 

Unlike performance DJ/entertainers 
who lip sync their way through celebrity 
impersonations, Shirley McAfee has per¬ 
fected the vocal side of celebrity imperson¬ 
ations as well as the visual side. During a 
typical DJ show, Shirley performs live, in 
appropriate costumes, the music of Ma¬ 
donna, Bette Midler and Marilyn Monroe. 
The costumes, however are secondary. 
Along with the ‘‘Material Girl”. “Miss M" 
and Norma Jean, she can duplicate the 
vocal qualities of Barbara Streisand, Patsy 
Cline, Reba McIntyre. Bonnie Raitt, Linda 
Ronstadtand others. She recalls first doing 
celebrity impersonations at age five with a 
rendition of “On the Good Ship Loli-pop" 
which earned her the nickname “Shirley 
Temple.” Now, she has developed her act to 
the extent she is getting national exposure, 
A recent edition ofThe Sally Jesse Raphael 
Show” about the life of Marilyn Monroe 
included Shirley as one of the special guest 
“Marilyn impersonators." 

What’s even more interesting is how 
Shirley works her singing and celebrity 
impersonations into her DJ show. Typi¬ 


cally. the first half of her show is live. Along 
with an assistant to facilitate quick on¬ 
stage costume changes and a sound man to 
handle the backgrounds and breaks, Shir¬ 
ley will take the stage and perform for up to 
two hours. Her music backgrounds are 
either purchased “Sing-Along" tapes, or 
recorded in her own studio. 

For the second half of the show, Shir¬ 
ley returns to a more traditional DJ role. 
But. by her own admission "I never just DJ, 

1 do different activities 1 coordinate the 
people, I teach them dances, I get 'em to do 
sing-alongs, I get ‘em dressed up and to do 
skits, even at weddings, where everybody 
starts off sitting at separate tables, people 
eqjoy having someone who can really be a 
catalyst and get people unified.” McAfee 
sees herself less as an innovator and more 
as the beginning of the wave of the future in 
DJ entertainment. As the industry devel- 

■ar 

ops, she predicts, Disc Jockey entertain¬ 
ment will need to become more integrated 
with greater depth and dimension. 

Presently, McAfee charges between 
$500-$1,000 for a show complete with liv< 
singing and impersonations. For shows 
without the specialty segment, her rate 
averages $100 per hour. Along with doing 


shows all over New England, she works 
regularly at the Upstairs Club in Sturhridge 
Massachusetts, As a supplemental service, 
she books out other DJs, celebrity look-a- 
likes and comedians when her own calender 
is filled. 

I WAS KARAOKE 

WHEN KARAOKE WASN'T KOOL 

In our search for interesting subjects 
along “The Mobile Spectrum", we occasion¬ 
ally cross paths with mobile entertainers 
who are so unique in what they do, they defy 
being classified as a DJ, IM entertainer or 
Karaoke MC. A prime example in Matt 
Lucas. I n anyone outside the mobile enter¬ 
tainment industry, Malt would probably he 
labeled “Lounge Singer" and that would be 
that. But Mobile Beat doesn’t do stories 
about lounge singers, lie's not a DJ, but 
there are some fascinating parallels. I le has 
a lot in common with karaoke, hut you can’t 
use that lag either. 

Matt's professional career began in the 
early fifties. He was hired as a studio drum¬ 
mer at Sun Records in Nashville during the 
Rockabilly era that gave birth to sucli nrt- 
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ists as Elvis Presley, Roy Orbison, and Carl Perkins. By the late 
fillies, he had stepped to the front as a vocalist and cut a record 
called “I'm Movin' On" which sold over three and half million 
copies on the Smash label. Lucas then hit the road for three 
decades playing Rock N Roll, Rhythm and Blues, -Jazz, and even 
Disco at nightclubs throughout Europe and Canada. 

Upon returning to the US in the late seventies, Lucas formed 
a trio and, for a time, settled into playingthe “Holiday Inn" circuit. 
In a style typical of mid-seventies lounge entertainment, Matt’s 
repertoire of music from the forties, fifties and sixties was a 
popular draw. Unfortunately, it wasn't what his musicians were 
comfortable playing, looking toward the contemporary music 
scene. lhe\ gave unties. Before the> left, however. Malt took them 
into a studio in Canonsburg, Pennsylvania. There the trio spent 
three solid weeks recording the instrumental backgrounds to 
every song in their repertoire. By the end of the marathon, over 
six hundred background tracks had been recorded. 

With his stacks of background tracks on cassettes, Lucas 
headed to a pro audio shop were he picked up a small amp, two 
speakers, a tape deck, and a mic with an echo unit. As he puts it, 
“I've been workin’ ever since, it’s been fantastic. My band never 
gets tired, they never get drunk, they never show up late for work 
and they do everything in my key. At the end of the evening, I can 
pul ‘em in the back of my car and I'm gone!” Now, “Matt Lucas and 
liis Invisible Band” is a popular draw on cruise ships, and in top 
hotels and nightclubs. Mobile Beat caught up with him at the 
Eden Roc Hotel in Miami Beach were he performs regularly. 

Although it's natural to compare Lucas’ performance to 
karaoke, his stage presence and style are actually closer to that of 



Matt Lucas and his “Invisible Band” 

a seasoned Mobile DJ, Working the crowd, he is indeed a pro. “I mix 
with the people”, he explains, “they’re my critics, they’re who I play 
for. I’m an entertainer and this is my bread and butter. The whole 

thing is l Hi, how you doin’, nice to have 
you here, and I hope you come back'." He 
knows his material so well that, when 
he’s asked to sing a request, he can select 
and cue the background track almost as 
fast as a D J can select and cue a Cl). And 
he does it in such a way that no one 
notices the short hreak in the perfor¬ 
mance. It makes little difference whether 
he's crooning a classic from the fifties or 
just talking with folks about their home 
town, his charismatic and enthusiastic 
approach is genuine. 

As a singer, he is relaxed and con¬ 
fident. Dressed in a tuxedo, he roams 
the floor throughout his forty-minute 
sets, just doing what he enjoys doing, 
singing and talking to people. In the 
days before Wayne's World, Bill Murray 
and Paul Schaeffer did a series of skits 
on Saturday Night I jive that featured 
Murray as an off-key, slightly abrasive 
and corny small-time lounge singer. 
What made the skits funny was Murray 
trying to do something he obviously had 
no talent for. Matt Lucas, on the other 
hand, has the talent, experience and 
ability to pull it off, night after night. 
And after the show, he simply pulls the 
plug, covers his equipment, takes his 
tapes and wireless mic and heads home. 
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by Michael R. Erb 


For some people, the Mobile Disc 
Jockey business is a way to be the center 
of attention. Others have learned it’s a 
great part-time way to make extra money. 
Still others have found that being a full¬ 
time single or multiple system operator 
can be a satisfying way to earn a decent 
living. For Joel Miller, being a Mobile 
Disc Jockey is how he's planning for an 
early retirement. 

During the early 1970s, Joel was one 
of the highest rated radio personalities in 
Erie, Pennsylvania, which made his en¬ 
try into the mobile D J business quite easy 
and instant Iv successful. In 1976, his was 
one of the only DJ operations of its kind in 
Erie, so it wasn't long before he left radio 
to pursue the mobile business full-time. 
Concurrently he started an accounting 
practice but sold it as the mobile business 
took off. He focused solely on what he was 
doing and believed that by legitimizing 
the MDJ as a viable alternative to a band, 
his business would grow. He recalls think¬ 
ing, “I ll want to be in this business u long 
time, the only way it’s going to happen is 
if people arc really sold on the viability of 
having a DJ.’’ Eventually it got to the 
point where people were saying, “We’re 
either going to get a band or Joel Miller’’. 

Today he is usually fully booked and 
often turns down jobs. However, even 
turning down work has become a money 
making opportunity for Joel. He has de¬ 
veloped a sophisticated method of han¬ 
dling referral business that nets him a 
tidy profit. He explains, “I look a chance 
and said that I’m going to give work to as 
many other DJs out there as I can, after 
filling my calender first, of course. It re¬ 
ally has worked out and my referral busi¬ 
ness brings in enough extra money to pay 
for my annual advertising budget’". Be¬ 
cause of bis reputation, the referral busi¬ 
ness has not undermined his own busi¬ 
ness in any way whatsoever. 

It is no secret that the mobile DJ 
business is becoming more crowded and it 
is for this reason that anything that you 



can do to set your business apart from the 
competition is to your benefit. Joel Miller 
took the knowledge he gained while work¬ 
ing for a band and applied it to his DJ 
business. He utilizes a sophisticated light¬ 
ing and pyrotechnics display to give his 
shows added pizzazz. Some of the pyro¬ 
technic effects that Im uses sirefiame throw 
ers. confetti cannons, and flash bombs.His 
lighting effects include revolving lights, 
chase lights, rain lights, pulse lights, blade 
lights, strobe and Hoik! lights. Throw in a 
fogger und you've got one heck of a display. 

Joel charges $250 for up to three 
hours for most events. Weddings fetch 
$330. He does not charge extra for special 
effects. Compact discs are used to a 
minor extent but Joel still gets 
ich of his music on vinyl 

wr 

thanks in part to several 
outlets in Erie that 
stock a decent selec¬ 
tion of records. Equip¬ 
ment includes Carver 
Amplifiers, BBE Sonic 
Maximizer, Peavey 
Mixer, and Numark 1400 
Turntables. For speakers, 
Joel uses Altec Homs, JBL 
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one hand 
portability 
with Miand f 
light her, 
and power 
controller 
ell in one 
package. 


On* of CMC** 
Ftrnlfy ot 
Ulirt-moblk 
Lighting 
Effictl 


Mobile DJ 
Ketll Some 


Moke less trips to the car 
when setting up your gear 


Use the ACE-1 Audio 
Control fed K fleets unit to 
sound-syne up to 10 of 
CMCs lighting effects 


Hun your own 
energy light show, with 
hundreds of patterns, for 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 
Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 


Meta-Lite^ Lighting Systems 
Cantek Metatron Corp 

19 W.Waiar St. Canonaburg.PA 15317| 
(412) 745 6700 Fu (412) 745-6062 
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pro series speakers and bass bins, ail 
housed in custom cabinets. 

Because a self-employed single op¬ 
erator has nooutside help when it comes 
time to retire, it would be wise to have a 
game plan to address that fact. For Joel, 
that game plan includes managing 
rental properties. While Miller works 
nearly 200 one-niters a year, he spends 
his weekdays planning for an early re¬ 
tirement. Miller has discovered real 
estate rental housing to he an excellent 
way to invest the profits from his suc¬ 
cessful mobile business. Today, at the 
age of 37. Joel Miller not only makes a 
decent living from his business but along 
with several partners, is in control of 
over $3,000,000 in commercial and resi¬ 
dential real estate. 

Joel has strong opinions regarding 
the cash nature of this business. Quite 
simply, declare all your income. At 
some point you may need a strong in¬ 
come statement to take to the bank. 
Considering that it is illegal to do other¬ 
wise, it is not only good advice, but part 
of a proven technique from one mobile 
who is planning for the future. 


Photo by Dave Zukowski 



Mobile Beat is always interested 
In heading about aggressive, 
creative and unique Mobile DJs 

and Karaoke MCs to feature in 


ProFiles 

What about you? 

Let us know, in 100 words or less, why 
you or a DJ you know should be the 
subject of a Mobile Beat ProRfe! 
Brochures, promotional materials, 
photos, newspaper clippings, reviews, 
audio/video tapes, etc. are welcome but 
cannot be returned. 


A Great C<ymbu\attcnv. . . 


1)5 Express 400 OD-Viewpak 



Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Cafl 1-800-992-8262 to order or for a FREE catalog 

In Canada 1 -800-563-3656 

iTnIVENTU rT P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 





















































Following is a list of 

COMPANIES WHO SUBMIT! Ell 
LISTINGS FOR THIS 
DIRECT! JRY.NOTATION AFTER 
PHONE NUMBER IS BASIC 
WARRANTY PERIOD AS 
SPEC I FI ED. * PH E S ENT! ,Y 
PREPARING NEW LINK, 
LISTING NOT AVAILABLE AT 
PRESSTIME* 


COMMUNITY SOUND 

SYSTEMS 

333 EAST 5TII ST. 

CHESTER, PA 19013-4511 

( 216 ) 876-3400 

5 YEARS 

CREST AUDIO 

150 FLORENCE AVE. 

HAWTHORNE * NJ 07606 


GEM SO UN IV 
600 EAST 1B0TII ST, 

BRONX, NY 1045ft 
(212)292*5972 

GEMINI SOUND PRODUCTS 
1100 Ml UK ST. 

CARTERET, NJ 07008 
1908)969-9000 
1 YEAR 


AR INTERNATIONAL 
ELECTRONICS, INC. 

1830-6 VERNON STREET 
ROSEVILLE, CA 95678 
(916)783-7800 
3 YEARS 

AKG ACOUSTICS 
1525 ALVARADO ST* 

SAN LEANDRO, CA 94577 
(510)351-3500 
2 YEARS 

AMERK AN DJ SUPPLY 
5051 E. SLAUSON AVE. 

LOS ANGELES, CA 90040 
(213) 773-3333 
90 DAYS 

ASHLY AUDIO 
100 FERNWOOD AVE. 
ROCHESTER, NY 14621 
(716)544-5191 
5 YEAR WORRY-FREE 

BAG END LOUDSPEAKERS 
P O. BOX 488 
BARRINGTON, IL 60010 
(708)382-4550 
6-YEAR 


1201 i 123 1300 

CROWN INTERNATIONAL 
1718 W MISHAWAKA 
P.O- BOX 1000 
ELKHART, IN 46617 
(219)294-8000 
3 YEAR NO FAULT 

DAVOLI OF NORTH AMERICA 
1170 SHEPPARD AVE, W, 

UNIT #60 

DOW MS VIEW i ONT. M3K 2A3 
(4 16)630-88! 1 
1 YEAR 



GRUNDOEF 
MAN U FACTU R1 NO 
721 NINTH AVE. 

COUNCIL BLUFFS* IA 51501 

(712)322-3900 

1-3 YEARS 

JBL PROFESSIONAL 
8500 HALIU )A DRIVE 
NORTII RIDGE, CA 91329 
(818)843-8411 
3-6 YEARS 


H E Y EH DYNAMIC 
66 CENTRAL AVE. 

FARMING DALE, NY 11735 
(616)293-3200 

BIAMP SYSTEMS 

14270 N.W. SCIENCE PARK 

PORTLAND, OR 97229 

(5031 641-7287 / <800) 826-1457 

1-5 YEARS 


Mobile Beat's Comprehensive Annual Listing 
of Who Makes What for Mobile DJs! 


This tfmctory has been comprint* and edited from material submitted by manufacturers reps, and 
dealers. Mobile Beat assumes no responsibility for errors, typographical or otherwise 


BGW SYSTEMS, INC. 

13130 YUKON AVE. 
HAWTHORNE, CA 90251 
(3101973-8090 
1,3 OR 6 YEARS 

BOSE CORPORATION 
THE MOUNTAIN 
FRAMINGHAM, MA 01701- 
9168 

(508) 879-7330 
5 YEARS 

CARVER CORPORATION 
20121 48TH AVE, WEST 
LYNNWOOD, WA 
(2061775-1202 
3 YEAR MAXIMUM 

CELESTION 
89 DOUG BROWN WAY 
HOLLISTON, MA 01740 
(508) 429-6706 
5 YEARS 

CER WIN-VEGA t 
555 E EASY ST 
SIMI VALLEY, CA 93065 
(805) 584-9332 
I YEAR 


DENON AMERICA, INC. 

222 NEW ROAD 
PARS IPPANY, NJ 07054 
(201)575-7810 
1 YEAR 

ELECTRO-FORCE 
CORPORATION 
727 OAKSTONE WAY 
ANAHEIM, CA 02806-4638 
(7141 774-3666 / i 800) 227-44 45 
1 YEAR 

ELECTRO-VOICE 
HOC) CECIL ST. 

BUCHANAN, MI 49107 
(616)695-6831 

2-3 YEARS* UNCONDITIONAL 

EQUITY SOUND 
INVESTMENTS 
P. O BOX 752 
STURTEVANT, WI 53177 

(414) 886-3435 

5-YEAR LIMITED 

FURMANSOUND 
30 RICH ST. 

GREEN BRAE, CA 94904 

(415) 927-1225 

1 YEAR EXTENDABLE TO 6 
YEARS 


KLS ELECTRONICS 
27501 SCHOOLCRAFT RD. 
LIVONIA, Ml 4H 150 
(313)425-6620 
ONE YEAR 

LINEARTECH (H ARBRO 
CORPJ 

75 21 ST STREET 
BROOKLYN, NY 11232 
(718)788-5300 
3 YEARS 

MARANTZ PROFESSIONAL 

700 N COMMERCE 

AURORA* IL 00504 

(708) 820-4800 

90 DAY LABOR / 1 YEAR 

PARTS 

MET LIGIIT1NG & SOUND 
P (> BOX 30819 
CHARLESTON, SC 29417 
(803)763-9083 
90 DAYS 

MTX SOUNDCRAFTSMEN 
555 W LAMM ROAD 
FREEPORT* IL01032 
(800) CALL-MTX 
2 YEARS PARTS & I ABC >R 


N ADY SYSTEMS 
6701 BAY ST. 

I MKHYVM.l l ( \‘ilN - 
(510)652-2411 
90 DAYS 

PANASONIC HAMS A 
6550 KATELLA AVE. 

CYPRESS* CA 90630 
(714)373-7277 

3-5 YEARS 

PEAVEY El Mi 'TRl )NK S 
711 A ST. 

MERIDIAN* MS 39302 2898 
(601)483-5366 

1 YEAR 

PRO SYSTEMS 
4601 EOFFST. 

WHEELING WV 26003 
(800)258-8550 

2 YEARS 

PVS 

i POWER VOICE SYSTEMS) 
2044 ROUTE 206 
SOUTHAMPTON, NJ 08088 
<609)859-0900 

1 YEAR 

Q0CAUDIO PRODi c 18 
1075 MAC ARTHUR BLVD. 
COSTA MESA* CA 92626 
1 1 14) 754*6176 

3 YEARS 

11ANE CORPORATION 
10802 47TH AVE. W 
MUKILTEO, WA 08275 
(206)355-6000 
2YEARS 

RENKUS-HE1NZ, INC, 

17191 ARMSTRONG AVE. 

IRVINE, CA 98714 
(714)250-0166 

2 YEARS - PARTS 

SAMSON TECH N< >LOGIES 
202 DUFFY AVE, 

HICKSVILLE, NY 11801 
1616)932-3810 

shi T re mu >theks 

222 II ART KEY AVE. 
KVANKTON, II..0m 202-3696 
(708)866-2200 
1 YEAR PARTS & LAIR iR 

SOUNDTECH 

230 CO HP. Wt )()[)S PKWY, 

VERNON HILLS, IL60001 

(708)913-5511 

1 YEAR 

STANTON ELECTRONICS 
101 SUNNYSIDE BLVD. 
U.AINVIEW, NY 11808 
1516 > 349-0235 
00 DAYS CROSS FADERS 
1 YEAR ON MIXERS & 111)19) 

STEWART BI, EC T Hi ) N ICS 
11400 SUNRISE GOLD ClR. 
RANCiBM C >HIIOVA, CA95742 
(916)635-301 1 
5 YEARS 

YAMAHA CORPORATE )N OF 
AMERICA 

6600 ORANGETHORPE AVE. 
BUENA PARK, CA 90620 
714) 522-9 15 fj 

1 YEAR ELECTRONICS 

3 YEARS AMP/SPEAKER 
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Hi -TECH PRO PRODVCTS 

110% PRICE PROTECTION! 

We will match any other dealers price plus subtract an additional 10% of the difference 

on any item we sell. Based on delivered cost including freight. 


DUAL CD PLAYERS 


WE CARRY BOTH: 

DENON & STANTON 

at the lowest prices! 



FURMAN 

NOW STOCKING THE 
DJM-8 MIXER!!! 

Item #FUR-1704 

Furman DJM-6 Coming 
soon. PUNCH 10’s are in! 


MIXERS 


RANE 

MP-24 PRO MIXER 

The MP-24 is the top of 
the line studio quaility 
mixer loaded with 
features. 

ITEM #RAN-1159 


STANTON 

Call for information on the new 
PMC-625 and PMC-900! 

GEMINI 

Call for information on the new PMX series 

of mixers! 


NOW STOCKING MTXH! 


POWER AMPS 


We have the Lowest Crown Prices! 

PowerBase 1 Item #CRO-1459 

PowerBase 2 Item #CRO-1449 

PowerTech 1 Item #CRO-l 452 

PowerTech 2 Item #CRO-1453 

MicroTech and MacroTechs TOO! 

We also stock AB International & CrestHI 


SPEAKERS 


We have the Best EV & Community 
Discount Prices and low freightI 

$-181 Subs Item #EV1708 $-152 item #EV1707 
CSX-35 Item #COMl 838 CSX-52 Item #COMl 836 

We ship via RPS for iow freight 

We also carry Sonic & Bose! 


LIGHT TREE PACKAGE! 

THE REAL DEAL - NOT COPIES! 
BRAND NAMES YOU KNOW! 

1 Lightcraft Mobile 460 Control 
1 Ultimate Support Tree CT-22 
4 American DJ Par 38 Floods 
4 150W Bulbs and Color Gels 

$359.00 


WE TREAT YOU RIGHT! 

• 110% Price Protection • No Lemon Policy 

• No Hidden Surcharges • 30 Day Exchange 

• 30 Day Price Match • Great Products! 

Hi-TECH PRO PROOUCTS. Inc. 

10 Winter Street 
Southboro, MA 01745-1029 

508 - 624-7479 

We accept Mastercard. Visa. Amex. And Discover 
Write to us to be added to our malUiui UstUI 


* AB INTERNATIONAL * AMERICAN DJ * BBE * BOSE * CALZONE * CREST * CROWN 

* DENON * ECLIPSE * ETA * EV * FURMAN * GEMINI * UGHTCRAFT * NESS * RANE 
* PIONEER LASER KARAOKE* SAMSON * STAGES * STANTON * TELEX * ULTIMATE 

































Unless otherwise specified* 

all are stereo or dual channel mono 

p/c = /Yr fTuaiifle/* R r = IVof/j. ii — ohttis 

AB INTERNATIONAL 

266 - 75W p/e H ft; IOOW p/e @4 0, 

1 rack space, balanced inputs* 
headphone jaek. mono bridee. $499 
400 - 145W p/c @ 8 ft, 24(1W p/c 0- 4 
ft $599 

<560A /60flLJIf - 270W p/c ft K ft, 425W 

p/e @ 4 ft, with mono bridge, internal 

fan cooled. $829 - $889 

90OA - 350W p/c @ 8 ft, 590W p/c ft 4 

ft, 775W p/c ft 2 ft, balanced inputs, 

mono bridge with turbo power supply, 

$1,039 

/ 100A - Same as 900A except 525 W p/c 
@ 8 ft, 85OW p/e @ 4 ft, 1 IOOW p/c @ 

2 12, $1,249 

7556 - 33 OW p/c @ S ft, 540W p/c ft 4 
ft, 725 W p/e @ 2 ft. balanced inputs, 
mono bridge & ground lift, wiih turbo 
power supply, internal fan cooled. 2 nick 
height, $1,179 

!590 - Same as 1550 with II LED^VU" 
output power display. "Peak Limiter/ 

Soft Clip” feature. $1,339 
9220 - 350W p/c ® 8 £1, 590W p/c <.?• 4 
Q. 775W p/c @ 2 Si. dual I ] LED 
outpui power display, "Peak Limiter/ 

Soft Clip" feature, turbo power supply, 
internal fan cooled. $ 1.299 
9420 - 525W p/c @ 8 ft, 850W p/c @ 4 
Q. I IOOW p/c @ 2 ft, features same as 
9220. $1,499 

B120A - 2 Channel Bi-Amplifier, LF 
33OW p/e @ 8 ft. 540W p/c @ 4 <2. 

725W p/c @ 2 ft, I IF 160W p/c ft 16 ft. 
330W p/e ft 8 ft, balanced inputs, 
selectable crossover frequency* internal 
2 speed fan. $1,339 
SUBJ850 - 3 Channels w/ 2 stereo lull 
range channels & I subwoofer channel 
with selectable crossover frequencies, 
balanced inputs. 225W @B £2 per full 
range channel, 385W ft 4 ft per full 
range channel, 525W @ 8 ft subwoofer 
channel. 85DW ft" 4 ft subwoofer 
channel. I I25W ft 2 ft subwoofer 
channel, internal 2 speed fan, $1,499 

AMERICAN DJ SUPPLY 
A-300 - 20QW p/c ft 8 ft. bridged mono 
390W p/c. 2 rack space slim design, 
made in USA, 3-year warranty. $989 

ASHLY AUDIO 

FET-IOOOC - I 20W RMS p/c ft' X £2. 
$699.99 

FET-100QM - 1 1OOGC w/ meter & 

XLR's). $799.99 

FET-I5Q0C - 200W RMS p/e ft 8 £2. 
$799,99 

FET-15G0M - (I500C w/ meter & 

XLRs). $899.99 

FET-2OQ0C - 300W RMS p/c ft 8 Wft 
$999.99 

FET-2000M - (2000C w/ meter & 

XLR’s). $1,099.99 

ROW SYSTEMS, INC. 

6’77/ - 800W p/c @ 2 ft, 400W p/c @ 4 
ft T 300W p/c ft 8 ft, H.D, power supply, 
active balanced inputs, forced aircooled. 

$1,539 

750 F/G - 45OW p/c ft 4 ft. 300W p/c 
ft 8 £2* 900W mono @ 8 ft, 2Kw IHF 
dynamic music power. 51dB LED 
indicators, fan defeat switch, precision 
attenuators. $1,849 

350 - 600W mono ft 8 £2. 325W p/c ft 
4 ft. 2OOW p/c @ 8 ft. Loudspeaker 
protection, magnetic circuit breaker, 
power switch, SI.199 
S500T - 450W p/c @ 4 ft, 300W p/c ft 
8 ft. rear mounted gain controls, 
bridging switch, barrier strip inputs & 
outputs, 1/4" input connectors. $1,299 
750QT - 300W p/c @ 4 £2, 200W p/c ft 
8 ft, rear mounted gain controls. 


bridging sw itch, barrier strip inputs & 
outputs, loudspeaker protection. $849 

BIAMP SYSTEMS 
CFA 650 - 325W p/c @ 4 ft. 650W 
mono bridge ft 8 £2: passively cooled: 
LIL listed, 5 peak indicators; muted 
tum-on; balanced inputs. $799 
CPA 130 - 65W p/c ft 4 £2; 130W 
mono bridge ft K £2; passive cooled; 
peak indicators; balanced inputs $549 

CARVER 

PM 120' 60W p/c ft 4 W, 40W p/c 8 
ft, 1 space, 1/4”. XI.R or terminal strip 
inputs. 10 lbs. $560 

PM-300- 150W p/c ft 4 W, 1 lOW p/c S 
ft. I space, 1/4", XLR or terminal strip 
inputs, I 1 lbs. $750 

PT^i250 - 625W p/c ft 4 W, 465W p/c 
K ft t ItXMJW parallel mono ft 2 ft, 11 
lbs. $1550 

Both are fan cooled with bah & unbah, 
XLR it 1/4 M , 7 segment power meters. 
19" rack mounts. 

PT-1B00 - 1 IOOW p/c @ 2 W. 9Q0W p/ 
c 4 ft, 600W p/c S ft, 2200 «> jiovq 
P pi5yt6 at 4 ft, 48 lbs, $1500 
PT-24QQ - 1500W p/c ft 2 W, I20OW 
p/c 4 ft, 750W p/c 8 12. 3000 ti> povo 
|3pi5yt6 ax 4 ft. 48 lbs. $21 QO 
lloth are dual mono design with dual 
power cords, terminal strip inputs, 7 
segment power meters. 19" rack 
mounts. 

CREST AUDIO 

LA-601 - I SOW p/c 8 ft. 275W p/c 4 12. 
$630 

LA-901 - 2SOW p/c 8 £2, 350W p/c 4 ft. 
$782 

LA-1201 - 300W p/c 8 £2,475VV p/c 4 
ft.SI 134 

All have 174 TRS and barrier ^rip 
inputs. 5-wa> binding post and harrier 
strip outputs, high-Temp, DC, turn-on 
and short protection. 

FA-601 - I SOW p/c 8 ft, 275W p/c 4 £2. 
$738 

FA-901 - 280W p/c 8 ft. 350W p/c 4 £2. 

440W p/c 2 £2 $936 

FA-1201 - 300W p/c 8 ft, 475W p/c 4 

£2. 680W p/c 2 £2, $1386 

FA-2401 - 350W p/c 8 ft. 600W p/c 4 

£2. 770W p/c 2 ft. SI674 

All have female XLR and barrier strip 

inputs, 5-way binding post and barrier 

strip outputs, high temp. DC, Tum-on. 

short, and IGM protection. 

GROWN 

Pawer*Tech 1 - 300W p/c @ 4 £2. 

220W p/c @ 8 £2. IOC distortion 
indicators; ODER protection; “Fault 
Protection" circuitry, 30 lbs. lakes up 
only 2 rack spaces. $ ] ,(M9 
Power-Tech 2 - 440W p/c t a 4 £2. 

320W p/c <s 8 £2. features same as 

Pnwer-tech L 51,299 

Power Basel - 2(KI\V p/c @ 8 £2. 400W 

p/c in bridged mode: ODEP protection, 

computer designed heal sink fan 

cooling system. $869 

DCC-300A If - 305W p/c @ 4 ft, 175W 

p/c ® S ft: Bridged: 61 GW p/c <s 8 £2: 

Crown AB&B circuitry, IOC indicators, 

convection cooling. SI.199 

DAVQLI 

5 models - ranging in power ( nominal i 
from SOW p/c <" 8 £2, to 400W p/c <«• 8 
ft. For specifics, contact manufacturer. 

ELECTRO FORCE 

800-SR-4 - 5IKJW p/c @ 4 ft. 275VS p/c 
@ 8 ft. Very lightweight & compact 2 
rack spaces, 7,5” deep. No fans. Signal 

6 clip indicators, speaker protection, 
inputs bah or unbah XLRN or phone 
jacks, 5-way binding post out. Frcq. 
response - 20 to 20Kh?. $995 


450-SK S - Same as 800 SR-4 except 

225W 8 ft $789 

45Q-SR-2 - Same as 450-S-8 except 

Mono-bridged. 450VV into 4 ft load 

$789 

ELECTRO VOICE 
7100 - l now p/c ^ 8 12, single rack 
space.eon\eetion celled with detented 
continousK variable input auemiau>rv 
on fnmt panel. $6h2 
7200 ■ I40W into 8 ft, 2 9 AY p/e 4 
ft* convection cooled, with input 
attenuators on front panel $720 
730QA - 240W ^ 8 ft, 400W p/c W 4 
ft, 500W p/e 0 2 ft. special limit me 
circuitrx that eliminates premature 
limiting A adds stability to reactive 
speaker loads, $962 

7660 - 40GVV p/c @ 8 ft 600W p/c 4 
a 850W p/c ^ 2 a $1,830 

FURMAN SOUND 

SP-20 - 2GW p/c. Half Rack, headphone 
jack with volume control: bridgcahlc 
tor 40W mono. $289 

GEMINI SOUND PRODUCTS 
PVX-H5 85W RMS p/e 8 ft, 19" 
rack mount. $435 

PVX 125 - 1253k RMS p/c ^ K ft. 19" 
rack ii io nut $543 

PVX-160- 160W RMS p/c s ii. |0 
rack mount. $699 

JBL PROFESSIONAL 
SR6615 - 150\V p/c (a 1 £2. 2 rack 
space, variable speed fun cooled. 1/4'7 
ALR balanced, Bridge Mono, Dual 
Mono & Stereo operational modes. 

$645 

SR6630 - 300W p/c 4 £2. Same as 
above. $895 

6215 - 45W p/c 4 £2 1 rack space, 1/ 

4'7XLR/Barricr Strip balanced 

connectors. Bridge Mmn». Dual Moiu» 

tfe Stereo operational modes. $725 

6230 - 150W p/c 4 ft 3 rack space. 

Same as above* $795 

6260 - 300W p/c C* 4 ft, 4 rack space. 

Same as above. $ I *095 

6290 - 600W p/c <«' 4 ft. 4 rack space, 

fan Same as above. $1,650 

L1NEARTECH 

L-400 - 160W p/c m K 12, 19" rack 
mount, phones jack. $439 95 
L-50Q - 240W p/c ® 8 £2. 19" rack 
mount, power level meters, manual/ 
automatic cooling fan system*, $729.95 
L-700 - 160W p/c (p 8 £2, 19" rack 
mount, power level meters, $499*95 
L-1000 - 400W p/c # K ft* bridgcahlc 
Mosfet power amp. rack mount, 
overload & over temp LEDs. $L 199,95 
AX-4400 - 40W p/c minimum RMS & 

8 £2 integrated power amp. power meter 
indicators, separate bass & treble 
controls, $279.95 

MBT LIGHTING & SOUND 
PA-9400 - 200W RMS p/c 8 £2 
RMS* 3U0W RMS p/c @4 £2, $995 
PA-940- IOOW p/c @ 8U RMS, I SOW 
RMS p/c 4 ft $595 

PANASONIC/RAMS A 
WP 1200 - 200W p/c (p 4 £2, class “H M 
hi-performance, professional. $620 
WP 1400 - Same as WP 121 Hi except 
4tMJW p/c C rz 4 ft, $780 

PEAVEY ELECTRONICS 
CS&-400 - 20OW RMS 9 4 ft p/c. 
Electronic crossover module capabiliiv; 
bridgeable @ 400W RMS; DOT™ 
compression facility. Made in USA* 
$699.99 

CS&-SOO 400W RMS ^ 4 £2 p/c. 
Features same as CS-460. $799.99 

PVS 

5 Models - ranging from L00W RMS to 
900W RMS, For specifics* contact 
manufacturer. 

QSC AUDIO PRODUCTS 
EX40Q0 - l IOOW p/c & 4 ft. $2,298 
MX2000a - 650W p/c ft 4 £2. $1*498 
MXlSOOa - 500W p/c ft 4 £2. St 3W8 
MX1000a 350W p/c ft 4 IL $898 
MX700 - 225W p/c ft 4 ft. $598 

RENKUS-HEINZ 

P-2666 - 500W p/c @ 4 ft. $ 1,530 

P’2566 - 600W p/c @ 4 £l $24)92*50 


SOI NDT1 Uli 

F/JOO - 2S0W RMS p/e ^411.2 ruck 
space, hal A tinhal SMHI 

STT’ \N \ R T i I *HC 1 RON 1CS 
/'A-56R 25\V t Vc tp S ft. SOW p/c m 4 
12*50% p/c ft 2 12. HnJgeti HMH\ ft S 
U. IOOW ft 4 12* w/ Stewart's High 
Frequency Switch Mode Ptvweir Supply 
Bal & unbal inputs shun circuit 
protect ion pnruvft ^|>cakcrs under 
virtually anv condition. 1/3 rack pack age, 
3 Ibv $299' 

r \ hnrn sow p , ft s ii "M\\ r , 1.1 I 
Q, IOOW p/c 1U : ft, Hfidgrd L80W ftf 
K £2. 2lKIV\ t-« 4 ft, features Mime as I* \ 
SOB, 5 Ibv. $399 

PA 1200 250W p/c tf K £2, 4lk)\\ (Vc 
ii 1 4 ft, 600W p/c ft 2 ft. Bridged * 
8(K)W KQ* 1200W m 4 ft, 2 rack 
space, vv/ Stewart's Ibch Frequcncv 
Switch Mode Power Supply. XLR. 1/4" 

A barrier strip inputs* .Vwus binding piisl 
& l/4"iHUptii> Dual nuiiUMlcMgn alliu\% 
miming ttiltermg load impedances nil 
each Channel. Short circuit prole a inn 
protects the amplifier A speakeis, 15 lbs 
$1,699 

PA MOO 4181W p/c t « H ft, 05UW jt/c 
ft’ 4 ft, 90tm pA ft 2 ft. Bridged 
I200W # 8 12* 1800W ft 1 4 1L 2 rack 
space. Same features as PA 1200, 17 lbs 
$1,599 


CASSETTE DECKS 

CARVER 

PS 1-24 Rack mount dual uutoreverse, 
30H/-18Kh/ Fret), resp^mse. 76 dli S/N 
Dolby, IR remote* music scare Ir, mic 
inputs. $559* 


UNEARTH It 

t'A’ *>ooRM I rack mount stereo dual 
cassette deck, high speed dubbing, audio 
reverse* peak level meter. $299.95 


MAR AN I / PRORISSIONAL 
PMD5O0 Rack mount dual well cassetie 
deck* continuous or simtiliaiicoiis 
recording, ciintinuous playback. $599 

PANASONIC 7 RAMSA 

SV-37(X) - Professional DA E Recorder 

w irh i it Ira icd remote, shtiltle/jog wheel. 

$ I *599 

SV-3900 - Profetsiont) DAT Rccmder 
with optional f S4IMI> w ired remote, 
shuttle/jog wheel, I remote com nils up to 
32 DATs, $2J (MI 

STANTON ELECTRONICS INC, 

77 f 100 - Dual cassette unit with pitch 
com ml* auto shut off A truck search. 
$399 



CARVER 

PSD - 36b ■ Rack mount 10 disc CD 
changer. lOOdb S/N,0.015THD, IR 
remote, full random play capability. $799 


DENON AMERICA 
DN-20001 Dual transpori, pro l)J 
design, remote control unit vs it Ii pitch, 
pitch bend, laigc LED displays for each 
transport. Fast cueing, $1,250 
DN-4000F Dual transport, pro DJ 
design* remnie control liiiIi with M jog 
wheel” for track select, cueing. & pitch, 
large LED displays for each transport. 
Fast cueing $1995 
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LINIARTECH 

i ft I90fiRM J9 rack mount, 
programmable, random music memory, 
various repeat 1 unctions remote control 
1339.95 

STANTON ELECTRONICS 
i D22 Dual tram^pnin, pro DJ design, 
f eature* dual slide pitch controls, push 
button track %ekcl, fait cueing, 3 spot 
laser trucking, variable speed forward/ 
reverse scan \ ta dual “jog wheels' - 

$1*265 

CD RECORDER 

MAKANTZ PROFESSIONAL 
PRODUCTS 

CDR600 - Compact Dim; Recorder. 

J okcs an) source [digdal or analog) .v 
i, ii’aiev CJ K playable on any CD player, 
$7,500 



(Stereo or 2-eh an net unless otherwise 
noted I 


Alt IMLRNATlONAl 
2 /.I - 2/} octave graphic E-JO, 15 band, 
constant Q, $349 

Mi - I Channel l /3 octave graphic EQ. 

31 Kind, constant *,) $339 

23 f - 1/3 octave graphic F.Q, 31 hand. 


A KG ACOUSTICS 

1531 * 1/3 octave l r 0 swiichablc to a 2/3 
octave stereo. Selectable high-pass 
filtering. Range swindling: 7.5 or 15dB 
boost or cut. 1/4" phone Jfc XL type input 
& output connectors Standard 1U, 19" 
rack space. Ship weight 13 lbs $419 

ASHLY AUDIO 

f IQ 2 f 5 - 15-band 2/3 octave graphic , 
$549 w 

GQ-iSJ - Munu 31-band 1/3 octave 
graphic. $599,99 

OQ*2Si ■ 31 -hand 1/3 octave graphic. 

S1,099.99 

BIAMP SYSTEMS 
MICRO EQI52 - 2/3 oetavc 15-Kind 
Conitant Q graphic EQ; 1 rack space; 
range switch i 12dB or 6dB). bypass 
switching; bal inputs A outputs; peak 
indicators; extremely low noise/low 
distortion. 5137 

MICRO EQSOf 1/3 octave 30 hand 
Constant 0 graphic FQ; F eatures same 
as LU152. $414. 

DAVOt I Of NORTH AMERICA 
B*22 *10 band graphic (321 Iz-KiKhz), 
Gum Control witliOY'LP indicators, 
i : •• •' I Mjiin/1 ape/Rri PB 
output $1,156 


FURMAN SOUND 
GQ I5/GQ 31/CQ-62 15 Kind 
graphic / mono 31 -band / stereo 31 - 
band. Low noise design. $379 - $699 

GEMINI SOUND PRODUCTS 
PVX 30 15 bond graphic 2/3fd octave 
each channel & 12d 13 of boost/cut. LED 
level md., low cut, bypass, gain control, 
single space, I9 M rack, $278 
PVX*Si - Single Channel Graphic EQ, 
31 hand - I/3rd* octave &. t2dlJ of 
boost/cut. LED level ind*, Low cut, 
bypass, gain control, single space, 19" 
rack. $299 

LLNEARTECH 

QK-55O0RM - 10 band graphic with 
spectrum annlyzcr. Rack mount 
$329*95 

RANF 

ME 15 - 2/3 Octave Graphic, Constant Q 
filters, dual ranee switch, 20unn fadent, 
$369 

REM ■ 2/3 Octave Graphic w ith built-in 
analyzer, Built-in analyzer to reduce 
feedback in mobile applications. 5799 

SOUNDTECH 

STI5EQ - 15 band LU + 12dB boost or 
cut, level control, peak uidicaLor. 
bypass switch, balance & unbalance 
inputs $17(1 


HEADPHONES 

A KG ACOUS1 ICS 
K280 - Parabolic type, Low impedance 
electrical circuit produces distort ton 
free sound at high levels. 75 Q 
impedance.Standard stereo phuoe plug 
H.Hof. $199 

K270S - Same as the K 2 80' but in .i 
willed lclosed) design. 5209 
A'276//C - C 410 boom condenser 
hypercardioid mic. mounted on K270S 
stereo headphone. Sw inging boom arm 
up/down sw itches mic on/oll. 
Headphone automaticall\ mutes w hen 
taken oil prevent feedback. Ilf non- 
dctachihlc cable, 1/4“ stereo phone 
plug for hi', id phones. 12.5 o/„ $429 

BEYERDYNAMIC 

/J7702 - Single Mull Headphone, ideal 

DJ monitoring, S149.95 

7>770iV - Single Muff Headphone with 

Boom Mic* ideal DJ monitoring* 

$219*95 

LINEARTECH 

M1L60 DJ stereo headphone u r uh 
built-in mic. S49.95 

MET LIGHTING .V SOUND 
CD8701 “Digital’" headphone. S45 

s rANTON ELECTRONICS 
30M/SR Single cup headphone w> 
shoulder rest provides convenience, 
comfort & super sound quality. Freq, 

response 20-22Kh/. sensitivity lOlldB 
¥ 0.2V input, impedance lUO £2. 
weight 3.8 ozs. 569 
J5M/SR For a variety of pro uses. 
Freq* response 20 22Khz, sensitivity 
1 nodll 0*2V input, impedance 1 (XI 
U, weight 3.8 ozs. 579 
45M/MC Hmdphone - lire 45M/MC 
with unidirectional mic is tie signed for 
'h prolesMi i! d in mind. Headphone is 
a single sided closed cut design with a 
heuv v driver element. Freq. response 
2(MRKhz, sensitivity 96dB ^ 0.7 V. 
impedance 4(H) U. weight 7 o/s Mil 
spec; freq, response 25 12,OOOHz, 
sensitivity 1.2 mV/Pa d l Khz/1 m. 
5150 


constant Q. $599 



The Ultimate Mobile DJ Lighting PAK 


Low Cost 
Compact Design 
Hands-Free 
Operation 






* 16 Chase Patterns 
Sound-Activated 

• Optional Rope 
Lite Output 


MOBILES! Stand out from the 
competition with Lightcraft’s 

Mobile 460 - The Hottest 
Lighting PAK in the U.S.A.! / 


YO, CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 


Lijfhtinjj Makes the Difference! 



9 : 


MMCUHM 

Awards 


P.O. Box 1670 

Center Harbor, NH 03226 

(603) 253-7217 


Afosf /nnovafrve Lighting *' 

1931 - Winner 

Made in the U SA 



BEYl RDVNAM1U 
TCiXffiO/4fiO- High output* 
hypercardioid polar pattern., high volume 
before feedback S179,95 - 5289 95 
5 / 70H Hiuid Isdd wirek&t, TO X 480 
mic clement, studio quality sound* 

S1.499 95 

DAVUU OF NORTH AMERICA 
K-695 High Sensitivity 200 a 50 
18,OCX) Hz, t pper Mid-Range Peak. 

Provimity Effect, Ultra-Ciiiditxl Low 
Feedback Putlcrn. Shock Mourned 
Capsule, Reinforced Wire Mc^h Cap, 
Rugged Die Cast Metal Housing, High 
Overload Margin. S34M 

ELECTRO VOICE 
\/tn\f » Serif* Dynamic mics 
employing neodymium elcmcms tor 
vocals & instramcnui* Higher gain 
bef ore feedback than compel in vt mics 
S170 - 5495 

MBT LIGHTING & SOUND 
AM Series - Loss impedance 
LMtidjreciiniiul dynamic mics. 5S2.50 
AD Series - UniduecMorial dynamic mics 
with attached cable & phtinc plugs, gold, 
blue, white, red, vellow* black, $22.95 - 
S29.95 

NADY SYSTEMS 

(Each model available with luindheltl or 
Lasalier. prices relied Lav&licr) 
tOJ Vi/f - Wireless mic svstem, 

S349 95 

201 VffF Wireless mic system* 

$479.95 

Ifil VHP - Mobile wireless mic system* 
operates on batteries oi AC $199,95 
401 VHt - 4 channel VHF wireless mic 
svstem (handheld or Luvuticri. 

$1,399.95 (with 4 mics) 

RW-I VffF -Rack i . in t mic diversity 
wireless mic system with h.d output. 
$695,95 

.167 UHF - 4 sw itch able channel true 
diversity UHE wireless system . $829.95 
7J0 VHf Dual discrete channel true 
diversity wireless mic system . 

$1,299.95 (with 2 mic si 

401 MfNi - 49 mHz wireless mic system, 

operates on batten or AC. $99,95 

PANASONIC/RAMS A 
WM StO - Cardioid headset tuie, great 
*i Mind, allows freedom of movement. 
$220 

SAMSON TECHNOLOGIES 
VLP - Available in either handheld, 
instrument. I .uvalfer or hc*tdset 
eonfiauratiims* $199*95 
Stage 2/Stage 22 - Feature dbx nnist- 
reduction Jfc choice ot popular mic 
dements. $294.95 

Ci»mert ft Rack mu uni true diversity 
system w ith a bal output & removable 
antennas for remote mounting. $599.95 

SHORE BROTHERS 
LS24/5H ~ Wireless Diversity Mic 
System. Comes with hand held 
transmitter & Diversity receiver. 2 
independent RF sections & exclusive 
MARCAD ( I'M) circuitry which 
improves signal-to-noise ratio & 
outstanding reception. $(W> 

LS23/58- Wireless Non-Diversity Mic 
Ss stem. ReiTiivwiWe. ins'.lk.tL-J I/-: wnv« 
antenna & rack mount with accessory 

kit. $532 
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(unlev* noted, oil h oe Mcreo inputs and 
outputs) 

AMERICAN DJ SUPPLY 
MX 1200- 4 Channel stereo mixer with 
assign K-fadc, |9" run LED’s, dual 
fhand FQ. $399 

BIAMP SYSTEMS 

SCM 7600 ID inpuls/4 channels: 2 mic 
channels; VC A ddr, xfdr defcut; h:os 
impact; subwoofer output; cue, zone, 
eomml ftKini. lape S li ! hl outputs; 
effects loops Tor mains & trues; besit syne 
indicators: remote start switchers; 1-band 
EQ on both sides of xfdr & on both inicii, 
assignable meters. SI,499 


DJ ,^J0 - 9 inputs/4 channe ls: 2 mic 
channels: bass impact, maim, monitor, 
mono, light A headphone outputs; 
effects loops for mains & tines, beat 
sync indicators, 1-band FQ on both sides 
nl xldn llllnver, effects A cue 
switching; dual 12-segment meters. $999 
DJ 3600 - 4 Uric input channels, cue 
select, Ealkoven DJ effects loop; main & 
tape outputs, headphone/cue output; tv- 
hand output EQ. $599 

DA VOLT Of* NORTH A Ml-RICA 
PRE*A6 MKIV - Inputs: 1 Line/Aux. 2 
Phono, Mic, Mtdlnsl* Mic I A Mic 2 
Defeat Switches, PFUCucing; Outputs; 
Master Stereo, Mono, Master 2. Suh 
Bass, 2 Phones. I ape i Pre/Fost), Xfdr,. 4 
Band Graphic EQ. Subsonic ( liter. 

Music Fading, Buck up l use. Ettect 
Loop, lAicmal EQ limp, Widedll 
Headroom, Mono/Stereo. $1,198 
PRE-A5 - Inputs; 2 Line* 2 Pbouof.CD* I 
Viix* I Mtc Outputs Master Stereo, 
Suh H ass, Monitor, Phones. J ape (Pre/ 
Post). 4 Bund Graphic HQ, Music 
hading, f sternal 1-flecl l oop, WickdH 
Headroom, MomVStereo $978 
PRh A4 Inputs 2 1 me. 2 Phon^/CD, 
Mi c/1 net. Outputs: Muster Stereo. 
Mono/Slereo, Recording Tope, Phones 
Xfdr. Eltcet Loop. Music hading. Back 
up Fuse. 5V idedH Headroian. $765 
PRt AS inputs: 2 Line. 2 Fhono/CD. 1 
Mic Outputs: Master Stereo, Mono/ 
Stereo. Recording Tape, Phones, Xfdr, 
Musii l .il Back-up Fuse, WitkdB 
Headroom S36K 

C'E-4 - Inputs 2 Ihono/linr, Xfdr; 
Outputs: Muster Stereo, Phones. Back¬ 
up Fuse. WidcdR Headroom. $698 
Phono Mixer 10073 Ac lie* Inputs; 4 
Mie/lnst/Une. 1 Phono/lnti. Outputs: 2 
channel fkJR Master. 2 Powered, 
Recording Tape, Aux Line. EQ/Effeci 
input G\ I.D Indicator, Back-up Fuse, 
WitkdB Headroom. $1,658 

FURMAN SOUND 

DJAf-6 DJ Production Mixer: 6 inputs 

i2 phono, 4 Line) plus rmc input; xfdr: 


fluster fader, VI meter 1*1 Nt ’} L Bass 
SiihharmcviiiiL Synth, 3-b,md FQ; cue 
s\ stem with PuuiA’ue Stereo mend 

HIT 

control, suh woofer out. $499 

5 - DJ I'tvdu*.tion Mixer N input' 

12 phono, h line), 2 mic inputs, field- 
replioHceahle xfdr; house master phis 2 
auv /ones, separate mic A house EQ; 

\l meters SuMiaummu. S>nth .udds 
b:us punch. Beat Synch I.L B c 
Ialkmer diirWinulc huitmu xtdi bypass; 
effects loop; sophisticated cue vs stem 
afliiw v Stereo Blend 01 Spin Mono m 
headphones; mono subwaarfci A light 
sync nuts; tape dub oulx w ith A w ithout 
talk over, $K49 

GEMINI SOUND FKODL GTS 
PMX- / 2 - 2 Channel **s * 

Mixer, K" rack mount, 2 phmio/2 line/1 
mic, cueing, bass A treble, repUu cable 
xfdr, gum. $167 

PMX*I5 - Some as PMX ■ 1 2 w ith Gunnel 
slides A transform switches, bass A treble, 
<l ncuig. gain S215 

PMX IQQA i Channel Mixer, 19 r ick 
mount* 3 phoiio/3 line/1 mic inputs, 
removable A assignable xldr. trass \ 
treble, XLR Lamp. $224 
PMX-200 - 4 Channel Mixer. 19" rack 
mount, 3 phorto/4 Imc/2 mic inputs, 7 
hand LQ, t ur fdr re movable A assignable 
xfdr $34« 

PMX-230 Same as PMX-2UB withfv (hi ill 

in sound effects. $3BO 

PMX-SGO 4 ChanneI Mixer with Echo, 

19 rack mount. 3 phono/4 lure/2 mic 
inputs, 7 liaml l;Q, cue fader; rcuiovable A 
assignable xfdr, built in echo VV96 
PMX-350 - Same as PMX MM) w ith Ivin It 
in sound effect*, $433 

M S ELECTRONICS 
IJAX^MH inputs: 2 phone/-! tine plus 
ime. master, cue volume, 5-hand !5Q, fi 
built in sound el feels, removable xfdr 

$367 


L INI ARThtTI 

Si 7(}?0 2 channel, 2 I me/2 ink 
inputs, fader * niilnil, oinipan t m/c 
$99.95 

57 Wo * r * i ImiiiicI ioiirp,i(l. 2 phono, 

6 line. 2 mic input, luJn A oicmg 
cofitniK, 5 hand graphic F.Q. jv>wct 
Level tiwicrv, 13" wuR 1 52119 95 
57 2509 - 4 channel. 3 phono/4 lmc/2 
mic input, 1 ader A cueing controls* 
built in echo, power level mctci v|9 fc 
rack mount, $22o ux 
5/ rf itt fj SUtiTKt 1 as SL 25110 w/7 hand 
FQ, u/o echo $229.95 
s i 1 1500 * Same as SL 5U0M with built 
in echo A ^ouimI cite* is a/o I.Q 
$249.95 

5/ 4500 Some as HI 35110 w/7 band 
l:Q anrl sound rlfeciv w/o es ho 
$279 95 

St 5 |t - Same as 45(XI w/ echo w/o 
vnmj cl U%ts $329 9$ 

SL 7000 - Same ai 6500 with 7 band 

FQ, echo .s, cl reels, jhiwci level 

meters $ *49 9^ 

SXf SOOQ - H channel stereo pre-amp 
studio inner, K plmno. H line, S mu 
input. 5 band 1 uiphu I Q, power level 
inetejs. $519 95 

MB I I Mill I INC i A SOUND 
SM 200 - 2 phono- lmc/2 mic in puli, 
slide controls, headphone ciixuLl ur 
monitor headphones 1 A 2 $’^9 95 
Sii\ iktJSR J in puis lor phono, hru or 
Cl), 2 mic inputi with individual alkie 
controls. Inc hides headi^hone pick with 

selckioi t* itch for milivulod 

monitoring A euemg at cas h channel, 
dual meters $165 

SMMtQftQ * 5 channel with 2 phorio/2 
Line/ 3 mic input, Slide controls lor cash 
vs i ih separate master, fade A mom tor 
sink* controls, 5 band I Q w ith l%y p.os 
switch, headphone plug with selector 
sw itch, dual meters $265 
AAMOfM - 7 channel with 4 line/phono 
inputs w ith * auto stall traturcs. tow A 
high ink input wiili talk over A fa.Mr 



ATTENTION MOBILE DISC JOCKEYS!! 


Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case 
shown on our Rack Stand Easy as 1-2-3! 



Arfp f id 
Ctl|{l fttcM 

Ai»l JEW 


Prices starting at $88* 


Single Turntable & Mixer Cases 

Carprne Msd tl #n Duty f >914 | Hu.y Duty 

Njrdsl't! Cam R«c or SjrUce | FiigM Case 

Cam mato nm Cj'0#t or 

Vnyi .jt rate 



Prices starting at $79, 


CD's Available in Any Case Style 


Doubt# flow 

Tfiplg flaw 

5 Row 

Single Rdw 

Do l bH Rew 

Triple Flaw 

Mo as Sb 

Motes 100 

Holds i6S 

Haids m 

Hoi as 37& 

Hotel 



Prices starting at $59. 


Albums Available in Any Case Style 



11* 

14* 

Diufrif Row 

HOC! 135 

HOUi 100 

Holdt TOO 


Price* starting 
at $59, 


45's Available in Any Case Style 



Prices starting at $59, 


Heavy Duly 
Polyethelene 
Travel Cases 


CD Cam 





Amjm Cam 


Console Cas 

Dyfy 9 «!iyn toty 
Fight Cart Flrjhl CiMi 

flft or Sjr'ar 
Carpet 
o [ V<ft>l L Ami Ail e 


Carp«ifl<i 

HsoihiN C a *,* 



rices starting 
at $139. 



Ul* Ho<d3 


» Cut 

? gowt 
hold 

1 

Any 

Case 

* 19 / 

ea. 




tt 

* 

m 






Cassette Cases 
Available in Any Case Style 


1121*1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


SEND $3.00 FOR COMPLETE CATALOG 


MasterCard 



VISA 
















































I Ughtcraft OlO PIOI\i(E<ER ROBOscan c -°l or> Mdlfil ^^Cerwm-Vega intetlabeam PrtoqRAM$i$TEM’ 



SO UNDZ 


516 N , Milwaukee Ave. Wheeling, IL 60090 
(708)537-8211 or 1 -800 346-EFEX 

~~1 Outside Illinois Dial 1-800-799-1029 

WE ALSO OFFER RENTAl^S*R11PAIRS 
- * RECONING (NSlAUJ\ nON 




TTMfr-l IHKiD 
if AMD MW its 
Mill. TMO 11MN& 


• Quality Rentals since 1971 

• Soundz'Pro Technicians 
available to set up and 

tear down ycr system or 
you may pick-up your rental 

HUGE STOCK SI SELECTION 
OF RENTAL GEAR 


KLS Sampler 

8 second digital 


ASK ABOUT KNIGHT MODULAR TRUSSING 


come in for a demonstration 


sTaNTon 

625 DJ Mixer On Sale 


Mixxmaster 
CD CASES 


Klipsch«, 
Apogee Speakers 


CD 90- Holds 90 CD's 


"Premium modular PA cysterns 
des gned exclusively for working 
musicians and working DJ*sV 


CD 120 Holds-120 CD's 




Discover Lightcraft! 

•Affordable 

•Mode in USA 

•Many Lighting Packages to 

• MOBILE 460 HANDS FREE 
SOUND ACTIVATED PAR 


LED display and slereo balance control Tim ml net h designed for flexibility with 3 stereo phono, & 
stereo line and 2 mic inputs The mtc channel has a 2 band pre EQ and each PCM channel hi* 
individual trim idjuic Trandormer iwitchinj and headphone program monitor switching allow the 
DJ verwTlthy 


Under $500 


Open House Every Weanesac 

Call for details on July Open House dates 
Free Pizza & Cokes to Open House Attendees 
You Must Call For Reservations 
^ Limited Seating available. 


Genesis f Lighten! ft 


New Rentals from Soundz 
- Denon Dual CD Player 
Martin RoboZap Lighting 
• Club & DJ Video Walt 

Fill out coupon belouf/or Rental Brochure 


DENON me fit) 


STaNTon 


intcHabcam P > T t° qR A mS|st€M Genesis Lightcraft JCLi -§fer Afji-IL.y IMumnrkSSl) 



















































control. 5 built-in sound cfTals vuth 
separate volume control & touch control, 
headphone monitor with selector 
*w itches. 3 Band LQ \v ]th dual meter a 
S3 95 

MTX SO U N DC RAFTS M E N 

MX3S0 6 stereo inputs plus DJ mic, 3 

phono/] inc* 3 mic/lmc* assignable EQ. 

mu 111-voltage. $1,2441 

A1X25Q- 4 stereo inputs 2 phonu/lmc* 2 

mtc/linc. i-'Q, IXI mic EQ, multi v oil:ii !v 

5630 

PEAVEY ELEXTRONICS 
CDMIX ™ 7032A 7 input*; 2 outputs; 

3-band EQ. USA Assignable ililr, 

Alps k studio-grade sliders & switches, 
t l Vphoin A', iu-li.ibie inputs; 19 ,k 4| IL 
Rack mount chassis. $249.90 
CDhffX™ 9072 A - 9 inputs; 4 outputs; 7- 
band EQ, USA. Assignable sTdr, 
manual/ auto voice over; 2 ink inputs 
with 3 band EQ; 2nd /cme/monitor 
facility; I 1 !” hi U-Rack mount chassis, 
$399,99 

RANE I 

MP24 - 9 inputs, multiple outputs, 
cfleets loops Studio grade urn A 

musier EiQ. tunable meter S1.299 

STANTON ELECTRONICS 

PMC625 - 3 phono/6 line/2 mic inputs 

5 band EQ. dual 5 segment I F ; n display 

6 stereo balance control. 19" tack 
mount, user re pi ate able cfdr. $400 
PMC 900 4 assignable PGM modules, 

I mic channel 19™ rack mounting, three 
position house EQ, User replaceable 
xfdr, transformer switching. $1,399 
PMC 1000 Commercial use 
professional mixer, featuring JX'M, high 
quality VCA. Customer replaceable 
modules. 6 Channel fully assignable. 

$4,500 

YAMAHA 

MJ10-0 Mu lib source mixer, mic cinroff 
sw itch, pan control on mic. 5-hand 
graphic EQ, phono, awv CD, tape 
inputs In addition, the MJ IIMi accepts 
input directly from l mic X I musical 
instrument such us u syntheai^ei or 
electric piano, 

MV422 - 4 mic/mstrumenMIine input 
channels with volume controls u hich sei 
the level of the respective channel within 
the overall mix, high EQ & low EQ 
controls, au* control, pan selector, 
monitor control, echo feedback control. 

LLP level meters. 


AMPLIFIED 

MIXERS 

DAVOLI OH NORTH AMERICA 
ihsemuir ISO - Inputs tor 2 I tnc\2 
Phono/CD, I Mic/lnst. Outputs; 

Master Stereo, Mono/Steieo, Tape, 
Phones. Musk Fading, Back-up Fuse, 

75W RMS p/c biitb-m stereo Amp, 

5138 

SAMPLING 

MIXERS 

til MINI ELECTRONICS 
PDM-500S- 4 Channel w/ built-in 8 
second digital sampler, 3 phtmn/5 line 2 
mic inputs. 7 band EQ, cue fdr. removable 
A assignable xfdr. 19" rack mouni. $699 
PDAt-3004 - 3 Channel w/buih in 8 
second digital sampler. 3 phono/3 line/2 
rate inputs, removable A assignable xfdr. 
buss £ treble, I9 H rack mount $551' 

KLS ELECTRONICS 
PPM 909 Iiipuis 2 phone/4 line plus 
mic. master, cue volume, H second 
sampling w/ speed control, 6 huilt-in 
Miund effects, removable xfdr S67K 

I INEAR I EC 11 

DS-9900 4 channel w/djgital simpler, 3 
phono. 4 line. 2 mic input, fader A 
cueing controls, 7 band graphic EQ, 
ECHO effect, power level mcieis. 

5.549 95 

MTX SOUNDC RAFTS MEN 
MX500 - 4 channel w/ 4 second, 4 


meuioiv hank, l6fni.4HK digital 
sampler, ^ phmuvliuc, I Ime/mic, 
assignable EQ, multi voltage 523Nil 
4 channel w 4 second digital 
sampler. 12 bn. 48K. 2 pbioa/lmc, 2 mic 
Hue, I Q. DJ mic I Q. multi voltage 
$ 1,40) 

\f X30O 5 o hi l 16 second digital 
sampler, 3 phaotVUnc, l lape/line. 2 mic, 
graphic EQ, multi voltage. $759 


PROCESSORS 

A KG ACOUSTICS 
tfiSX Ctnnptiwar/t tmilcr - Single- 
chan riel camprca&ar/limiier with I slider 
for control oi all key [s.uainetefl. High 
gain input on front panel with level trim 
E xpanded I ED display for monitoring 
compression. S trappable with another 
I63X for su-rvo compression It. 1/2 
nek design. Rock-mounting hard ware 
included. Shipping weight 5 lbs $169 
563X Hi >> Ki Jui tr Sing 1 c -ended in>isc 
reduction unit lor eliminating constant 
hiss from signal processors, samplers, 
analog tape recorders, etc Single 
channel unit with l slider for quick* 
simple setup E mm panel gain trim along 
with instrument input 11* 1/2 u^k 
design Rock-mourning hardware 
included Shipping weight 5 lbs, $229 

ASHLY AUDIO 

Cl JOE , Mono Limilci-Compressor 
$299.99 

CU2L Dual/Stereo l imiter 
Compre ssor. $4 <?93W 
CG85E - ( ompressor-Limiier/Gated 
Release $399,99 

BAG E.NDLOUPSPLAKE.K 
SYSTEMS 

ELb l Dual channel integrator, no 
delay m phase slntt to H II/. Replaces 
QSiOver A limiter, 8 - |O0H/. t F" phase 
shift, stereo or mono modes. $2,2110 

DAVOLI OF NORTH AMERICA 

lh\:t!al I-A'hti Rt vt rb K 2006 lu ho 12 
bit AD/DA coin crier. Signal to Noise; 

86dll IIHF-A), Frequency Response; 

5th 1/ I 2Kh/ !+/- 3d BE, Delay tonirol. 

IXdav Selector. Reverb, Frequency 
51,254) 

FURMAN SOUND 

Punch fo liass En Eunice me in System. 

Subharmonic processor adds bass 

PH NCI I to any DJ system. With limiter 
A main speaker high puss function. $299 

JBL PROFESSIONAL 
7NO ■ Limitcr/Compressor. Peak Aim 
Average Gain Reduction. Automatic 
f’re set Mode. Single rack space. 1/4"/ 
XLK/liamer Strip bid. connectors, $495 
J2J5 Electronic Crossover, Stereo 2- 
wav/Mono Uway, Selectable I liter 
D'ints via Plug m Uiii.b, I/4 7XLR 
uijhUs & outputs. HF level adjuM, 
tninsfonncr option, v f>25 

KUS ELECTRONICS 

PDA! 1QI Digital Siimpling Processor, 

K second sampling, power supply X 
cables included $238 

PA NASON I C/RAMS A 
WS-&P2A Sub- wivofer processor. 

Inputs; lJR, Outputs UR, sub. A full 
range sum, $3tM) 

PVS 

Hull range of Crossovers, passive A, 
electronic, 

RAHE 

. \C22 Stereo 2 way crus o\ er. 
electronic phase alignment, 24 dB/oct 
slopes, $389 

DC'24 - Combination slew limiter, 
compressor, noise gate, crossover. Built in 
crossover for bi-amp operation A speaker 
protect ton. S549 

YAMAHA 

EMP100 Programmable 16-liil Digital 
diesis processor with high density re verbs, 
more early reflections, 20-20Kh/ frequency 
reqH^ise. 100 [iresetsi voiced specifically for 
[ii.in > ,v leyfiiiaidv,\ ih, iU. ]>ercussiim, 
guitar, buss, stmnd effects & general effects 
processing, tap tempo delay, 50 user 
programniablc memory locations selectable 


14V 2tklit, MIDI ctMtirol $345 
EMP700 - Program unable L 6-Bit Digital 
Stereo FIlects Privcs^n lor 20-2tlKh/ 
frequency response* Dynamic Eflcvt Group 
ot t ers Stereo compressor/limiter stereo 
porainetric EQ, stereo enhancer, stereo wah. 
overdrive, eompfessoi graphic EQ. plus a 
Reverb Group that offers cbonjs. flange, 
pans, stereo or triple pilch charges rev erb A 
gated reverb, MR, delays. various 
combinations 90 preset \ >(i user inemones 
plus upimn RAM t aid Data Storage t ard 
$55(1 


VMI RH AN DJ SU1MH ^ 

SP1S02 - Dual 15" 3 way, I use 
pniteiled I0OOW ^sik. cuqvt covered 
$799 

El \Ci END LI n IISRI \kl R s> SUMS 
D12M Saties - Dual 12" driver, semi 
o|X'ii back design, coated vied grille. 
400-I600W <0 4 a, 60-5000Hf, 2 
internal sub chambers. I02dli, SO lbs 
$690 $844 

5/5 .Wne* U' driver, senn <r|>en hack 
design, high output compact ctiv losure. 
coated steel guile. 2(H) 8tl|W c« h U, 
4KH/-4000EU, lOOtUE 50 Ihs. $57(1 - 
$460 

St50 St'rtfs i 5'* driv e i , ported ■ n 

sealed options. htghmit|iui, maMmum 
nmd^Mii 11 "iUs tnMist ti,iu*il steel grille, 
2I)L]-H(K)W to K Li 40H/ 4tMM)Ha. 
lOOdil. 72 lbs. $544 * $748 
Slst Srnrv Uompad uibinei foi 1:1 I 1 
system. Single IH su(ier-quick driver, 
40QW m, 8 £1 (with ELF controller on > 
KOI I/, 9ZdB. 65 lbs $598 $68K 
5M7J Series 1S driver, ported i>r se ded 
options, high output, mavimum raniknn 
reflect inns.30(1-1200W Co* HU. 36IU 
200011/. 98dB* 86 lbs. $660 - Sh^t 
TA!2 Serin 2 Way l ime Aligned » 
encloviire,coinpaci-high output vtand 
m>amt, 12” driver, CT> horn tweeter, 200- 
KOOW 9Ka 70H/, l9Kh/. I03d8. 55 
lbs $690 $776 

rA t2JHSf tii’% * 12-Wuy Tmw- 
AUgncd ^ enclosure, compact high 
output, I 3 4nver. CD horn tweeter, 150 
@8a 75117.-19Kb/. KH ii|i 4(1 
lbs $546 - $594 

7415 Set'ie* 2-Way 1 iinc-Aligiied “ 
enclosure, juried-compact high output 
sunn! mount. I 5 driver CD horn 
tweeter. 200-BOOW • H it 50H/-19KJi/, 
103dB (86 Him, $916 $1056 

BOSE CORPORATION 
•io2 \Ttkiilaied Air.iy ■ I niiLls|h*akei. 
hie Illy pnrlahle hill lange. black 4 I 1/2" 
Bose® full-range dnscrv, $598 
602ft - ArticuJmed Array ■ Loudspeaker, 
portable full-range loudspeaker, black 8- 
4 UT Bose® lull-range drivers $998 
30211 Aeoust(niavs |f Bass Sy stem, high 
per fun nance system designed for use 
with 80211 Afar BosedD 402 

loudspeakers $1,298 

CELESTION 

SK I i ‘nrttp.ict/lighlwcight/|ioiiablc lull 
range system using 2 8 wnufetv with 
concentric domes. 500W etich- $590 
Slt-3 - Smaller VCflkm oi SKI, 250W 
power handling. 97dH scnsitivtiy. 12 Id 14 
mai SPL, $2 l W 

SK Compart Miniature ( elcsiion SR 
s(vcakci with unique tniiccntric l«nc 
dome design, l(NfW r [umcr handling, 7" 
hn In K I ‘ 1 ' wide * 7 .ha |- SO UMi/ 
$192 

SR -2/1000 - Coupled cavity subwoofer 
designed for (urge trunks, single 18" 
woofer. 11MH)VS power handling $950 
SR-2/400 - Same m SR-2/1000 with 
4(KlW [Hiwcr band!itig $799 
SR f Compact subwoofer using 
( Vlcstion new paraflnw design, 2*10" 
woofers* 25(t\S power handling $599 


SR-6 • Same as SR- 4 with 2 15" 
wool vis, 51 low power ha lulling ssoo 

CER WIN-VEGA 1 

l 12H - 2*way 12" cone driver system, 
|5<itt RMS 8 0,4011 IbKh/ SPI 9S 
illf $\75 

0'36A - l8"comp«Lt i■’Uk .l hunt, hnitt 

RMS, H a, 4011/ 4001U. Sin I03dll 

$8<M> 

t MPl 18 ' Junior Kirthquake 
lokled hom t[H»rtahlel 4tKA\ RMS, 8 12 
mu 30011/* 


Sih KMdll 

/7 J i si l wav 18 w . I 2 muhange 

\\stern, 3tmVV RMS. h 12 3011/ IhXlv 
SIM ItNklB vwk) 

V-tAii ( way 15" cone dnver svsieni. 
20il\V RMS 8 ii 4011/ IfiKh/ Sin 
HKMIt $500 

V'JOD - 2-wav 15" cone drivtt ^ stem, 
£«>W RMS HLL401I/ 16Mi/ SIM 
1 • K Villi S^NI 

V 35/t $-wiiy;|K cone dmci s>stem, 
Mm\\ RMS 8 U 4511/ l6Kh/ SPi 
I034B.IU25 

l 3,72 2 wav IK cone driver system, 
MOW RMS, H U, 3511/ 16KU/. SIM. 
10MB $8(81 

COM ML Nil V SOUND 
CSX70 J way full range w/ EE4*12\ 
ME 2-2", HE 3-IV. 1 Power hand ling 
6(8l\V RMS, FREQ 4511/- IKKEi/. imp 
4 |j. 1 *5 lbs $1,258 
CSXtiOtl SidiwiHifer wMcm l used with 
<'5X701 4 IV with l P/HP filer IS.wei 
hai id ling (8X1WRMS.IREQ 1511/ 

8(K HI/, imp 4 LI 150 Ihs 

CSX57 - 3-wav w / LF 2-lJVMF I I \ 

I IT- l -EVT Power handling: 300W 
RMS. iiiip. I U. I Kl (,) 41 Ml/ 18K11/. 

I III lbs, $747 

(’.VV5oW IK' cumpacl vubwiKiler 
sv sh in featuring mtenul 15011/ 
crossnv cr w ith dual high pass mil puis 
Power handling ?0(A\ RMS imp. 8 Ll, 
100 lbs $766 

CSXJS 2-way w/ 15 woufer A Emrn 
tweeter Power handling I 5ti\V RMS. 

\ RI Q no I 8 ,i M N i If /. imp H LJ. 48 |bv 
$489 

DAVOLI OF NORTH AMI RICA 
no 2 wav, 8(1 l SOW 6S 
14,5181 11/, K U $598 
Httztm*250* 2-wuy. I 30-250W, 55 
20.(881 II/. 8 12 $928 
HiKon-400 - 3-way* 220 400W. 40- 
ZtUKMJH/, 814 $1,098 
Tati / 2 way, 1181 JfiOW, 60 16.000 
H/*Kil $hj4 

Tag t?5 - 2 way, 120 220W 48 18 IMKI 
M/, 812. $848 

Tati RM | way I 70 2K0W, 45-203KMJ 
II/, 811. $1,358 

0X125 - 3-way, I20- I80W, 50-18.000 
11/. 812 $963, 

DK2m - 3-way, 150 250W. 5fl 21MMKJ 
II/. 8 U. $1,615 

DK250 Uway. 1K0-300W.45 21MNH) 
H/. SO, SL398 

DK350 - J-way, 250*4(M)W, 60 IK.500 
14/, 812 $1,677 

Exltndfr Bus* EM. 320 ■ I wav. 250 
400W, 25-25011/, 8 £1 $1359 

X itJi r - \t>t>t 6j f'/3 2 vs a v I() 1 4 J\5 f i s 
16.188) H/. K L2 $736 
Aiutnnpnt 100/25 - 2 way /5 |50Vv , 
55-17.000 H/. 8 0 $744* 

Wrm/frif IWQ 2 way Ktl IfdlVS 
50-17.000 It/,8 12. $875 
Audit * 24W.1S X way, 180 M * J W, 
45-20.000 II/, 8 It $1,475 

I Q! Tl 3 SOUND iNVESTMi.N I S 
SUSP fp.itic K" 2 way. fluid cooleJ. 

2i kAV'. black carpet, handle At grille; 16 
lbs $229 

SlllOP (iane 10" 2-way, fluid-cmilcd* 
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225W* bl.iv k carpel, handle & grille, 23 
lb*. $299 

SHtOPM Gane Hr 2 way monitor, 
same as SHI IIP. $299 
SHI2P - Dime 12* 2-way. fluid-cooled* 
250W, black carpet. handle & grille, 2H 
lbs $399 

SHI2PM Gane 12 2-Way monitor, 
fluid-coaled, 250W. black carpel, 
handle & grille* 26 Ihs. $399 
/>/ 12 - Bond power-cooled 12' co- 
alia I trape/uid. Actively cooled, 
handles. 'Speakon cumtcctofi, Matk 
tentmed paint, grille, 62 lbs, $2,495 
DF 12 M Bond power-cooled 12* cu 
axial monitor, Actively cooled, handles. 
"SpeakotT connectors, black textured 
paint, grille, 60 lbs $2,495 

GEMINI SOUND PRODUCTS 
MB 150 5-Way Tweeter Box, 7flW 
RMS, $115 

MB 160 - 5-Way Tweeter/Horn Bor, 
HOT RMS $132 

MB ISO- 2-Way System, 65W RMS 
$1K4 

MB360 - 2 Way System, 85 W RMS 
$207 

MB 365 5-Way System, I00W RMS. 
S237 

MB 380- 4-Way System, I SOW RMS. 
$274 

MB 410 4-Way System, I SOW RMS, 
$262 

MB 4t$ -5-Way System, ISOW RMS, 
$292 

MB 425 - 5-Way System, I75W RMS, 
$359 

\tn-4 75 4-Way System, 175W RMS. 
$39I 

3 tfi-^50- 1 Way System, 275W RMS. 
$480 

MB 565 - K-Way System, 300W RMS. 
$556 

GRUNDORF 

GAD GT- 1520 * I rupc/oid, 2- way. 15" 
woofer, 2* horn. 8 U 6O0W RMS, 40- 
18.000 Hi* All birch, textured pami or 
carpet, $1,312 

GAD G7V5/0 - TrapesoUk 2-way. 15 
woofer, I * horn. 8 U, 3O0W RMS. 40- 
18,000 11/ Alt birch, textured paint or 
carpel- $919 

GAD KR-3 3-wav, 15” woofer, horn 
mid, bullet twcetcr. 4 Q. 200W RMS. 
40-29,000 H/. carpet covered w/ steel 
grille. $579 

GAD 0-10/4 3 w ay t 2x 15" woofer, 
2x7" speaker mid, I ' horn & driver, 4 
U, 600W RMS, 40-19,000 Hz* carpet 
covered w/ Med grille. $1,398 
Jterfaf // ST-152 - Trapezoid 2* way full 

1 wipe, I "■ ’''i. ■*. ■ Ier. I' titanium .Jri.e A 
horn, 8 O, I SOW RMS, 40-18.000 Hz, 
carpet covered $419 

Serif,i // D-JH - 3-way toll range* 15" 
winder, H" mid. bullet tweeter, K U, 
I50W RMS. 40-20.HOH Hz. carpet 
covered, $479 

Series It ST 1ST 2-v%as full range, 15" 
woofer, 8 a 150W RMS, 50-16,000 
Hz carpet covered. $339 
Serir* It ST JO -3 - 3-way full range, 

2 x. 15" w oofer, 1 titanium driver & 
horn, bullet tweeter* 4 U 300W RMS, 
40 20,000 Hz. carpet covered. $698 

JBL PROFESSIONAL 

MR802 - 12-"2-wa% Simp Monitor, 

2511W Com. Pgm. SI IU™ L F. 
transducer, Bi-K width" horn* titanium 
diaphragm driver $575 
MR805 - \ 5”, 2*wuy Stage Monitor, 
zsnw rum. pgm $,imc ,i% above $650 
MR822 12", 2-way Compact Speaker 
System. 250WCent. Peru Same as 
above. S550 

MRR2S - 15“'. 2 way compact Speaker 
System, 250W Com. Pgm Same as 
above. $595 

MR826 15", 2-way Horn-Loaded 
Speaker System, 250W Coni. Pgm, 
Same as above, $695 
MR8J5 * 15 H , 3-way Compact Speaker 
icit), 25 OW Com Pgm Same as 
above. $77.5 

MR8M- IN”, 3-way Speaker System, 
2503V Cunt, Pgm, Same as above. 5895 
MRS 15 - 18", Bus s/Suhwuofcr System, 
300W Cent Pgm. SHG™ L.F. 
transducer* steel grille Tolcx(£ tmish, 
trapezoidal cud. $675 
\fRS18 15”, Buss/Subwoofer System, 
30t)W, ( out. Pgm, Same above. $145 


SR47U4 - 15"* 2 way Stage Monitor* 6U0W 
Coni, Pgm. VGC™* I*R transducer, lit 
R-idial V horn, titanium diaphragm driver 
$TBD 

SR47I5N - Dual 15*. Bas s/Sub woofer 
System, I20OW 0*11* Pgm VGC™ 
transduce is. carpel finish trapezoidal 
enclosure, steel grille. $1,050 
\R47fx - is*. BuWSubwoofer System. 
600W Com. Pgm, Same as above. $895 
SR4722 - 12". 2-way Compact Speaker 
System, 60QW Coot. Pgm VGC™ L F. 
transducer, fti-Kadia! • barn, titanium 
diaphragm driver. $850 
SR4725 15“, 2 way Compact Speaker 
System, 6QGW Coot Pgm. Same as 
above. $1,050 

SR47J2/+SR4732N Dual I2 “, High 
Power 3-way Speaker System, 1 200W 
Cont. Pgm- *Tri-amp only, VGC™ L.F. 
Transducer, Hi Radial “ hum, tUanium 
diaphragm driver, SI ,H5U - $1,695 
SR4735 - 15". 3-way Compact Speaker 
System, 3U0W Cont* Pgm. Same as 
above. $1*05(1 

SR4738 * I8 n * 3-way Speaker System, 
800W Cont. Pgm. Same as above* $1,550 
Control 12 Sr 12% 2-way Compact 
Speaker System, 2DOW Cont. Pgm. 
Polystyrene Molded Enclosure. Wall/ 
ceiling/stand mount access. $795 

MBT LIGHTING & SOUND 
RMS9!2H/EV9f2H - 150-200W RMS <& 

8 a $325 - $550 

RMSVt5H/EV9I5H - 17CL200W RMS # 

8 12, $415 - $640 

MTX SOUNDCRAFTSMEN 

PRO 2t5 - Dual 15 “ 3 wav 400W 

RMS JO yr warranty. S799.95 

PROII5 - Dual \r 3 say 2CX1W RMS, 10 

yr warranty. $699.95 

PRO 210 Dual 10“ 3 way 300W RMS, 

10 yr warranty, $499,95 

FANASONIORAMSA 

WSA m/WSA*2Q0/WSA 240 - Hi 

pressure resin endoxures, compact hi- 

power, 8" + bom, 12* + horn/di iver, 12” 

subwoofer. $300 - Sfi50 

WS,\ S^J/USt 1 ^9 - Mid-hi CtunponciiK 

system, snh-wtxder component system, 

hi-kvel quality sound, system 

componenli;, m idulur. compact. $600 

$740 

PRO SYSTEMS 

TP 121 - 2-way full range speaker 
system* 12 with lYoSystcms 4690 horn, 
only 29 lbs. Response: 8011/ to ZOKhz, 8 
U. sensitivity 99dU. 25dSk program' 

I23W cont. 1225 

f P-f$I - 2 -way full range speaker 
system, ProSystems 6015 15" speaker* 
4410 ounpressiim horn. Response: 50H/ 
io 20Kbz H U, wnsidviiy 99 dli, 300W 
program/150 W coiiL 5320 
FP-25t - 2-uii} full range speaker 
system. ProSysiems 6015 speaker, 
4640Tilanium driver w ith 4714 horn. 
Response: 15H/ ■. INKli/. s 12. 
sensitivity 99dB, 3(MIW Program/150 
com. $398 

FP'181 • 18" subw oofer with passive 
crossover, fibiclite construction, only 61 
lbs. Response: 20H? to 250117. K Q. 
scnsiiivity 96 dS, 500W progrnm/250 
cont. 5398 

FP-DSt - Dual 15“ subwoofer enclosure 
with passive crossover* fibre!ilc 
conilnictiun, only 63 lbs. Response: 

25Hz u> I Khz, 4 lj, sensitKily 102 dB^ 
60CW program/300 coni* $398 

RENKU5-HEENZ 

QURF 2 - Full range coaxial speaker 
(tripod socket standard). 200VV n Q, 

high frequency, 1" driver, low frequency. 
157 60 to 17Kh/.. $750 
QUBE 3 - Full range 3-way speaker, 60 
to l7Khz (iripod socket standard). 3LKJW 
@812. I 1" high freq, driver, 2 8" mid 
cone woofers, t 15' low freq woofer. 

S^XHJ 

TSC C- t - bull range 3-way, 7(4 m 
20Khz ( trapezoidal cabinet, high 
frequeiMrv coaxial mounted via “pwr 
fold" coupler* 1000W @ 8 U. 2 r high 
Trcq. drivers, 1 1(T mid freq. cone 
woofer, 2 12" freq. woofers. S3J50 
TSC C 2 - Subwoofer, dual trapezoidal 
horn loaded, 800W < L 4 Q, 18" woofers. 
$2,242.50 

SR-4 - bull range coaxial 2-way speaker, 


80 to 20Khz (tripod socket htandaidj, 2 
1" drivers coaxial nit mined via +, pwr 
tt»M' t iHipler, 2 I" high freq. drivers* I 
12 freq. woofer, $L80U 
LR-lA * Subwoofer, single 18” 
subwoofer, 3U0W <h 8 £1 St*133.50 
LR-2A - Subwoofer* dual 18" 
subwoofers, 6(H)W ri 4 D S 1.752 

SOUNDTECH 

USI2T ■ 12" 2-uay with horn loaded 
suhd state tweeter. I60W RMii/3tXJ 
peak* 38Hz 2(JKhz* UJOdlJ SPL. $230 
USi2 - 12" 2-way with CD horn 
tweeter, I60W RMS/300 peak, 38Hz- 
2UKh/. 101 dll SPL. $300 
USt5 - 15 ' 2-way with CD horn 
tweeter* IG0W RMS/300 peak* 35Hz- 
2()Khz, 101 dli SPL* $380 
USJHtOC - 18" cast frame woofer, 10" 
midrange. CD horn tweeter, 25Hz- 
20Khz, 410W RMS/800 peak, lOOdB 
SPL. $750 

USJtSC - IK" cast frame subwoofer, 
300W RMS/600 peak, 30Hz-1200Hz, 

99JB SPL. $400 

US2I5 - Dual 15" subwoolcr. 300W 
RMS/600 peak, 35H/-2000H/, l02dB 
SPL, $400 

RTtS 15" 2 way with large radial horn* 
I 'Titanium compression driver. I90W 
RMS/300 peak, 3BHz-l7Khz. I02d& 
SPL. $480 

/?/5 Dual 15 ". 3-way, 1" Titanium 
compression driver on n rotatable 90° 
by 40° CD Itorn, dual solid state horn 
hmded tweeters, 660%' RMS/1200 peak, 
35H?-20Khr. 150tlB SPL. $995 

YAMAHA 

Si THU - 2-way 70-20Khz, I50-300W 
@ 8 a $250 

SIIOPH • 2-wa\ 70-20Khz* I50-300W 
8 £2, $295 

SU2PH 2 w ay b0 20Khz. 2W400W 
& 8 12, $195 

SIt5iil - 2-way 50-16Khz. 200-400W 
@ 8 12. $325 

SI tSMTH * 2-way 50-20IChi* 200- 
400W @ 8 a $350 
Si 2 - 2-way 65-20Khz. 8CM60W t* 8 
£4.* SI25 


EXTRAS 

AMERICAN DJ SUPPLY 

$C-System - Low voltage swdeh system, 

8 channel 15 amp sw itch system for 
lights, S channel comes w uh sw itch 
center, power supply & iklav pace. 

$169.96 

LTS-I - 12' heavy tripod, black alIodized 
aluminum, conies with tuft bar & 2 >idc 
bars with support arms. $189 
LIS*6 -1 npod Stand 9' Lxt. Black Steel, 
light stand with cross bar, S94 

COMMUNITY PROFESSIONAL SOUND 
SYSTEMS 

RS220SC- SystemComroller dedicated 
for use with RS220* Single Rack Space. 
$749 

FURMAN SOUND 

PL S/Pi. PLUS Power Conditioner & 

Rack Light Modules. PL-8, 10 Amp, 

PL PLUS 15 Amp. Twin didc-OUL rack 
lights with dimmer* spike &. Rl ; filtering, 
master switch for entire ruck. I J L PLU S 
h;rs At line voltage meter* $159 S229 
AR tl7/AR^PRO AC Line Voltage 
Regulators AR-117, 3 5 Amp: AR PRO, 

3IJ Amp, Basic power conditknmig l>lu^ 
voltage stabilization. AR-PRO cun accept 
any voltage from 88 io 264, for truly 
worldwide rtiobility! $549 * $2,295 
W-40 - Stereo System Monitor. Twin 
LED type V r l ^ meters that can monitor 
line levels of amplifier power output 
levels. 3 line level choices & power out 
choices* set by switch matrix. $249 

GLMIN1 SOUND PRODUCTS 
PV9f-20 - Preampliller* single space, 19 H 
EIA rack mount. Bass & Treble controls, 
auxiliary, inner, CD & phono inputs, low- 
cut. mute, mono & loudness buttons, tape- 
monitor. $299 

LINEAR ! Lt H 

2X-80Q - Sound Effects Box* 1(1 sound 
effecix. 2 machine guns. Target, laser, 
lexer gun, do^ hark, siren, bombing, 
thunder* emergency, compact size. 

$159*95 


TURNTABLES 

AMERICAN DJ SUPPLY 

ADJ 777000 Variable speed direct 

drive turntable. $399 

GEMINI SOUND PRODUCTS 
XL-BBtmL miO - Belt Drive Serai- 
Automatic Turntable, Siart/stop button* 
strobe, pitch control* removable 
I lead shell, cailridge inc lulled* S-shupc 
tone unit, aluminum planer. $175 - S2 7 6 
XL-DD5QII/XL- 1800Q It - Direct Drive 
Fully Manual Tunitsblc, Suirt/suip 
button* strobe, pitch control, reran vahlc 
headshetl. S-shape tone arm, XLR lamp 
adapter, aluminum platter. $380 - 5550 


MBT LIGHTING & SOUND 
PC' S00 - 19 rack mount pow er center, 8 
channel power center with lighted on/off 
rocker switches for each channel, circuit 
breaker & 6‘ power cord. Sh5 
PS SL S L grounded Edison AC outlets 
4 switched* all outlet are circuit breaker 
protected, on/off power swuch in Iron! 
panel, 6 loot 14-3 power cord with 11 
grounded plug, standard 19" single ritek 
space mminu $165 

SOUNDTECH 

Stthuti t - 2 channel passive crossover 
for adding subwoofers without bi-amping 
120Hz, 12tlH per ociave. 400 W RMS 
5200 


LINEAR TECH 

/ID-7600 - Belt drive DJ turntable* solid 
cast metal plate, strobe light, pitch 
control, pop up tracking light, ami skntc 
control, audio technics cartridge 
included. $249.95 

DO 1700 FTotcssionul DJ direct drive 
turntable, solid cast metal plait, strobe 
light, pilch control, pop-up tracking 
light, atni skate control* hi torque, audio 
lech men cartridge include, 5299,95 

MBT LIGHTING & SOUND 
DJ-i9iH) - 2 speed full manual direct 
drive turntable, wow 4c flutter - less 
than 0,15% WRHMS* pilch control 
+-3 f i- minimum. -Jarring torque more 
than 650g.em, sinrt braking time ■ less 
than I second, static bat, S-shaped tone 
ami vs nli detachable head shell. 5295 


STANTON ELECTRONICS 
DJ SUP MA TS - These nuits arc 
manufactured from a resin treated, glazed 
urethane material vwanti static properties. 

$9,95 


fWJ/,7 The most popular 

stereo cartridge for the professional 
Freq. response 20-18Kh/, output <P 
I Khz 1.1 mV/crn/see +1-1/2 dB, tracking 
force, 2-5 grams, elliptical tip, $138 
500AL Cartridge - Workhorse uT the 
professional industry Ideal for the DJ 
who is demanding on his equipment. 
Freq. response 2U-l7K)u, output @ 

1 Khz 1.0, tracking force 2 5 crams, 
spherical stylus tip. $74 
5QQAL MV C Hariitgcs Matched pair ot 
500ALL that are tested to have same 
output level, channel sep & frequency 
response. $156 

68QEUMP- Matched patrol fitOEL’* 
that are factory tested tit have the same 
iHitpot levels,channel sep.nations & 
frequency resj>tuise, $ 192, 


( Doming October 1 sr 

MB ’s Annual Lighting & Effects 

Directory & New Products Tests 
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LIGHTING MICS MISC. DJ MIXERS CD/CASSETTE AMPLIFERS SPEAKE 





FREE 


FOR 

Ibki 

NGS 



CATALOG 


• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 

Call now for a free copy of our 52-page professional catalog. You'll 
find a huge selection of name brand sound & lighting products at 
discount prices. 


V12-B 

2-Way Speaker 
Your Cost 



$225 



r— 


B36A 
18* Bass 
Speaker 
List S800...C ALL 




RAMSA 


WS-A20C 
Compact Full 
Range Speaker 



Electro-Voice 
S-152 Compact 
15 Two-Way 
Speaker * 
List $596. CALL 1 





, 


Raw Frame a 
Spakers A 

Woolers, Homs, 
Tweeters, 

Drivers 

Crossovers Save 




At 


__ AB SYSTEMS 

AB-600A Amplifier 
540 Watts Power 

Your Cost $499. 



RAMS* 

Amplifiers 
4 Models In-Stock 
All at Discount Prices 



QSC 

MX*700 Amplifier 
600 Watts Power 
List S800...CALL 



QSC 

MX-1500 Amplifier 
1000 Watts Power 
List S1100...CALL 



Crown 

Power-T eeh and 
Power-Base Amplllters 
In-Stock ..Save 



Electro-Voice 
7300A Amplifier 


800 Watts Power 
Call For Special 


Denon 2000F 

Dual CD Player 

• Instant Start 

• Speed Control 

• Easy Cueing 

• Pitch Bending 




List SI 250 . CALL 



Technics 

i sorrier sf W.K* wi 

PG-100CD Player 
Your Cost $129 





Lb' 1 MV” CD-22 
Dual Rack-Mount 
CD Player 
List $1895....Call 


JVC 307 

Dual Cassette w/ pitch. 
Music Search 
List $260....Call 


TASCAM 

112 Rack-Mount 
Cassette Deck 
| List 56 -9. CALL 


PMX-12 
Compact DJ Mixer 
List S I 99 $109 

Genesis 

Pro CD 4 Turntable 
Cases 

From $280. 



PMX-100 
DJ Mixer w/EQ 

US ‘ S227 *1QQ 95 

Your Cost $139. 



PMC-625 
3-phono, 6-line, 2-Mic 
Inputs. Save 



4 4 i « I f '*'* • ' 
* 


■SElKmi? PMC-903 
New Club Mixer 
List S1399....Caii 




blcimp^j DJ-7500 
Pro Club DJ Mixer 
12 Stereo Inputs 
List $1459. ..CALL 


L‘7-V>l MP-24 
Pro Club DJ Mixer 
9 Stereo Inputs 
List $1299...CALL 




Technics 

Pn-v mrKTt* wund 

SL1200MK2 Turntable 

Your Cost $399. 



■ _ w 

9® Turntables 

from only Si t 2. 

BD10, DD20, DD50.1800 


3* 

rgsi.ix n m 

Cartridges SI 8 to $48 
NeedlesS 9 to $22.50 
Slip Mats $5.95 




gsiiivii hi 

Cueing Headphones 
With or Without Mies 

Ff o m $39. 95 




SM-58 Mic’S 
only $99 




SM10L MiC's 

on| y $35.36 


Wireless Mic 


From 
Hand $249 
Held 





Lavalier 


Head 

^SAMSON 





Jewel 

Sound Activated 
Lighting Elfect 

List SI 99. ..CALL 





Lasers 

6 Models In-Stock 

From Only $219. 


|Roboscan 

Intelligent Lighting 
Systems 
In-Stock.Save 






KARAOKE JVC CD+Graphics 

CD Sound Quality plus Words and Graphics 
on Your TV In-Stock., under $700. 


RoboColor 

Intelligent Effects 
Lighting 

List S365... CALL 



Beamer-600 

Sound Activated 
12-Beams Rotate 
List S549....CALL 



Strobes 
Spinners, 

Color Wheels, Pin 
Beams, Rope Lite 
Guaranteed Best Prices 




IP 

Fog Machines 

EZ-1000, F-100, F300, 
Btoard, 4 Fog Juices 



PC-100 

8-Channel On/Off 
Controller 

Your Cost S44.95 



r : : i mi 

mm 

1 

tit iint 

III 

ft 

tint 

1111 

ifttl 

* 

1 . k ■** “. -V i 

- • 

m I 


Light Controllers 

28 Models In-Stock 
From $45 to over $3500 



ALTMAN 

Follow-Spots 
w'Zoom Lens 
Your Cost 

$399.1 



18 Models 

Dimmer Packs & 
Relay Packs 

From SI50 to SI800 


LIGHTING VIDEO 

VHS Tape shows over 50] 
effects inaction $14.95 
indudes shipping 


ORDER TOLL FREE 

1-800-945-9300 

OR CALL (714) 530-6760 • FAX {714} 530-8046 
CALL FOR OUR FREE 52-PAGE CATALOG 




PRO SOUND 
& STAGE 
LIGHTING 


OUR 16th YEAR ! 



In So. California, visit our 

SUPERSTORE 

13110 Magnolia St, 
Garden Grove, CA 92644 

(Minutes from Disneyland) 


















































































































































































SOUND 
IDEAS, INC. 

Don't be fooled by all the hype in other 
ads- Sound Ideas is still number 1! Only 
we can give you the combination of 
low prices, huge inventory, and fast 
service. We stock all kinds of Pro DJ, 
Karaoke, Lighting, Sound and Video 
equipment. If you don't see it in our 
^^ad^jv^j^^all^^^ 

REPLACEMENT LAMPS 


1-11 pieces 


12 and up 


4515 

$5.95 

$4.95 

4405 

6.25 

5.95 

4535 

7.95 

6.95 

4435 

7.95 

6.95 

BRL 

5.60 

4.60 

BTL 

21.00 

18.00 

DRA 

15.00 

13.50 

DYS 

11.95 

9.95 

EGG 

32.00 

29.00 

EHD 

27.00 

24.00 

EHG 

29.00 

25.00 

EHJ 

6.75 

5.95 

EVD 

11.95 

9.95 

ELC 

10.95 

9.95 

EVA 

7.50 

6.75 

FEL 

22.00 

19.00 

FCS 

3.20 

2.50 

MSR40Q 

385.00 

359.00 


LASERS! from $229.00 


calf for more info! 


Stanton 680EL 

Cartridge w/2 styli 


KARAOKE 

ON VMS TAPES! 

Works with any 
VCR! 7 songs on 
each tape with 
video and 
on-screen lyrics. 

Many songs 
available- call for 

list. 

ONLY 

19.95 each 


12" karaoke I Helicopters) 

DISCS: $89.95 


28 Songs on each 
disc with video 
and on-screen 
_ lyrics! _ 

Foggers! 

Martin JR700 $359.00 
F-100 Pro CALL 
ADJ FM-300 $299.00 

CD Players 

WE CARRY: 

Numark CD6020 Dual 
Den on DN4000 Dual 
Denon DN2000 Dual 
Stanton CD-22 Dual 
Tascam CD-601 Pro 
Technics SLP1200 Pro 
Technics SLP1300 Pro 

Call for our LOW 
price! 


4 Lamp 
6 Lamp 
8 Lamp 
10 Lami 


SI 29.95 
S179.95 
$229.95 
$299.95 


Mirror Balls 


NEW! 

JEWEL- SOUND ACTIVATED 
LIGHTING EFFECT 

ONLY $149.00 


Premium quality, real 
glass mirror balls with 
beveled edge mirrors. 

8 inch bail 
10 inch ball 
12 inch bail 
16 inch bail 
20 inch ball 

call for larger sizes! 
motors optional 


$35.00 

40.00 

45.00 

99.00 

145.00 


SOUND IDEAS, INC. Order Toll Free! 1-800-543-6434 

3671 Karl Road Columbus, OH 43224 (614) 263-3720 FAX-(614) 263-1823 

































































































Advertise in Mobile Beat's SHOWCASE! GREAT RATES for dealers and Dis is just S24.75 Per Column Inch (2-1/4' wide by 1 * high, minimum ste is 2') or SI per word (25 
word minimum). Payment must accompcny order. Deodiine for October / November issue s August 21 For more information cdt NW Buonaccaso at ('lot 5S& 
OILS--- 



D J SUPPLIES 

MOBILE LIGHTING 
NIGHTCLUB LIGHTING 


DJ DISTRIBUTORS 


“Make us your last call - Well beat the price!" 

Pioneer & Nikkodo Karaoke * Gemini « Stanton 
Gem* Samson * Ness * Lineartech * American im 
Denon * Ultimate Support * TPR Lighting 
Martin / Lampo * Laservision • Lightcraft 
Knight * Furman • Red Line Laser * Bi Amp 
Electroforce * Meteor - Calzone « Crest 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 


CALL TO GET ON OUR 
MAILING LIST! 


P.O, Box 45 

Williamstown, NJ 08094 
1 -800-835-5506 
1 -609-232-6222 


THE COMPLETE JEWISH RftRTY CD 


Horas • Linedances • Ceremonial • Specialty Dances 

Every song you will need for a succesful Bar/Bat Mitzvah, Weddung or other occasion. 
Includes: Hora Dance Medly, Hava Nagilia, Ose Shalom, Dayenu. Dodi-LI, Simon Tov, Chosn 

Katie Maze! Tov, Mezinka, Mayim Mayim. Yesh, plus many other 
If you do just one Jewish affair this year, this CD is a must! 

Produced by Disc Jockeys for Disc Jockeys! 

VISA AND MASTERCARD ACCEPTED 

TO PLACE CREDIT CARD ORDERS OR FOR ADDITIONAL INFORMATION CALL: 



(215) 947-6935 


FOR MAIL ORDEHS 

MAKE CHECKS PAYABLE TO BOBBY MORGANSTEIN PRODUCTIONS 
3736 WHEATSHEAF ROAO, HUNTINGTON VALLEY. PA 19606 
ADD S3 FOR POSTAGE A HANDLING 
ALLOW 2-3 WEEKS DELIVERY 


7”--VINYL--12” 


Cusstfttos Cant bo DJ od - CDs can bo too oipofisivc 

VINYL IS STILL AVAILABLE! 

||M * T &V-!u ♦ 12” lDump*liei $4.39 * 7” (Import) 
Wt 1 fcpreiwlilr in hard In fluid 7" title* '■m h ns; 

7” JUMP -KltlS KROS8 -II M 
r KNOCKIN’ ON HEAVENS IMKIK - li S’lt %4M 
7" GOOD STUFF - E4Si * *09 

Write for list and further irifnrmnlmu; 


VIMS 


Music Manauement Service, Inc, 

1-1411 l^iiierMfin Avonui 4 - Mc*Lruii t V V 21! Mil 


DISC JOCKEY 

S 




800 - 486-0030 


Ask for Jim Kingston or Carol Bird 

Provides: 

$1,000,000- Liability 
$5,000 - Equipment coverage 
Optional Limits Available 
Premium $525@ Year 
Insurance Co. Rating A+15 


NEW ENGLAND SPEAKER 


\ 


HOME OF THE 
SMILING WALLET 
8, l 'l_TWS" PRICING^ 


is our name 

AUDIO 

is out game 


AMPS/SPEAKERS 
PROCESSING 

AB INTERNATIONAL - CERWIN VEGA 
CROWN -QSC - ASIII.Y- EV - JBL-EAW 

D.l MIXERS 

FURMAN - GEMINI - NUMARK - RANH 
I INEARTIiCEl - UK1I 

LIGHTING 

ETA - UGHTCRAFT - STAGECRAFT 

MIKES - CASES - STANDS 

v and much more! 


Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST,, STONEHAM, MA 02180 

( 617 ) 438-1786 
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UNLIMITED SOUND AND LIGHTING 


WE Can Help YOU 
Make Money! 

If you want to 

beat out the competition, you 
need quality equipment. .. 

USL can help you be a success! 

• We Are An Audio & Lighting 
Company ... Run by DJ’s To 
Service DJ’s 

• We Sell Only Quality Equipment 
and Never Sell You Short! 

Call today For a FREE Catalog!! 

( 314 ) 781-3665 

7370 Manchester Btvd. * Suite 14 • St. Louis, MO 63143 


FREE 
PIN SPOT! 

WITH THE PURCHASE 

of 6 PAR 36 pin 

SPOTS THROUGH 

September 10,1992 



SCRATCH BETTER NOW? 


APOLLO DJ'* 5100 R STREET LITTLE ROCK. AR 72207 


GORDON MUSIC 

The Pioneers of KARAOKE 



Huge Inventory of New and Used Equipment 

Every major brand of Pro Audio accessories in Stock! 

Hardware & Software (discs) * Wireless Microphones * ( erwin 
Speakers * Crown Power Amps * JBL * AB Amps * Numark 
■n-r | * Electro-Voice Microphones & Speakers * 

I )Js! 

Here’s your chance to now get involved with the profit and money-making 
Karaoke! PIONKKR KARAOKE SYSTEMS IN STOCK- READY TO SHIP! 

® Call NOW! 508-753-8724 

Ask for salesman #9 - Ken Duquette 


Gordon Music 


3 LOCATIONS! 

484 Main Street - Worcester, MA 
333 Main Street ■ South bridge, MA 
177 Main Street - Fitchburg. MA 


VISA / MASTERCARD I AMERICAN EXPRESS / DISCOVER 


HIGH ENERGY I 

LIGHTING I 

MOBILE DJ 
SOFTWARE 

| New • Used • Demo | 

Free demo disk OH 

Fog Fluid - $19 Gallon 1 

Download from BBS 

Tripod - $62 1 

Jo Jo Pineau 

24 Lens Beamer - $388 I 

Entertainment 

1 FREE CATALOG 1 

5812 Betlamah NE, Dept. 3 


Albuquerque, NM 87110 

800 880-0883 I 

505-255-5555 (voice) 1 

_ _1 

505-255-5521 (data) 


NOUVEAU LIGHTING 

The new name in nightclub LI DJ lighting & sound 

Special Effects □ Lasers LI Fog Machines J Rainlites _J Rope Lighting 


WHOLESALE PRICES 
ALL MAJOR CREDIT 
CARDS ACCEPTED 


DJ Consoles J Mirror Bails □ Helicopters LI Lamps 

CALL FOR OUR FREE CATALOG 1-800-243-9797 


IN NY CALL 
(516) 293-0075 


DESIGN - SALES - INSTALLATIONS - SERVICE - EXPORT 













































Everyone talks about it,. Everyone wants if.. 
But, can you afford it? 


YES!!! 


fhe American Disc Jockey Association can provide 
von with $1,000,000 in liability insurance »iml $15,000 
in equipment coverage- including records, tapes CDs 
- far 52^. Additional equipment insurance available ai 
18 per 51,000 over 510,000. Liability or equipment 
only offered separately. Call 8(MV355-MKiO. 
*Pmgrmi amiable to members only! 


* 

* 

* 

* 

* 

* 

* 

* 

+ 

* 

* 

* 

* 

* 

* 
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MORE PROFIT! 


BETTER GIG! 


Doub/e your /nvesfment 4 
increase your referrals with 
™PARTY HOST 
DJ SUPPLIESr 
Over 100 items guaranteed 
to get your dancing guests 
more involved in the party. 


The Party Pack Includes: 

,V Hawaiian lets ,V Wraparound sunglasses 
,YInflatable guitars JV Louvered sunglasses 
'< Inflatable saxophones -V Neon sunglasses 
'< Inflatable microphones > Bright Maracas 
'< Beachcomber straw hats '< AND FUN!!! 


CALL FOR MORE INFORMATION! 

(201) 661-1014 □ (718) 447-2371 
*A division of ACEnlertainment, Inc. 




* 
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THOUSANDS OF TITLES 



We have the songs you need for weddings, graduations, birth¬ 
days, reunions or any special occasion - - 
Available how YOl want it—onCI), cassette, nr 45 rpm records. 



These hits from the 1940’stolhc I990*sare the original versions 
by the original artists. We feature all t\ pes of music including 
many hard to tlnd titles so you can till all those special requests. 


Call, write or FAX for FREK l),l CATALOG 
AMERICAN PIE 
P.O. BOX 66455-MB 
LOS ANGELES, CA 90066 
Phone (310) 821 -4005 Has (310) 823-3389 


~ FAST! 

RELIABLE SERVICE! 





0 


GET ON OUR CASE 



GENESIS CASES AVAILABLE FROM STEEL CITY DJ SUPPLY 

CALL TOLL FREE 1-800-786-8997 _ 

(412) 882-8997-2000 BROWNSVILLE ROAD, PITTSBURGH, PA 15210 > 



SPECIALTY CDs ON SALE - CALL TO GET ON OUR MAILING LIST! 
“DJs DO IT WITH 12 INCHES” T-SHIRTS ONLY $12 
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Outstanding Prices - Best In The West! 


DK Karaoke 

Complete or Partial Systems 


Let Us Build Your Cases For You! 




The 




Visa & Mastercard Accepted 

1-800-WOW-D JAY 


3864 Park Drive, Suite 6 ★ El Dorado Hills, CA 95762 
FREE 13 " Color Monitor with Karaoke System Purchase 




WE'VE HUNTED DOWN 

SOME HOT NEW 
MUSIC PRODUCTS 



hours 


Disc Jockey Supply 

241 East Ma n Stieet/SLile 182 

W*aineM MA 01086-1633 

1-600-782-3033 Fat {413) 56S-54/3 
Calf, write or fax for five brochure 




Cjn&fPowete 


ENTERTAINMENT 



V:' *:■ 1 



lATER DKiS 
NG AT $79.95 


NAMES YOU CAN TRUST AT AFFORDABLE PRICES 

Authorized Dealer For 
PIONEER SONY DK AMAYAKAN 

DKKaraoke 

IfiUrt tm %ln| 4lwif t irtrTi 





AMAYAKAN 


' Mrrtmtn *nr nf 



SOFTWARE 8c SYSTEMS 
Now relocated in a new warehouse stocking more product 

to serve you better and faster 

VISA - MASTERCARD ACCEPTED 

901 US Rt#l Saco, Maine 04072 



A 


& 


J -3 rp 1 -'5' ^ 5 

$ 

$ 

DOUBLE 

$ 

$ 

YOUR 

$ 

$ 

$ 

WEDDING 

$ 

$ 

$ 

BUSINESS! 

$ 

$ 

Expand your services! 

$ 

Make more monc\ on even client! 

<r •* 

$ 

$ 

$ 

Sales, advertising & marketing strategies 
with proven results. 

Only $59.95 + 55 Shipping 

$ 

$ 

$ 

77/ < W edding Expert v Guide to 

$ 

$ 

Sales and Marketing. 

$ 

$ 

$ 

$ 

ORDER TODAY - CALL 

800 -2 MARRY 2 

201 - 836-8895 

$ 

j 3 lJ) yP 


mTSimY 

realitt 



ENHANCE YOUR 
LIGHT SHOW 
WITHOUT ENHANCING 
YOUR LIGHTS!!! 

Specially treated glasses break light into 
multi-spectral 3D images! Every twinkle 
becomes a shimmering rainbow of colors! 
Cardboard frames come in a variety of 
trendy neon colors, with str iking graphics 
and space for your logo or event! Custom 
models available! Dynamite give-away or 
promotional item! 

Rave Vision 

Reality Enhancement Glasses 

Call or fax 416-292-7875 

174 Robbinstone Dr. 

Scarborough, Ontario, Canada M1B 2E7 


THE HE ST OEA LS 
ON 



SOUND, LIGHT, MUSIC 

Awn 

KARA OKE EQ UI PM ENT 
ARE IN THE MOBILE BEAT 
SHOWCASE! 

advertise! 


716 - 586-0315 
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classifieds 


Booking Boosters 


Increase votir siilr* with mv direct mail letters on actual 

* - 

letterhead. One each for weddings, schools, and 
Christmas. Professional contract also included. Onl\ 

>p 

$10.9*9 postage included Send check or M O. to Mad 
Martin Productions, P,Q Box 3185, Wichita Ralls, TX 
76309 m 



DJ$! Th is CD says PARTY ! 

Jukebox Special. THE BEST compilation disc of die 
mo>i n\]nested parly songs. NOT A REMAKE! Totally 
new. digital copyrighted arrangemenLs with effects: Happy 
Birthday. The Stripper, America lire Beautiful, AND 
MORE! Send % 16.95 + S3 yH to Dynamic Recording, 
2X44 Dewcv Avenue, Rochester N\ 14616. New York 
Stale residents add 7% sales tax. Satisfaction is guaran¬ 
teed! (716) 621*6270 fl> 


DJs NEED THIS ('!>! 

I R YT RCX'K! All original amsis including Wool) fluffy, 
t/mie !mk\ Nobxls Hut Me, Gimme Some bn in , H lid 
Thing, Shout & 12 ntone. Send 14.98 + $2 S/H to: Upstate 
Musk Company, 13ft Cragg Rd.. Rochester, NY 14616. 


Pro Audio - New 


AS11LY FET-2000M Stereo Amplifier, 

34)0 watts @ Channel * Brand New, Never Used- $675 

(7161 5X6-0315 fl> 


Pro Audio - Used 


NUMARK CD FLAYERS! 

Used 5020 - SS50 or Used 6020 - $ 11 MX). 

Also "T" Type mad rack - $300 fur huh top and bottom. 
CaU 517-386-2221 I K *>J| 


DISC JOCKEY 

EQUIPMENT AT 

WHOLESALE! 

ONLY AT 

ELECTRONIC BARGAINS 

SUPERSTORE! 

Call us with your best price! 

1 - 800 - 336-1185 

Ask for the DJ specialist 

AB Amps. Cenvin-Y'ega Speakers, Stanton, Pyramid, 
Gemini Mixers., Samson Wireless. Pioneer Karaoke, 

Stages Custom Cases, American DJ, Lighlcruft, KLS 
Effects l.i-_ in _ Knight Trussing & Tripods. Technics SL 
1200, Custom Speaker Enclosures, Woofers. Tweeters, 
Speaker Grilles, Hardware, Much More! FREE 
BROCHURES! 

Visit our DJ SUPERSTORE! 
Electronic Bargains 
920 Montello St. (Rt. 28) 

Brocton, MA 

SPECIAL - 300 W 15 " WOOFER - $49.95 



• TABLE-TOP BANNERS 
• PENNANTS & FLAGS 

•FREE STANBING BANNERS 

■ - - — • 

(?,<\(( fat <t FREE 



1039 West Barkley Avenue • Orange. CA 92668 

Phone (800) 654-0294 or (714) 633-3783 
FAX (800) 451-7853 or (714) 633-0984 




ATTENTION 
KARAOKE FANS 


ALL THE HITS YOU'VE BEEN SCREAMING FOR 
ARE NOW AVAILABLE ON 

NES KA RA OKE 

U2 • INXS • GAP BAND • MARIAH CAREY • ETC ETC ETC 
LASER DISK, CD+G, AND DVI FORMATS 

ALSO FOR THE KARAOKE JOCKEY 

- DANCE MUSIC SWEEPS ON CDs (ORIGINAL ARTISTS) -* 

- MUSIC VIDEOS ON LASER DISC ~ 

- INTERACTIVE TV TRIVIA AND COMEDY KARAOKE -- 


COMING WINTER '93 - CHROMAKEY KARAOKE...THE NEXT GENERATION 
OF KARAOKE THAT WILL REPLACE THE LASER DISC ANO CD.GK 



THE NEWEST AND HOTTEST MOBILE REN IAL MONEY-MAKER 

STAND-ALONE EASELS. JUMPSUITS. TRAMPOLINES. AND OTHER 
ACCESSORIES CUSTOM-MADE TO YOUR SIZE AND CEILING HEIGHT 


ALSO FEATURING 

VELCRO GOLF • VIDEO GOLF • HUMAN BOWLING • OIL WRESTLING 
TELEPHONE TAG • ATM CASH REGISTERS • BLACKLITE CARPETING 
TV WALLS • NEON STICKS • TEST TUBE SHOTS • ELECTRONIC DARTS • ETC 

NORTHEAST ENTERTAINMENT SPECIALTIES (401) 727-2534 

555 ARMISTICE BLVD. • P.O. BOX 3115 • PAWTUCKET. Rl 02661 



APPLAUSE! SCREAMS! BREAKING GLASS! 

(as heard on David Lettermanl 


KJs! DJs! 

Now you can have alt the 
BELLS, WHISTLES, 
AND MORE! 


51 Digital Sound Effects 

Regular price $179.95 

NOW JUST $159.95 


CjneaPou iew 


ENTEfrfAiNMIW 


901 US Rt * 1 Saco Manc> 04072 


207-282-3783 
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1597 Rt. 22 West, Union, NJ 07083 


Large selection of professional DJ equipment including 

Mixers ★ Turntables ★ Cassette Decks ★ CD Plavers 
PA Systems ★ Lighting * Special Effects ★ And more 

. * F “!! s ®^'Ae music store featuring Guitars ★ Amplifiers * 

★ Drums * Keyboards * Recording Equipment ★ And More ★ 
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Heavy duty carpet covered album cases 
ACT-1 holds 94 albums $55.00 


$78, 


Heavy duty carpet covered CD cases 

PCT-84 holds 84 CD’s $45. OO 

IK- T-168 holds 168 CD's $81 


To order call J -800-845- 7 947 

In New Jersey Call 908-687-2250 

8 nj - 


DJs! SELL OR TRADE YOUR USED DJ POi iipmpmt 

A S1 V a wnln l !iJ HE SHOWCASE CLASSIFIED - JUST 

OVER THE PHONE WITH VISA OR MASTERCARD? 

CALL 716-586-0315 



,V,?!t T e WEIGHT ' P0RTABL E - HIGH POWER- LOW AC WATTAGE 720 

RY^tIm mtu ^ CL 12 MILU0N CANDLE POWER PAR 36 LIGHT 
SYSTEM WITH COLORED RED, BLUE AMBER LAMPS eta mar 

isL\DZrAnnL C p H Q ASE/EFFECTS CONTROLLER. CSL DIMMER.' 
-8 LOAD DRIVER - ULTIMATE TRIPODS -100 FT. 8 PIN CABLING 

S- ’ ' 
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““ (303) 429-0418 

7301 N. Broadway - Denver, CO 80221 


CALL FOR DETAILS 



















































































































































Mixer Mania - Cont'd from page 22 


OVER switch which, along with “On” and 
“OfF, provides a third position which attenu¬ 
ates all input signals 'except the mic) -12dB. 
When the switch is put back to the "Off 
position, the music gradually returns to its 


normal level. 

A unique headphone cueing allows the 
DJ to "rehearse” source to source to fades via 
a crossfader. A switch sends a pair of sources 
to the headphones, sliding the crossfader to 
the left or right of center selects either of the 
pair and controls the volume. A crossfader for 
the live mix is provided as well. 

The unit weighs just 7.5 pounds and 
measures 13.5" wide x 9.5” deep x 1.5" high 
(front) 2.5" (back). It is not designed to be rack 
mountable but rubber feet are provided for 
tabletop use. Overall quality of the unit is 
good. The sliders are clean and feel solid. 
Suggested retail price for the Li neartech 850 
is $209, making it an affordable back-up unit 
with performance on par with many more 
expensive main units. 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Ahtng Entertaimment 

DKKaraoke 

Join the Karaoke Explosion! 

Add-on components - Complete cased mobile systems - 13" & 27" 
Monitors - H.D. Ped. stands with mic holders - Disc racks - Custom cases 
(allow I -2 wks. add’l) - Mics/wireless - Camcorders 

* rhe u turn ate in Karaoke CD+Graphics by DKKaraoke- 
Tfoe Leader in Stng-Aiong L/iterrainmentf! 

* CDK 3300 by Sony-completely pr ogrammable auto disc bader 

* Mixing amps w/ digital echo & key control 

* Laser Disc systems 

* COG Decks 

Everything you need to be successful! 

Call 708-530-SONG (Ask for ext. 54) 

Prices and avaibbilhy subject to change. Dealers call far quotes.. 


JVC 

Sony 

Nikkodo 

Pioneer 

Mitsubishi 
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Next to taxes, possibly the most 
aggravating annual task for every DJ 
service owner is deciding what hi do with 
their telephone yellow page advertising. 
While many DJ service operators report a 
substantial decrease in the number of 
clients who come to them by letting “their 
fingers do the walking”, none advocate 
totally eliminating their yellow page ads. 
Jerry Maas of Complete Muaw, which has 
over ninety successful DJ franchises in 
the US and Canada, believes that to do so 
would be a major mistake. “For a DJ 
service”, he says, “yellow page advertis¬ 
ing is critical.’’ 


by Robert A. Lindquist 

K-Mart Blue 1 ight Specials’, the lowest 
price is who they go with.” 

John Murphy, Founder and CEO of 
New Jersey’s Star DJs concurs adding that 
yellow page advertising is an effective tool 
for fledgling DJ services trying to establish 
themselves, “The yellow pages will get you 
exposed to those people who are not yet 
loyal to any particular DJ service. Once 
you have an established base of referrals 
and your business begins to thrive on its 
own merit, you can hack down from a 
display ad to an in-cotumn listing.” 

In Louisville, Kentucky, John 
Hughes of A/i Entertaining Idea, states 


DOWNSIZING IS IN 

DJs are, however, 
cutting back and investing 
the money in telemarketing, 
networking or other forms 
of advertising. Steve 
Wozniak of A Sound 
Investment, in the Califor¬ 
nia bav area contends that 

■wr 

yellow page advertising is a 
1980's marketing technique 
that has lost most of its 
punch. He explains, “Ten 
years ago, there were few 
DJs out there. People called 
and hired whoever an¬ 
swered the phone. Now 
with the dollar much tighter 
and with so many DJs in 
the yellow pages, it’s a 
shoppers' market and the 
shoppers are looking for the 
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ENTERTAINING 
IDEA 

"We Play Alt The Mink fro Want 
And Handle AS The Amamements. “ 

» Professional DJ s 

• Free Consultation 

• Unbeatable C.D. Sound 

• Unlimited Mualc Selection 
- Request Gladly Accepted 

• Karaoke Also Available 


WE NEVER CHARGE FOR: 
Mirror Ball • Wlralm Microphone 
* Party Motivation • taper: DJ s 


“•4* Over 12 
Yats 

'Oft Experience 

yi 

vpi: ’CALL US WHEN QUALITY COUNTS 

ft 267-IDEA 

5 * 


267-4332 




that a lot of people respond to his yellow 
page ads, but many are just ‘kicking-tires’. 
“We get more calls from our ad in the 
yellow pages than anywhere else, but those 
calls are producing fewer bookings." 
Hughes also believes that DJs trying to 
build or expand their base need to be in the 
yellow pages as a reference point and 
suggests that a well designed, small ad 
that really stands out can be just as 
effective as larger ads. 


HOW MUCH IS ENOUGH? 

According to Jerry Maas, who assists 
each of his franchise owners in their yellow 
page marketing, it all depends on the size 
of your business and how fast you wa nt it 
to grow. A single operator running a 
service part-time may do well with just a 
one-liner while someone taking a more 
aggressive approach may want a larger 
display ad. Maas cautions, however, that 
the payback from larger ads is seldom 
immediate. It may lake two or more years 
for yellow page ads to start producing 
substantial results. In the meantime, the 
DJ with the big ad will have a large 
monthly expense without income to cover 
it. Be careful not to contract for something 
you can’t afTord. 

Above all, remember, business is 
business and your yellow page representa¬ 
tive is going to he more concerned about 
making the sale, then about whether or not 
von can actually pay for your ad. Don’t let 
them sell you something that your current 
income won’t cover. If your business drops 
off, and you can’t pay the monthly charge 
for your ad, the phone company may opt to 
change your phone number. Your old 
number will then be answered as discon¬ 


nected. You not only lose your yellow page 
ads, but your business cards, letterhead 
and everything else with your phone 
number on it. not to mention the damage 
done to your reputation in the business 


community. 


* 


Mobile Beat Editor-in-Chief. Robert A. 
Lindquist is Author of “Spinning How To 
Score A Hit As A Mobile Disc Jockey for Fun 
and Profit"© 1987 and Co-author of 
"Spinnin 2000: The Ultimate Guide To Fun 
and Profit as a Mobile Disc Jockey"© 1990 
& 1991. He also frequently leads DJ 
seminars on marketing . 
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FOUR WAYS TO INCREASE 
RESULTS FROM YOUR 
YELLOW PAGE ADVERTISING 

1. Don't skimp on the design of your ad 

When you considering what it costs for the ad to 
run, the extra dollars it takes to have an attention- 
grabbing ad professionally designed is insignifi¬ 
cant. If you don’t already have one, invest in a 
trademark or logo that represents what you do. To 
get the best results, find a designer who has some 
understanding of what a mobile DJ is and the 
market you wish to reach. Provide them with 
rough sketches of how you’d like your logo to look. 
Insist on at least three potential designs, and if you 
don't see one you like, ask for three more. Most 
importantly, don’t select a logo simply on how it 
looks artistically. Judge it on how others respond 
to it. Before you accept the final artwork, test it on 
people who don't know you are a DJ. Finally, put 
a line or slogan in your ad which will motivate 
potential customers to take immediate action. A 
phrase such as CALL NOW FOR OUR GUARAN¬ 
TEED LOWEST RATE hints to price-conscious 
prospects that they will get your best price if they 
book in advance. If receptions are the core of your 
business, a simple line such as WE SPECIALIZE 
IN WEDDINGS . can create a feeling of confi¬ 
dence with brides-to-be. A professionally done ad 
may cost two or three hundred dollars, but if it 
produces a substantially better return, it is a good 
investment. 

2. Stay in the primary book, in many ar¬ 
eas, private companies offer alternative yellow 
page directories which compete with the yellow 
pages published in cooperation with your local 
phone company. Although advertising space in 
these books is usually much less than the “official' 
book, they may not have near the distribution and 
usage of the phone company's directory. Unless 
you know for fact that an alternative book is 
working for other advertisers in your area, save 
your money and stay with the official phone com¬ 
pany directory. 

3. Put your ad in the same category as 
your competitors. Most yellow page directories 
now have a listing for Disc Jockeys and that is 
where your ad should be. Some directories still 
encourage DJs to put additional ads under “Enter¬ 
tainers", “Bridal Consultants' or other related head¬ 
ings. Don't waste your money. Any DJ who has 
experimented with multiple display ads and care¬ 
fully tracked the response will tell you, people who 
are using the Yellow Pages to find a DJ, will look 
under Disc Jockeys. For greater impact, consider 


color. Ask your yellow page ad representative 
about the cost of highlighting your ad with red, 
blue, green or other available color. Many Yellow 
page companies are adding color to their books 
and offering first time users attractive pricing. 

4, Move to the front of the listings. If you 

are competing with companies that run quarter- 
page, third-page, hall-page ads or larger, Maas 
suggests using an in-column listing with your 
name arranged so that it ends up toward the 
beginning of the DJ listings. Every directory has 
businesses of all types that have added an “A' to 


the front of their name in order to get placed as 
close tothe front as possible. If everyone did this, 
it would have little effect, but to avoid being lost 
among the larger display ads, there is value in 
being near the front of the line. For example, if 
the name of your company is “ZEBRA SYS¬ 
TEMS' you’ll probably be dead last in the listings. 
You would want your in-column listing to read 
something similar lo: DJ MUSIC BY ZEBRA 
SYSTEMS", which not only tells people what you 
do, but gets you moved to the front of the DJ 
listings. r . 



THE ULTIMATE GUIDE 
TO FUN & PROFIT 
/ASA 

MOBILE DISC JOCKEY 


\j pnmm 


HulJLTt R. Lindquist ti II L b flllIV i lliiin|is Ull 


THE BEST SELLING 
DJ GUIDEBOOK OF 
ALL TIME! 

Get 

YOUR 

COPY 

today! 


Spinnin' 2000 is the most complete collection of ideas, tips 
and proven techniques ever compiled for Mobile DJs. 
Spinnin* 2000 covers every facet of the industry including; 
sound, lighting, theatrics, advertising, marketing, performing, 
hiring, training, managing, bookkeeping and much more. It's 
over 250 pages, heavily illustrated and packed with 
information to increase your bookings and profits! 


Ask for it at your favorite book or DJ Supply Storel 
ISBN 0-943047-01-3 


OR ORDER DIRECT: 

Send Name, address and phone number with check or M.O. 
(Visa/Mastercard orders include card #, exp. date, and signature) for 
$24.95* or 29.95' for limited edition hardcover version to; 

LA PUBLISHING, P.O. BOX 5, E. ROCHESTER, NY 14445 

IN CANADA; BACHMANN-RACHE. 3148 KINGSTON RD., SUITE 202. 
SCARBOROUGH, ONT. M1M 1P4 

tn Canada - $29.95 Pb/$34.95Hd - All prices includes shipping, 

New York State residents MUST add Sales Tax = SI .74 Pb / $2,09 Hd 
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Protection 
for [Xls 

by Dennis E. Hampson 

When you provide a service to the public, it is wise and recom¬ 
mended to have a written "agreement’’ detailing the provision of those 
services. Such an agreement outlines specifically what the customer 
should expect from you and what you expect from the customer. It 
should also show what consideration (payment 1 you will receive from 
the client upon satisfactorily completing the service. 

There are basically two types of contracts, One is called a 
“specialty" contract and must be "in writing and under seal,” For 


^ 


AGREEMENT TO SUPPLY DJ SERVICES 


BOOKING 

NUMBER 


bETWEEN CUSTOMER 


AM2 OGCJOCKFY^fMCE 


I NAME: 

address” 

’em M ViM/JF: 


PHI )NE (Day f Evening!: 


OX! 


SEtWCl 1030 






INFORMATION 


DATE OF EVENT: 


DAY < JF Wl-I-I: 


START MME: 


END TIME 


TOTAL HOURS: 


LOTATIONMDDRESS 


mini h ,. 


NUMBER EXPECTED 


SPI < I \t INST HI CTI< INS . REQI JREMENTS 
(Um everything yon rvijuvM tif customer or ciistonwr requests nl you. ie: table. earl) sci-up. ^pecktl hiu -k. ck 1 . 1 


FEES A TERMS 


I LL: S 


FOR: 


HOURS 


DEPOSIT REQUIRED 
PER HOUR ON FRT IMF 


TO till \K \m l;l date:, i'LEASE SJtiN 
BELOW AND RETURN ONE COPY OF THIS 
AGREEMENT WITH DEPOSIT IIVs_ 


"l i ctpeflftl" mritiiEig due immcilialct} upon conclwdon ml Ll*u event by.ca.Ui or check. Deposit is 
' nun-refundable upon can octillion Ink may he applied in ,i fututc In * ikmg. IJJ Service reserves the right lo 
ujhvcitutt- DJ* ■where necessary 


SIGNATURE 


DATE 


rok on tt l vseonu 


HOW DID YOU HEAR ABOUT UST 


□ HI KI KKEO IIV 
O YELLOW I’yGES 

a MAII.F.R OR 11 vm 
O ATI ENIJED I’Mt \ IOI IS F.NGAGF.MRNT 

□ OTHKK_ 


example, if a person could not write, and therefore, could not sign 
his or her name, it was common in the old days to put such a 
contract under a "seal" or impression representing the signature 
of the person or business. Some corporations stilt follow this 
procedure today with their contracts signed under the corporate 
seal. The second type of contract is called a “simple" contract. This 
is any contract not under seal. It may be in writing but it may also 
be oral or implied as welt. The law requires that some simple 
contracts be in writing in order to be enforceable. The advantage 
of a written contract is that it is evidence of the terms of the 
agreement. An oral contract may be impossible to enforce because 
of lack of proof of its terms, 

WHAT YOUR CONTRACT COVERS 

Whether you are preparing your first contract, rerising your 
present one, or just reviewing its usability, here are some points 
to consider. First, always consult your lawyer or legal advisor 
when designing a contract. Laws vary state to state, province to 
province, and a qualified member of the legal profession will know 
what applies in your area. Here are a few items of concern you may 
wish to present to your lawyer for possible inclusion in your 
agreement or contract. Your lawyer will probably try and cover 
every conceivable scenario, but 1 his would make your contract read 
like the Constitut ion, so try to keep it as short and sweet as possible. 

The three basic areas that a contract of any type includes are: 

• Offer • Acceptance • Consideration 

First, your agreement should state clearly who is the D,J or 
DJ service that is offering the service. Next, what services specifi¬ 
cally are being offered on what date or time, the name of client or 
customer who is “accepting" the service, and finally, the amount of 
money or “consideration" to he paid for that service. 

The name and address particulars of the Disc Jockey service 
and the customer or client should be clearly printed or typed. The 
agreement is between these two parties. 

Include as much information on the agreement as possible. 
This keeps everyone honest as to what was specified at the time of 
the original agreement. For example, as much information regard¬ 
ing the particular event should be included providing it does not 
constitute any form of guarantee ol service, or restriction to you as 
a DJ. Many DJs request from the client, the number of people that 
will attend the function. This gives them a good idea 0: how big 1 or 
small) a sound system they will need for this party, and gels them 
off the hook in the event they art' "under-powered’’ because many 
more people showed up than were originally expected. 

HOW WILL YOU BE PAID? 

Now on to the “fees, terms and conditions" where the agree¬ 
ment outlines what consideration or payment the DJ will receive in 
return for how many hours of service. It is important that the fee 
for the service be plain and clear. You should also state what hourly 
rate would apply for any unexpected or unscheduled overtime. If 
there is a deposit required when the agreement is signed, how much 
is it? What other conditions or terms apply to "confirm" the 
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agreement? On the sample left, you w ill see that in order to confirm 
the booking, the client must return: 1. A copy of the agreement and 
2. A deposit check dated currently. Some DJs also require a check 
post-dated for the day of the event These '‘conditions" or terms 
prevent the client from holding onto your contract for weeks or 
months, tying up your commitment to them without making any 
commitment to you for the date. 

Other terms or conditions should be that unexpected or un¬ 
scheduled overtime is due the night of the booking in cash. You 
should also have a policy clearly stating under what conditions a 
deposit will be returned to the customer. Sometimes, a customer gets 
a better deal closer to the booking date from another 1)J, and tries to 
cancel your sendee for the better deal. If the deposit is non- 
refundable, then there is little or no benefit for the customer to tn i 
late switch. 


PROTECTION FROM JOB-ROBBERS 

Fleet and multi-system operators may also come up against 
stall’who try to quit and steal bookings assigned to t hem by making 
a side deal with a customer for a lower price. If the customer loses the 
deposit, the unscrupulous DJ would have to offer a big reduction to 
the customer to get the contract away from you, and make it 



Dick Randall of Fling-A-Things, Bethlehem, PA uses this form, 
stored on computer, to record all the specifics of each booking. 
Once signed by the client and by Randall, this proposal 
becomes the agreement for the event 


uneconomical for the customer to make the switch. 

You may wish to add a condition to vour agreement that 
protects you against loss (or damage) of equipment. If you are 
required by the client to set-up your equipment early in the day, and 
leave it because they don’t want you setting up just before the event, 
you need to protect yourself. No problem, us long as the agreement 
states that the customer agrees to pay a certain dollar amount per 
hour, in order for you to have a hul>\ sitter for your equipment 
during those pre-hours. If the client protests, offer them the option 
that they take full responsibility for loss or damage to your equip 
menl under any and all conditions while in their possession during 
the hours prior to the booking. You should also have a condition that 
allows you to substitute D.Is as necessary without client approval, 
should a particular promised DJ not he available for some reason. 
Finally, von may wish to add a condition that protects you tas DJ i 
against any form of uncontrolled mayhem during the booking, 
including situations which jeopardize jour physical well being. 

Tlii 'itiiatiims where you may suffer financially through no 
fault of your own are important to discuss with your lawyer. The 

. . . SITUATIONS WHERE YOU MAY SUFFER 
FINANCIALLY THROUGH NO FAULT OF 
YOUR OWN ARE IMPORTANT TO DISCUSS 
WITH YOUR LAWYER . THE AGREEMENT 
BETWEEN YOU AND YOUR CLIENT 
SHOULD COVER AS MANY OF THESE 
POTENTIALLY DISASTROUS SITUATIONS 


agreement between you and your client should cover as many of 
these potentially disastrous situations as possible, while keeping 
the agreement simple and straight forward. 

TRACK REFERRALS 

One final thing I always included in my DJ agreements was the 
question, “How did yon hear about us?" The customer then checks 
off a box beside: a.) Yellow pages, b.) Mail advertisement, c.t 
Attended a previous engagement, d.) Recommended by a previous 
customer. Although this is not required in any agreement, it gave 
me a unique opportunity to evaluate how my advertising or promo¬ 
tion was working. 

Again, it is most important that you discuss your particular 
agreement with your lawyer. You never know when you may be 
required to test your agreement under the law and before a judge. 
These are lough times, and clients and customers have been known 
to try and break an agreement to stive money when they discover 
i hey have either overspent on their wedding, or lost their shirt on 
a dance. Be smart, be wise and have an agreement for your 
protection. „ 

<r 

Dennis E. Hampson is Mobile Beat's editorial assistant in Canada. 
He is also co-author of Spinnin 2000, The Ultimate Guide To Fun 
and Profit as a Mobile DJ, and an independent consultant 
specializing is solving the problems of multi unit DJ services. 
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Crossover 
Networks... 

Who, What, When, 
Where and Why! 

By Adolph Santorine 


One of the most overlooked aspects of 
speaker systems is the crossover net¬ 
work. Understanding what crossover 
networks do, how they work and what’s 
right for you and your operation takes 
some thought. It’s something every op¬ 
erator can do and can save you a bundle of 
cash in the long run. 

The reason for a crossover network is 
to divide the incoming signal into high 
frequencies for the tweeter and low fre¬ 
quencies for the woofer. It’s a matter of 
specialization, similar to going to a den¬ 
tist for your teeth and a podiatrist for 
your feet. The woofer specializes in the 
low-frequency content of your music, and 
the tweeter specializes in the high end. It 
is important that the two parts of the 
music are properly separated. Not only 
will it allow the woofer and tweeter to last 
longer, but it will make the system sound 
better as well. 

Understand that woofers don't need 
to “see" the high frequency signal. When 


they do, it can cause the woofer to have 
problems reproducing the low frequen¬ 
cies, generate excess heat and cause un¬ 
expected woofer failure. On the high end, 
the problem is even worse, not only is 
excess heat generated, but the dome on 
compression drivers may strike the sur¬ 
rounding surfaces, causing an awful 
sound, and destroying the driver’s dia¬ 
phragm. If this happens at a show, the 
results are expensive and embarrassing. 
The best method of preventing this from 
happening is through the use of a cross¬ 
over network. 

The most common type of crossover 
network is the passive crossover that is 
built into nearly all full-range loudspeaker 
systems (see figure 1). This is typically a 
collection of coils and capacitors that di¬ 
vide the signal after it is amplified. 

The technology for doing this is very 
old, and well known in theory. Inexpen¬ 
sive speaker systems use “first-order" 6 
dB per octave crossover networks for the 


tweeter, and let the woofer run without a 
crossover. Better systems incorporate 
both high and low frequency crossover 
networks, and the best systems will have 
“second-order’’ 12 dB per octave cross¬ 
over design, and two filters: a high-pass 
for the tweet er and low pass for the woofer. 
These filters are exactly as they are de¬ 
scribed. The low-pass filter allows low 
frequency signal to “pass" to the woofer, 
and blocks the high frequency. The high- 
pass filter does the opposite, blocking the 
low frequencies and “passing" the high 
frequency. Quality internal passive cross¬ 
over networks usually incorporate some 
type of tweeter protection, either a fuse, 
“circuit-breaker” or lightbulb. 

During a gig, volume levels typically 
get progressively louder, especially as 
the night wears on. Should, by chance, 
you overpower the speakers, luse or cir¬ 
cuit breaker tweeter protection becomes 
inconvenient and a hassle. If the fuse 
blows, or the breaker trips, there is a 


MIXER 


AMP 



HORN & DRIVER 


WOOFER 


Internal Passive Crossover Network 
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noticeable change in the quality of the 
sound (your audience can't miss it), and 
it requires resetting the breaker or re¬ 
place the fuse. 

The best type of passive crossover 
for DJ use if the 12 dB per octave high 
and low pass filter with Hghtbulb protec¬ 
tion. Should the operator over-power 
the system, the lightbulb will quickly 
and subtly reduce the amount of power 
to the tweeter without a major interrup¬ 
tion to your show. As the power to the 
speakers is reduced, it automatically 
returns to its original state. Your speaker 
components (and your reputation) 
emerge from the error intact. 

Many speaker systems with pas¬ 
sive crossover networks sound very, very 
good. In many situations, passive cross¬ 
overs are perfect for the application. 
When you are doing a small hall and 
don't require extremely high levels of 
sound, passive crossovers are perfect: 
Simple, straightforward and easy to 
transport 

* 

Next time: Bi-Amping! 

Adolph Santorine is President of ProSystems 
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Still Borrowing Mobile Beat from your friends? 

Subscribe today and have your very own copy for less than $20 a year! 

Call Now: 800-836-9355 or 716-586-0315 (visa/mastercard) or use form below 

YES! ST A RT MY SUBSCRIPTION TO MOBILE BEAT IMMEDIATELY! 
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with the NEW 
Furman PUNCH-IO 
Bass Enhancement System! 

\dd su|ier bass PUNCH IM to any dance or theater sound 
system with Furman's PUNCH-10 Bass Enhancement System. 

4 JT 

No mere equalizer, the 1*1 NCH-lO is a true subharmonic 
processor that actually cn’ctk’s Iias.s content by synthesizing 
harmonics one octave below the original bass. It takes you Iron 
bass you can hear to b.iss von can PHEU The PI v .1 [-10 

m 4 

\ includes a limiter to 
- protect your speakers. 

It can be used either 
with or without a subwoofer. 

And with the PUNCH-10, no 
separate crossover is needed 
to add a subwoofer to vour 
system, See your dealer for a 
demonstration, or contact: 
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Greenbrae, CA 1 n 1 \ 
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Build yourself 

A CORPORATE 
NETWORK 



If you are contemplating adding 
karaoke to your Mobile DJ service, 
you may he agonizing over the initial 
expense. You are probably asking 
yourself, "Can I get enough additional 
new business to recoup this invest¬ 
ment?" I know, because J Ve been 
there. 1 )ne of i he first tilings I realized 
about karaoke was that it offers some 
excellent promotional opportunities 
'or vou to “tie-in' with businesses 

UP 

outside your service. Here's the twist 
we took in selling karaoke that has 
been very successful. 

After dealing with the costs of 
adding karaoke to our service, there 
was little left in the budget for 
promotion. Being that we serve an 
area with a radius of over one hundred 
miles, we needed an economical way to 
reach our potential clients and 
introduce them to karaoke. I contacted 
a local beverage distributor and 
explained karaoke and told him how it 
would revolutionize the local bar 
entertainment scene. 

The distributor had a promo¬ 
tional problem of his own. He needed 
help introducing a new product from 
Miller Brewing Company called Miller 
Genuine Draft. We struck a deal to 
have the beer as our official karaoke 
sponsor. While many of the details 
were worked out as we went along, the 


immediate response from bar owners and 
patrons was phenomenal. Sales of the 
beverage in the bars with karaoke went 
up 200to 500C. The distributor was 
happy and we were happy. And if 
imitation is the sincerest form of flattery, 
the rival beverage distribution company 
in town began sponsoring our competition. 

How can you make this “Networking’ 
idea work for you? First, the deal has to 
have mutual benefits for all involved. To 
get Miller Beer to embrace the idea, they 
needed to know the idea had plenty of 
value to them. Here’s what we did for 
them: 


• Announced their sponsorship and 
plugged their products throughout each 
karaoke performance. 

• Our karaoke MCs wore Miller 
genuine Draft T-Shirts, which had our 
company logo on the back. 

• Gave out prizes (T-shirts, hats, 
keychains, sunglasses, etc.) supplied by 
the sponsor. Displayed the MGD neon 
sign and MG D/karaoke banner. 

• Worked as a liaison between the 
bar and the beer company. 

in return, our sponsor provided: 

• All give-aways 

• Shirts for staff and bartenders 

• Custom made two foot by three foot 


karaoke/MG D posters 

• Two banners and neon lights 
for each show 

Hus, they paid the printing costs 
for request slips and song hook covers, 
and provided special discounts on 
Miller Genuine Draft to bars who 
booked our karaoke service. 


We ran one promotion where the 
beer company printed flyers and 
distributed them to every account in 
the area. The flyers announced their 
association with us and offered a fifty 
dollar discount oft the first karaoke gig 
with a chance to win a free karaoke 
night. 

Getting karaoke off the ground in 
your area may take a little lime and 
effort, but the more help you have, the 


faster it will grow. Win-win situations 
like the one we maintain with Miller 
Beer proves that corporate America is 
interested in new promotional ideas. If 
you knock on the right door at the & 
right time, it will pay off! 


Bob Kramarik is owner of Bobby K 
Sound Systems, Elmira, NY. As one of 
the first to establish a successful, multi- 
unit DJ company outside a metropolitan 
area, he has established himself as a 
specialist in designing unique ways to 
promote his DJ/Karaoke sen/ice. 
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Proudly Presents 

HOW TO BE 

SUCCESSFUL 

IN THE 
MOBILE DJ 
BUSINESS 


The First Complete Instructional Video Cassette 81 Workbook 
Program That Will Help You Maximize Your Income & Profit 

* Whether you are just starting out or already own a mobile I)J company, 

"How To Be Successful In The Mobile DJ Business" 

will give you valuable insight into the fine art of Party Hosting. Music Mixing. & Music Literacy. 
Also featured: Weddings, Bar/Bat Mitzvahs. Corporate Functions. Cutting Edge Business Tips 
and a complete section on Pioneer Laser Karaoke: Operation, Presentation and Performance. 
This video tape presentation comes complete with a comprehensive training 

manual that shares all of Star DJs Secrets and Tips. 

Order now to get the edge on your competition. 

Sponsored By 

^ (H) PIONEER 

The Art of Entertainment 

Send check or money order for $99.95 

Fantastic Entertainment. 400 Perrine Road, Suite 400B, Old Bridge. NJ 08857 

plus S6.00 for shipping & handling , please allow 4 to 6 weeks for delivery 



* 


For 72 hr. Shipment call: 1 


•STAR DJ S, Visa, MC and AMX Accepted 


* 


* 
















CLUB MUSIC 

Hundreds of international releases reviewed each issue: Pop- 
Dance • House • Rap • Hi-NRG • Soul • Funk • R&B • 
Reggae • Alternative • Rock • Worldbeat • Freestyle • 
Remix services... 


STUDIO TECH 

Introductions to new technology and techniques for DJs: MIDI, 
sound systems, home studios, sampling, electronic instru¬ 
ments, CD mixing and more... 


Streetsound Magazine is available only through fine dance 
music retailers, DJ equipment dealers, selected newsstands, 
and by subscription: 


First Class Air Mail (12 issues): US & Canada: $42/year* 
International: $75/year (US funds) 

Prices subject to change without notice, "in Canada add $2.94 GST 


STREETSOUND MAGAZINE 

174 Spadina Ave., Suite 506, Toronto, Ontario, M5T 2C2 
(416) 369-0070 - Fax (416) 369-1702 
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I KNEW THE BRIDE 
WHEN SHE USED TO 
ROCK N’ ROLL, 

I KNEW THE BRIDE 
WHEN SHE ... 

Submitted anonymously * 


Every word of this story is 
true. As a matter of fact, if I was any more graphic with the details, I 
could have sent this to one of the supermarket tabloids. Before now, I 
have told only two people about this bizarre incident. Maybe it a because 
I just didn’t expect anyone to believe it as I can hardly believe it mvseif. 
But I assure you IT DID HAPPEN! 

It all began as just a job, nothing more than another Saturday 
night wedding reception. I noticed early on that it was a “partying 
crowd”. The first serious party person was the bride herself. It was 
obvious she was here to have a good time. On several occasions during 
the evening, she came up to tell me what to play, who not to listen to, 
and family gossip about people 1 didn’t even know. The groom, on the 
other hand, was quiet and reserved. It was hard to picture the two 
together. 

The job was pretty much routine and four hours later it was time 
to say “Good Night” and get paid. As I was breaking down, the bride 
came rushing up and said “I forgot my checkbook!” So what else is newl 
l just want to gel home. “Look”, she continued, “come over to the house 
and I’ll get your check.” After a series of conversations with her new 
husband, in-laws, friends and relatives, she determined I should give 
her a ride home! What's going on here?? “What about your husband??”, 
I asked. “Don’t worry about him”, she said. Five minutes later, the DJ 
(me) and the bride, (a woman I had never seen in my life six hours prior 
to this), were on their way “home” from the reception. 

Arriving at her parents' home, the plot thickened. She realized she 
had also forgotten her keys. No worry, Still in her bridal gown, she 
informed me she knew how to break into the house through a basement 
window because that’s how she got in when her parents would throw her 
out of the house. What am I doing here ?? 

After about ten minutes, still in her gown, she returns to my van 
with the check and says, “Everyone had to stop at the hotel, they’ll be 
about an hour... do you want to come in 9 ?”. Do I want to come in? Is 
she for real? 

I explained that 1 really had to leave, when suddenly she climbed 
back into the van and said in a risque tone, “I’d really like to do 
something to make up for inconveniencing you so.” That lead to an 
unexplainable chain ofevents that ended twenty minutes later. I drove 
away with the windshield defogger on full. My emotions were numb. I 
just could not believe what had happened. I didn’t know what I felt and 
I still don’t know how it all happened. But somewhere along the road on 
the way back to reality, i swore 1 saw the ghost of Rod Seriing holding 


a sign that said “You are now leaving the Twilight Zone”. 




*lVe don't normally accept anonymous material, but after some serious editing 
to the original manuscript our staff concurred it made a unique story. 


Send your DJ HORROR STORIES To Horror Stories, 
c/o Mobile Beat, Box 309, East Rochester, NY 14445 
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JIM LAABS 




BRANDS DJ LINE 



Jim Laabs Music, located at 1055 Main Street in Stevens Point, 
Wisconsin has been a leader in the music industry since first opening 
their doors thirty-five years ago. Much of their success is due to the fact 
that Laabs has always been open to new ideas and has been willing to 
change with trends in the music industry. When Laabs opened in 1957, 
it was primarily a musical instrument store. 

As the interest in guitars, drums and instruments grew, Laabs 
responded by taking on additional products and lines. Now, with the 
growth of DJ and Karaoke entertainment, Laabs is again expanding. 

Laabs has recently purchased two adjacent buildings and is in the 
process of expanding their Ml and DJ departments to over 32,000 
square feet of floor space. In addition, the new showroom will feature 
isolated DJ sound and lighting display areas. 

Laabs is a dealer for American DJ, Denon, Crest, Meteor, Stanton 
and Pioneer Laser Karaoke along with many other popular DJ lines. 
They also offer fast delivery on custom DJ cases built to each buyer's 
specification. 

For over thirty-five years, Jim Laabs Music has been serving 
musicians and has now made a major commitment to the DJ industry. 
Specializing in quality equipment backed with “honest answers from the 
Sound and Lighting Professionals", Laabs has the kind of attitude 
that’s a plus for the DJ industry. For more information, talk to Laabs’ 
resident expert DJ. Pat Dunn. 1-800*657-5125. 


Toronto DJs agree on few things, except that Pro Sound is the 
leader in custom built DJ equipment and roadcases. Don Wells has been 
operating the Pro Sound Shop in Thornhill (just north ol Toiontoj since 
March of 1982. The shop has 3,000 square feet of showroom and work 
area where the latest in sound and lighting equipment can be demon¬ 
strated. The Pro Sound Shop represents forty-two suppliers including 
Shure Bros., Cerwin Vega, Stanton, Davoli, Soundcraftsman. Crest, 
and Carver. 

Don and his staff at Pro Sound design and build custom roadcases 
and speakers, the PS15 being their most popular. Pro Sound is fully 
computerized, keeping track of a client list of over one thousand DJ 
companies. Sales and service of custom-made and dealer products is 
their main business. Rentals of lighting and all sizes of sound equipment 
keep them busy on weekends, and Don will deliver and set-up systems 
if required. 

Although mobile equipment is an important part of Pro Sound’s 
business, Wells designs and installs professional sound and lighting 
equipment for permanent locations, such as night clubs. His 
experience includes work for the Canadian Broadcasting 
Corporation, Toronto radio station CFKM {The Mix j, and 
CARAS (Canadian Academy of Recording Arts and 
Sciences - who produce the JUNO awards, Canada's 
Grammys). The Pro Sound Shop is at 5 Glen 
Cameron Road, Unit 21, Thornhill, Ont. (416} 731 -4121. 
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1. “The Rodeo Song 

IlGiy# D*k3*Tn*| Gmf L m and 

2. “How's Your Whole... Family? ’ 

|(Oojg.« Sifrrws and Edward Gitngi *3**3 P(4rv ** 

>■ Mjnno A The PovaurM 

3 The Dirty Polka 1 

|the Ony Pc*» Bwa Tr*. On, fang 

Hustler s Lament 

iD ots FKtttfU'tfA Wen^n 

Beer Is Good For You 
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Here Comes Fatty Claus 

{Johnny MjcRaflj Rudolph A The Gum; 

"Ethel Pump" .. 

(FLa’idy Garry and Stafdcwft 

"Wet Dreams'' 

“The 1-95 Asshole' Song" 
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Blow Me (You Hardly Even Know Me)' 
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Limited Supplies Available — Order Now 

S14 99 each plus $2*00 shipping and handi ng (Morey Orders, Visa or MasterCard only) 

D. J. Specialist Distribution 

P.O Box 193, Framingham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 






































CD Remote touts 
DJ Features 


Interesting things are happening in CD playeriand. While response to 
the new CDPs from Denon and Stanton remains hot, there is a large 
segment of the DJ populace content to use the same type of CDPs on the 
road that they have at home. Many DJs, in fact, have become so 
comfortable with consumer line units selling in the SI50 to S250 dollar 
range, that they may never switch over to the more professional models. 
The reason is simple. When there were no pro-CDPs, they bought what 
was available and until they actually road test one of the new units, they'll 
continue to resist change. In the days of turntables, operating with non-pro 
gear was critical. Lightweight TTs were far too susceptible to knocks and 
bouncy floors. But most inexpensive CD players can take a few lights 
bumps without skipping into next week. DJs have learned that consumer 
CDPs, although limited, can be effectively used on the road. The problem 
remains that these players are not equipped for DJ use. They have no pitch 
controls, and the function buttons are just not designed or placed for use in 
pro-DJ applications. 

Enter EC ON, a Swedish company that saw the problems DJ were 
having using consumer CDPs and came up with a solution: The ECON 
Model 300, remote controller. The best way to explain the ECON Model 300 
is to compare ECON to a company that builds race cars. They start with a 
stock Chevrolet, but when it leaves the shop it's ready to race. Econ begins 
with stock Technics SL-PG 300 (or similar model) CD players. These are 
the same players that many DJs use right out of the 
box from their local stereo shop. The company 
then surgically attaches a multi-pin jack to the 
player's circuitry. The jack is then mounted on the 
back of the unit. 

The ECON 300 remote control can now be 
connected. Without overriding any of the machine's 
natural functions, this controller gives the user the 
ability to vary pitch up or down 8% as well as a 4% 
plus or minus temporary fine variance. Between 
the two, DJs who take pride in laying beats right on 
top of another, will have no problem. But ever for 
DJs who don’t do a lot of fancy mixing, the mode! 

300 has merit. The cable for the remote is over six 
feet long, making it possible to locate the CDPs in 
a console or elsewhere on a table and have the 
remole next to your board. The controller itself is 
virtually bullet-proof. The buttons are positive and 
easy to see. The feel is solid. 

In application, the remote controller proved to 
be quite an asset. Slip in a disc and use either the 
ECON 300 or the buttons on the CDP to select 
track. The Technics' “Auto-Cue" can be automati¬ 
cally set or overridden allowing the user to have the 
machine stop at the end of the track or play 
through. In auto-cue, the machine will automati¬ 
cally cue and pause at the selected track, wailing 
for the start command. Cue-time from track to 
track averaged under two seconds. Overall, the 
ECON Model 300 is an exceptional device and a 
definite enhancement to the Technics CDPs. As 
these are single independent players, you can 


take one to the shop and still be able to use the other. And ECON offers a 
up-date program so that you can upgrade to new players without having to 
buy new controllers. The disadvantages are, as with all consumer units, 
these Technics units are not as stable as pro-units and can skip. For DJs 
now using similar units that should not be a problem. They are also slower 
than pro-units in gobbling up a CD for play. Suggested retail price per unit 
is $549 which puts them in the same ball park as the new Denon and 
Stanton units. 



When you consider the existance of CD players such as Sony’s 
“Discman” which can take substantial knocking around, yet requires less 
than a 6" by 6" square of space, it will be interesting to see if ECON will put 
their technology to work in providing DJs other alternatives in, the CD player 
marketplace, For more information, contact ECON North America Inc. 735 
10th Ave., SW Calgary, Alberta, Canada T2R 0V3. (403) 265-0870. jr 



Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy. 

Mt. Clemens, Ml 48043 (313) 463-2560 FAX #(313) 463-2964 

LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 

FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 
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Introducing the breathtaking performance of Crown Power-Tech. 
Designed specifically for the professional musician, Power-Tech delivers 
the power and reliability you've come to expect from Crown at an 
affordable price. 

When it’s all on the line, there's no room for compromise. Here's the 
scenario: The club's starting to get crowded and you need more gain. 
You've got the mixer maxed-out, but there are still a couple of clicks left in 
the amp. No problem! It's a good thing Crown is on the name plate. With 

Power-Tech, dependability is a given. 

You can crank it with confidence. 

Why? Because Power-Tech is fully protected from 
everything that can go wrong, including pilot error. 
Patented ODEP® circuitry protects the amplifier from 
over-stress problems and 
Fault Protection design monitors 
the output devices. Additionally, independent power 
supplies provide assurance that your music will 
keep pumping even under the most 
adverse conditions. 

In other words, with Power-Tech, your 
performance will never be compromised. 

For additional information see your local Crown 
dealer or contact Crown directly at 1-800-535-6289. 
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Mode! 


Power-Tech 1 
Power-Tech 2 


300 watts 
440 watts 
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I Want My 



Mobile Beat readers! I, Dr. Shock Jock, having returned from the ’‘FIRST PERSON 
TO USE KARAOKE IN AMERICA' convention in Rio Linda, CA, will soon be sharing with 
you the reems of information gathered from this meeting of the minds. The word “I" was 
heard so often I swore I was at an opticians’ convention. 

However, I must address in this column a more pressing personal concern. There 


is presently a new late-night Karaoke TV 
failed to consult with me. The resulting # 
the lack of my input on the show is obvi- / 


ous. 



show whose producers 

effect from 


Si 




I 


y 




o 

3 


if i-'ft ° •/>! '"•‘fr- ', 

„ * <r 


r 




The existing format will never work. 

A better approach would have been a 
combination talk show/gong show 
production, with Ed McMahon 
(who’s in the ‘hood anyway do- 
ing STAR SEARCH) providing 
the couch from the old TO¬ 
NIGHT SHOW set and spend¬ 
ing the summer doing his usual 
I’ll - laugh - at - anything schtick. 

If Chuck “GONG SHOW” Barris is not avail¬ 
able, perhaps Howard Stern and Jesse Jackson, two 
experienced talk show hosts, could be recruited to work together 
conducting the humiliating up-close-and-personal interviews of the contestants with 
questions like; “Well, Joe, about how many Budweisers does it take to get you up to make 
an ass out of yourself?” or, ’ So, Sandi, what’s in your laser-disc future?” Maybe they could 
even think of their own questions. 

And, oh ... no judges are necessary - GONG *EM all. Why? Because the whole 
concept really sucks. If these fools were any good they’d either be somebody like - WHOA! 
- the original artist, or just another mediocre singer in some crummy band at the Holiday 
Inn where no one goes to see the band anyway, must less put them on TV. So knowing 
they’re not any good in the first place makes it impossible for me to watch the show. If these 
contestants’ singalong roots came from singing in the shower, maybe they should have 
taped the SHOW in the shower. Now that might get some attention. Actually, I think the 
producers have their doubts too. Did you notice the audience is sitting on aluminum 
folding chairs? Stay tuned. 


jor 
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Mobile Beat Congratulates: 






Barry Seiden, former East Coast Region Sales Manager for Numark, now 
National Sales Director for DJ Products, for Denon 

Cindi Laudati, formerly with Rhino, on accepting the position of Publicity Director 
for Sound Wave/Tropical Storm Records (Dist. by WEA) 

Scott Davies (of American DJ Professionals) and his wife on the birth of their 
daughter Kristina (6-3-92) 

NESS on the celebration of their fifteenth anniversary. 
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August 29-31 

East Coast 
DJ Fonuu II 

Valley Forge Conv. Cm. 

King of Prussia, PA 
800-355-6060 

September 6-9 

PLASA 

(Professional Lighting 
And Sound Assn.) 

London, England 
0323-410335 

September 9-11 
Concepts 92 

Metro Toronto Conv. Ctr. 
Toronto, Ontario 
416-252-7791 

September 10-12 
Dimensions of Dallas 

Dallas, T exas 
214-826-6832 

September 30-October 1 
Top Shelf B.A.R. Show 
Convention Center 
Dallas, TX 
800-321-1093 

October 22-25 
Salon De La Musica 
Exhibimex Convention Center 
Mexico City, Mexico 
818-340-8864 

November 9-12 
International DJ Expo 

Chicago Sheraton 
Chicago, IL 
516-767-2500 

November 20-22 
LDI92 
Infomart 
Dallas, TX 
212-677-5997 

January 7-10,1993 

Winter CES 

Las Vegas Convention Center 
Las Vegas, NV 
202457-8700 

January 15-18,1993 
Winter N AMM 

Anaheim Convention Center 
Anaheim, CA 
800-767-NAMM 

February 15-17,1993 
Nightclub and Bar 
Tropic ana Hotel 
Las Vegas, NV 
800-247-3881 

June 11-13,1993 

EXPO ‘93 . 

Toronto International Centre 
Toronto, Ontario 
416-284-6591 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics up on 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you're 
justlooking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music, right! 




The chances are chat you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

it’s already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance co...karaoke can be quite 
the different experience. 

Celebrity Sing-Along Systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the Sing-Along 
business like you know Che dance floor. 

From the ground up. 

So why learn Sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing Dl system into a turn-key 


components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



KMS-100 KARAOKE 
MONITOR STAND 

Celebrity's own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 

Quality construction 
for professional use. 

(Speakers and 
speaker bracket optional) 

LIMITED OFFER ONLY 

Regular Price $24000 


karaoke money machine, 
we call it karaoke to go. 



Call us today for quotation 
or other information / 



12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 


WIRELESS MICROPHONES BY SHORE 


Mtinbw 



In'tmslionjl M or 










































NOT'ONr Y 

NATURE MAKES 
BEAUTIFUL EFFECff! 
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y FOR A FREE 

/ PRODUCT CATALOG 
f AND THE LOCATION OF 
YOUR NEAREST AUTHORIZED 
DEALER, CALL TOLL FREE TODAY! 

800 - 322-63537 



JEWEL 


American DJ Supply, Inc. 1992 











